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Nero 

Nero was a pretty wise old 
gent, at that. He just fiddled 
around the place while Rome 
burned. He never got his 
new toga burned, not him! 
He let the volunteer fire de- 
partment worry about that 
. .. which proves that Nero 
knew his oats! 


and we believe 


we know our oats too! 


When you send an order to Doughboy Mills, you 

can be sure of one thing—and that's that no one 

is going to fiddle around for a while before it gets 
shipped out! 


“We know our oats” is more than a slogan, 
with Doughboy. We do know our oats... and 
we'll be glad to serve you promptly with any of 


these oat products. Write us for quotations... 
TODAY! 


FEEDING ROLLED OATS 
FEEDING OAT MEAL 
STEEL CUT OATS 
GROUND OATS 
WHOLE OAT GROATS 
PULVERIZED OATS 
GROUND BARLEY 


“HE KNEW HIS OATS” 


| Suggestion... 


Make More Money 
with these 


DOUGHBOY 
Special Feeds! 


Here’s a profit tip—cash in on > : 
the money you can make with — 
Doughboy special mashes! ; 


CHICK STARTER WITH CONTROLLED _ 
CEREAL GRASSES ... gives you — 
your share of young-bird profits! 

CHICKEN GROWING MASH... an 
other Controlled Cereal Grass feed = 
that pays you well! : 

CALF MEAL... a real money-maker 
in every dairy area! si 

TURKEY STARTER . . . a high-protein 


feed that has proved itself as a 
profit producer! 


DOUGHBOY COMPLETE MINERAL... 
a health-protecting mineral food, not 
a medicine! is 


For full details on these easy- : 
to-sell Doughboy products, — 
write us today! at 


DOUGHBOY MILLS 


NEW RICHMOND, WISCONSIN 
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View showing Feeder 
Scalper & Magnetic 
Separator and 
Pneumatic Attrition Mill. 


View of 
Bin Fittings. 


They Look They Lea 


EFORE remodeling and re-equip- 

ping a building as a modern feed 
plant, Mr. Jamieson of Jamieson Bros. 
Co., Poynette, Wis., visited a number 
of feed mixing and grinding plants 
throughout Wisconsin. As a result 
Strong-Scott equipment was used 


throughout the new plant. 


Provision was made for at least eight 
thousand bushel storage and for a Mo- 
lasses Feed Mixer which is to be in- 


stalled. 


Included in this plant is such Strong- 
Scott equipment as Feeder, Scalper and 
Magnetic Separator with a Pneumatic 
Attrition Mill; Head Drives; Corn Cob 
Crusher; C. C. Elevator Cups; Bin Fit- 


tings, etc. 


If you are going to build or remodel, 
you will want complete particulars on 
our equipment. Write for them — 


there is no obligation involved. 


Fverything for Every Mill, Elevator 


and Feed Plant ; 
‘The Str Falls, 6" ott Mig Co. SCOTT 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 


DAVID K. STEENBERGH 
Publisher 


ELDON H. ROESLER 
Advertising Manager 


ALLEN E. BELL 


Circulation Manager 


ON THE COVER—Convention time 
is here again and once more we seek 
to remind our readers of their various 
convention dates. Many dealers will 
be attending their first convention 
this year—others have attended many. 
Whether it is your first or your twenty- 
first there is much to be learned and 
much to be gained at meetings of 
this kind. The calendar on the cover 
will tell you when and where your 
convention meets. Plan now to attend. 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middlings 
Rye Middllings 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Laboratories and Offices 


GENERAL BIOCHEMICALS 


INCORPORATED 


Manufacturers of 


NUTRITIONAL BIOCHEMICALS (Vitamins) 


FOR RESEARCH 
CONCENTRATES FOR FEEDS 


CAROTENE 
RIBOFLAVIN 
NICOTINIC ACID 


Other biologically important factors are also available. 
For further information write to 


GENERAL BIOCHEMICALS, inc. 


10 Laboratory Park ++ Chagrin Falls, Ohio 


THE BES 
THAT MONEY CAN BUY 


DRIED 


70 comperition/ 


Buy Dried Skim Milk from a firm that spe- 
cializes in milk for animal feed. 


“SUPREME” DRIED SKIM MILK is perfect 
quality, freshly made — and is shipped di- 
rectly from the creamery to you in paper 
lined burlap sacks. 


No matter where you're located, be sure 
to get our price. Because of our large vol- 
ume, we're able to sell you the very best 
quality that money can buy — at prices that 
defy competition. 


Write, Phone or Wire for 
Unusually Attractive Prices. 


Clofine 


Bulletin Building 
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Philadelphia, Pa. 


1941's Newest 
Improvements 


America’s 
Best-Built 
Vertical Mixer 


Electritied 
V-Belt 
Drive 


Simplest. Safest 


Simplicity, speed and sureness — every batch 
a uniform mix. . . A master design, lo-expense 
complete Loader and Mixer with Mechanical Jolter 
that fills sacks more evenly than hand labor — 
a 10% saving in bag cost.Ask for Catalog B-165 


S. HOWES CO., INC., Silver Creek, N. Y. 
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Here's JIM POOLE’S’ Message 
to ARCADY FEED Dealers: 


“Strong, healthy profits and strong, 


healthy chicks both come.from 


ARCADY COMPLETE CHICK STARTER” 


Premium coupons 
are packed in 
every sack of 
ARCADY FEED. 
Write for your 
supply of booklets 
showing the many 
desirable premi- 
ums these coupons 
bring. 


There’s good feeding and good profits in 
every bag of ARCADY COMPLETE 
CHICK STARTER, now improved and 
better than ever. Every feed in the entire 
ARCADY line is the result of over 25 years’ 
experience in the EXCLUSIVE manufactur- 


ing of better, more efficient feeds. 


Push ARCADY COMPLETE CHICK 
STARTER for bigger profits, satisfied 


LABORATORY 


“JIM POOLE 


dean of market 
reporters, is on the 
air for ARCADY 
over WLS, Chica- 
go, every Sunday 
at 10 a.m. C.D.S.T. 
ARCADY is also 
on other leading 
radio stations 
throughout the 
country. 


TESTED 


customers. 
ARCADY 
FEEDS 


FOR ALL LIVESTOCK AND POULTRY 


ARCADY FARMS MILLING COMPANY: 223 WEST JACKSON BLVD. 
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good service plus 


Selling 


ERVICE—that word means a 

great deal to Percy Wan- 

nemacher and Charles Klar- 
man, partners in the Broadway 
Feed Supply Co., Amityville, N. Y., 
for service has played a major role 
in building their prosperous feed 
business. 

This service, according to the 
partners, includes a willingness to 
serve the trade well and the giving 
of advice on feeding and farming. 
It also includes a route system of 
selling and delivery which brings 
the services and products of the 
feed store right to the farmers’ 
doors. 

That this policy is liked by the 
store's customers is shown from the 
fact that regular customers are re- 
tained, and new ones are constant- 
ly being secured. 

The name Wannemacher has 
been associated with the feed busi- 
ness since 1860. In the days of the 
Civil War the firm was located in 
New York City and known as Peter 
Wannemacher Co. 

As the name denotes, Peter Wan- 
nemacher was of sturdy Dutch 
stock. In the days of 1860, New 
York was bristling with horses. 
Large numbers of small farms near- 
by needed feeds. So, the Wanne- 
macher firm was_ established. 
Through its service, it became a 
name long to be connected with the 
feed business. Peter Wannemach- 
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er passed on and his son took over 
the business. By the time Percy 
Wannemacher came along, there 
had been great changes in New 
York but he still had a yen for the 
feed business. He went on the road 
as a service man for a well known 
feed mill. 

In the meantime William Chad- 
wick, who had established the 
Broadway Feed Supply Co., died in 
1937. The business was sold but 
in its location off the main street 
did not seem to make a go of it. 
Percy Wannemacher took over the 
business with his partner, Klarman, 
who had for years been associated 
with agriculture. Here was a tie- 
up that could not be beaten in the 
feed business. Klarman knew agri- 
culture, he could serve as adviser 
on seeds and feeds. Wannemacher 
knew feeds. Together they were in 
a position to serve farmers in and 
around Amityville. They set to 
work to do it. And do it they did. 

Three years ago the Broadway 
Feed Supply Co. moved to Broad- 
way, one of the busiest thorough- 
fares in the town. There were sev- 
eral reasons why the move was 
made. First, it put the store near 
the heart of town where people 
could drop in for small supplies of 
poultry feed or dog food. Second, 
there was a railroad siding there 
that made it possible to unload di- 
rect from cars to the store. This 


builds more sales 


set-up removed the necessity of as- 
signing a truck to unload the car 
and allowed the truck to be ready 
to make regular or quick deliveries. 
It meant greater service to the cus- 
tomers. 


Through a route system that has 
been worked down to a fine point, 
the firm services the trade area ad- 
jacent Amityville. While at first one 
thinks of Amityville as a rural 
town on Long Island, the business 
is more or less urban. It has to be 
served as urban and this alone has 
its problems. The route system cov- 
ers a specified section each day and 
the regular customers are solicited 
for their business. 


In the matter of solicitation, years 
of experience, says Mr. Wanne- 
macher, have taught how to go af- 
ter business. He doesn't solicit 
every one for he believes that busi- 
ness that comes too easily is some- 
times of no value to his firm. This 
may sound a bit contradictory to 
the usual feed dealer policy of get- 
ting all the trade possible. Not so 
with Mr. Wannemacher. When a 
customer comes into the store to 
buy feeds, he has already made it 
known that he is in the market for 
feeds. He needs feeds to keep his 
flock or herd going. He's going to 
buy. He doesn't have to be sold. 

Putting this particular case in re- 


(Continued on Page Fifty-Nine) 
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EASTERN DISTRIBUTORS FOR 


E. R. Squibb & Sons 
EXADOL 
3,000 or more Vitamin A and 
400: or more Vitamin D units 

VioBin Corporation 
REX WHEAT GERM OIL 
A cold processed, extracted 
oil, rich in Vitamin E 
€ 
Pabst Brewing Co. 
PABST'S BREWERS DRIED YEAST 


Contains 20,430 Int'l units B1, 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 


@ 
California Packing Corp. 
REGULAR BIOTOL 


Not less thon 85 Vitamin D 
and 600 Vitamin A units 


SUPER BIOTOL 
Not less than 3,000 Vitamin 
A and 400 Vitamin D units 


VITAMIN A OIL 
25,000 units 
per gram 

* 
American Butter Company 
GREENMELK 
Young green cereal grasses and 
buttermilk in semi-solid form . 
DRIED GREENS-BUTTERMILK 


Young green cereal grasses and 
buttermilk in dried form 


From one source.... 
many calling cards of quality 


In one swift glance, you’d recognize each name on these calling cards. All are 
well-known, reputable firms. 


With them, quality is the standard. 


And that is the link which connects them with you and with us. You are intet- 
ested in manufacturing quality feeds. We are interested in serving you with 
quality vitamin products for your feeds. 


In representing the companies whose names you see on the calling cards, Atkins 
& Durbrow has built a reputation as the quality “House of Vitamins”. When you 
deal with Atkins & Durbrow, you know that you are receiving quality in vitamin 
products—essential ingredients in your feeds. That builds your success, enhances 
your reputation. 


Make Atkins & Durbrow your “headquarters” for vitamin products, The three- 
way quality link—from product manufacturer through us to you—can be bene- 
ficial to all. Our sales representatives operate from 10 centrally located cities. 
We have warehouse stocks in 8 cities. We can render you prompt, efficient service 
at all times. 

See the Atkins & Durbrow representative when he calls. Hear his story. You will 


find him the type of man you like to do business with—a true representative of a 
quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, nc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
1524 South Western Avenue 177 Milk Street 3023 Vicksburg Avenue 
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talented speakers 


will address 


Central Geed Dealers 


at milwaukee june 9 and 10 


N a few short weeks, grain and 

feed men will be packing their 

bags to attend the 16th annual 
convention of the Central Retail 
Feed association to be held June 9 
and 10 at the Schroeder hotel, Mil- 
waukee. Convention plans are 
nearly complete and industry mem- 
bers who attend will participate 
in a well-balanced program which 
will cover many important phases 
of today’s business. 

President John A. Becker, Mon- 
roe, has announced that this year’s 
convention program will again be 
well-balanced providing both excel- 
lent entertainment and important 
information. 

The sessions will start early Mon- 
day morning, June 9, and will con- 
tinue on through Tuesday winding 
up that afternoon with the annual 
entertainment at the Blatz Brewing 
Co. 

Although the final sequence of 
speakers is yet to be arranged, pre- 
liminary plans call for an address 
by President Becker at the start of 
the meeting. Then E. H. Hiemke, 
president of the Milwaukee Grain 


PROF. PAUL H. PHILLIPS 
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& Stock Exchange, will welcome 
delegates to the convention and he 
will be followed by the reports of 
executive secretary David K. Steen- 
bergh and secretary-treasurer Ben 
J. Logan, Westby. 

Filling out the merchandising end 
of the program will be an address 
by R. C. Borden of the famous sales 
training firm of Borden & Busse, 
New York City. Mr. Borden is well- 
acquainted with feed industry mer- 
chandising and has been sales 
counselor for numerous large firms. 

In addition Mr. Borden has writ- 
ten a number of popular texts on 
selling and formerly was a profes- 
sor at New York University. He has 
traveled extensively. 

Two famous professors from the 
University of Wisconsin will be 
present to discuss subjects in their 
respective fields. They are Prof. 
Asher Hobson and Prof. Paul Phil- 
lips. 

Prof. Hobson will talk on “The Fu- 
ture and Present Outlook for Agri- 
cultural Commodities”. He is well- 
qualified since he is head of the 
department of agricultural econom- 


E. C. DREYER 


PROF. ASHER HOBSON 


ics at the University of Wisconsin. 
Prof. Hobson was formerly chief of 
the foreign agricultural service of 
the United States department of ag- 
riculture; representative of the Unit- 
ed States at the International Insti- 
tute of Agriculture at Rome, Italy, 
several years ago; professor of po- 
litical science at the University of 
Geneva, Switzerland; professor at 
Columbia university, and director 
of markets for the state of Wash- 
ington. 

Prof. Phillips is professor of bio- 
chemistry at Wisconsin and has 
chosen for his subject ‘Research in 
Biochemistry”. Prof. Phillips has 
done a great deal of research work 
in vitamins and his talk is expected 
to be exceedingly interesting since 
the University of Wisconsin has 
been one of the leaders in animal 
nutrition experiments. 

Another highly important talk 
will be presented by E. C. Dreyer, 
Dreyer Commission Co., St. Louis, 
Mo. Mr. Dreyer will discuss “The 
Feed Trade During the World War”. 


(Continued on Page Fifty-five) 
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CALL THE DOCTOR He had a lot of money. Then, came the depres- 
SOON ENOUGH sion and — here he is! What can we do for him? 


This is a familiar story to all of us. It seems, in the 
past at least, it was easy to make money during a period of prosperity and 


easier to lose it during a depression. Money is proverbially harder to keep 
than to earn. 


One of the reasons for this fact is that during a period of prosperity—we 
take it easy. Economics is a depression business and included within the 
scope of economics, in this instance, we embrace merchandising, manage- 
ment, research, credits, etc. 


The prosperous seek only to produce more so as to increase the “take”. 
They do not seek to produce or to distribute as economically as possible for 


they know that whatever methods they employ—they will end up with a 
handsome profit. 


This is why so many stories fail to achieve the happy ending. The waste 
and extravagance which is unnoticed during any period of prosperity be- 


comes a habit which quickly melts the surplus upon the advent of a de- 
pression. 


Today, business is good and we all expect that it will be better from month 
to month. Now, more than ever, it is therefore essential to remember the 
lessons learned during the all too recent depression. We must not forget 
the necessity of modern merchandising, of intelligent advertising, of the 
proper handling of credits, of continued research for more efficient products. 


We doubt the truth of the proverb “an apple a day keeps the doctor 
away’ but we do believe it is more certain and cheaper to keep well than 
to get well. It is more colorful to hear of the sinner who repents and makes 
good again but it is more satisfying, both to the soul and body, to avoid 
the experience of having to get out of the dog house, out of the jail or off 
the steps to the poorhouse. 


We've been listening to the doctor for more than a decade—the doctors 
of merchandising, of research, of credits, of advertising—of all business 
economy. Let us not forget what we have learned and let it never be said 
of us again: ‘He called the doctor too late”. 


THE FEED BAG — May, 1941 


| 

: 

t 

| 

| | 

* 
{ 
| 


Business 


brings volume and profit 
to new york feed firm 


EED dealers who do not han- 

dle or neglect to push flour 

sales are overlooking a profit- 
able item, is the contention of C. J. 
Parks, manager of Lapham & Parks 
feed mill, Glens Falls, N. Y. 

“Our largest market for flour 
sales,” Mr. Parks maintains, “is 
with our retail grocers. Although 
our firm has been in the wholesale 
and retail feed business for 55 
years, it has only been within the 
past 15 years that we have given 
our attention to flour. Our first car- 
lead order was placed in 1925 on 
the strength of a few trial orders 
secured for us by the manufactur- 
er's representative. Then we start- 
ed calling on all the retail grocers, 
restaurants and bakers in Glens 
Falls to sell the balance. It was 
hard going at first but our good 
name, plus the fact that we were 
able to make spot deliveries of a 
well-known brand, helped us. 

“Now we handle four different 
brands in the two top grades of bak- 
ing, pastry, and nationally adver- 
tised flour. We sell on the aver- 
age, a carload of flour each month. 
One of our brands which the manu- 
facturer helped us to establish ten 
years ago has proved to be an es- 
pecially staple line with us; reor- 
ders come in automatically with- 
out further attention on our part. 

“By and large, however,” Mr. 
Parks continued, “we have had to 
go out and dig for our flour orders. 
And now whenever a new restaur- 
ant or grocery store shows signs of 
opening, we are always on hand 
to get their initial flour orders. The 
retail grocers like the idea that we 
carry leading nationally advertised 
brands with the two top grades to 
choose from. Restaurants and bak- 
ers on the other hand, care only 
about the quality of the flour and 
the price we can sell it to them. 

“Our experience with the vari- 
ous brands for baking and pastry 
has been about as follows: When 
the manufacturer's representative 
convinced us that he had the right 
quality to secure an initial order, 


we've given him a chance to prove 
that he could deliver the quality of 
flour our trade demanded. If re- 
orders followed easily, we knew im- 
mediately that our customers were 
satisfied with the product. If they 
were not, we dropped the line at 
once and concentrated upon the 
most acceptable brands. 


FLOUR SALES play a big part 
in the year around merchandis- 
ing program of the Lapham & 


Parks mill. Platform display 
helps flour and feed sales, too. 


“Here in brief,” Mr. Parks con- 
cludes, “are the facts on flour sales 
as we found them in Glens Falls: 

1. No additional plant facilities 
are required to handle flour. 

2. Retail grocers want nationally 
advertised brands that are most ac- 
ceptable to the public. 

3. Bakers and restaurant operat- 
ors want flour that gives them the 
best results at the lowest cost. 

4. Properly merchandised, flour 
is a fast turn-over item. 

5. It makes an excellent all year 
around item to stock. 

6. Don’t expect to attain large 
flour sales unless you go out and 
dig up orders for it. 


7. Don’t expect to build your 
flour volume overnight. 

8. Play ball with the popular 
brands and always be open-minded 
about accepting new ideas and be 
willing to do some experimenting 
until you get the right set-up for 
your local trade. 

9. Tie up with a progressive man- 
ufacturer who will actively cooper- 


- ate with you in selling and mer- 


chandising his product. 

“We also do a good feed and 
seed volume,” Mr. Parks went on to 
explain. “Our feed mill began 
grinding customers’ grain by water 
power from the Hudson River about 
60 years ago. After my father 
bought out Mr. Lapham'’s interest, 
we moved to our present site by the 
railroad 37 years ago when we be- 
gan to use electricity. Now we run 
our mill by gasoline power because 
we find it's cheaper. 

“Seven years ago,” Mr. Parks 
continued, “my brother and I decid- 
ed to sell seed to boost our feed 
and flour business. We called on 
all our customers personally during 
February and March. We told them 
that we were getting in the best 
corn, alfalfa, timothy, and clover 
seed that money could buy. We 
said that we could deliver only 
those orders that were booked in 
advance—we couldn't supply this 
seed unless we had their order with 
us before we ordered from the seed 
company. 

“We got quite a few orders, and 
later, when the seed was planted 
and began to grow, our customers 
were certainly well pleased to see 
the way our high-test seed grew 
for them. Next year, it wasn't so 
hard to get seed orders and we 
have been going after them ever 
since. There are half a dozen 
cheaper grades of seed but we pay 
the best 'prices and get the best seed 


(Continued on Page Fifty-Two) 
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ith VITAMIN DEPENDABILITY 


FXADOL al guara nteed in all-important vitamins help chicks get a good start in 


life, resist disease, live. They help speed growth— 


VITAMIN A _— D pote ncy help chicks get to the profit stage quickly! 
eee 


h When your feeds contain EXADOL* —Squibb’s high 
' ; ' potency A and D oil—you meet the need of your poul- 
aids in rap id, sturdy growt trymen for VITAMINS A and D. Squibb guarantees 
Exadol to contain 3,000 (or more) vitamin A, U.S. P. 
XI units, and 400 (or more) vitamin D, A.O.A.C. chick 
units per gram. 


Those first eight weeks are vitally important—to your 
feed business—to your poultrymen. Good manage- 


ment and careful feeding are vital. Dead chicks pay j5e Exadol—a proved product. Sell its importance now 
no profits. —when poultrymen are starting their new flocks on 
You can aid your poultrymen by using in your feeds _ their way! Write for prices and full facts about Exadol. 
a vitamin A and D oil of guaranteed potency. These Mail the coupon today. 


*4 trademark of E.R. Squibb & Sons 


E. R. SQUIBB & SONS FB-5 
Veterinary and Animal Feeding Products Division 
HIGH POTENCY SEE 745 FIFTH AVENUE, NEW YORK CITY 


_ VITAMIN A AND D OIL Please send me full facts about Exadol with prices. 


: understand this places under obligation. 
ATKINS & DURBROW, In 
165 John Street, New York 
1524 S.Western Ave., Chicago 
177 Milk Street, Boston 


Pacific Coast Sales Agents 
wn, FLOYD & COMPANY CARL F. MILLER & co. INC. Address 
1206 Maple Avenue : 1217 Sixth Avenue South 
Los Angeles, California ~ Seattle, Washington 


Eastern Sales Agents 


> 


THE FEED BAG — May, 1941 


i 
i 
4 
i 
a { 
j 
ag 


PONT ANNOUNCES 


Vitamin D for poultry feed manufacturers 


now available through 


REG. U. S. PAT. OFF. 


“D’-ACTIVATED ANIMAL STEROL (VITAMIN D) 
In Edible Powder 


UNRETOUCHED PHOTOGRAPHS OF CHICKS 
IN DU PONT ASSAY NO. 45 


The potency of “Delsterol” is tested by chick 
assay methods prescribed’ by the Association 
of Official Agricultural Chemists. The chicks in 
the photograph above were fed with “Delsterol” 
in Du Pont’s assay No. 45. At the completion 
of this three-week test period, these chicks 
showed normal, healthy growth. Below are 
shown individual chicks from the control group 
fed on a ration without Vitamin D in the same 
assay. These chicks were weak and unthrifty, 
the result of Vitamin D deficiency. 


E development of “D’-ACTIVATED 

ANIMAL STEROL climaxed ten years of 

Du Pont research to perfect a new and eco- 

nomical source of Vitamin D. And now, for 

the first time, increased production facilities 

make possible this announcement to poultry 
feed manufacturers. 


“Delsterol”—a domestic product 


“‘Delsterol” is the result of a new scientific 
discovery, and is made entirely from domestic 
raw materials. This alone sets it apart from 
other sources of Vitamin D, for it protects the 
feed manufacturer against scarcity of supply 
and attending high prices when world condi- 
tions are disturbed. 


A new source of Vitamin D with 
Many Unexcelled Features 


But even more important, ‘‘Delsterol” has a 
number of specific, distinctive qualities which 
have been proven in the laboratory and in field 
tests. It’s more economical. Has unusual sta- 
bility. And as it has a powder carrier, it’s 
more easily and more efficiently dispersed in 
mash. In cold weather, it won't congeal. Can’t 
impart “off” taste or odor. Since ‘“‘Delsterol” 
is highly concentrated, it’s easier to store 
and to use, and affords substantial economies 
in transportation costs. 


Tested, Dependable and Economical 


Vitamin D is an essential nutritional element. 
Adequate amounts of Vitamin D must be fed 
to chicks for normal growth and sound bone 
development, and to mature stock for satis- 
factory egg production and good hatchability. 
Today, ‘“Delsterol” supplies this all-important 
feeding ingredient in a new, dependable and 
economic form. It holds its potency. Its effec- 
tiveness and value have been proven over and 
over again through careful research and test- 
ing in actual use. 


Technical Service 


Write for informative booklet on “‘Delsterol.” 
Our technical staff is prepared to render service 
and assistance to poultry feed manufacturers, 
either in the field or in our new air-condi- 
tioned biological laboratory. These facilities 
for specialized assistance have been developed 
as a constructive service for the poultry feed 
industry and are now available in connection 
with essential poultry-feeding problems. 


E. I. DU PONT DE NEMOURS & CO. (INC.) 
ORGANIC CHEMICALS DEPT., WILMINGTON, DEL. 


*"’Delsterol” is Du Pont's registered trade mark for 
"D"-ACTIVATED ANIMAL STEROL. The Association 
of Feed Control Officials has authorized this designation 
for feed manufacturers using "'Delsterol” as a VitaminD 
supplement for poultry feeds. The designation is placed on 
Seed bags and wherever else it is required by authorities. 


1. Provides Vitamin D requirement for nor- 
mal growth and bone development of chicks, 
satisfactory egg production and good hatch- 
ability. 


2. Is a uniform domestic product of proven 
efficiency and potency, providing a depend- 
able and unvariable source of Vitamin D to 
supplement feeds. 


3. Made by Du Pont, and tested by chick as- 


Outstanding Advantages of “Delsterol” 


says in Du Pont and independent laboratories. 


4. The powder carrier of “Delsterol” affords 
unusual dispersement qualities the year 
around. Eliminates “off” tastes and odors. Is 
easily mixed in any standard equipment. 


5. Has unusual stability. Guaranteed for one 
year when stored in original containers. 


6. Highly concentrated. More economical to 
ship and store. 


DELSTEROL 


REG. U.S. PAT. OFF. 


DU PONT’S TRADE MARK FOR“D”-ACTIVATED ANIMAL STEROL 
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Old Posters 


EVELOPMENTS in the pres- 

ent world conflict along with 

the launching of a national 
defense program and an appeal 
from Secretary of Agriculture 
Claude R. Wickard for increased 
production of poultry and eggs, 
caused the Wisconsin Agriculturist 
and Farmer, Racine, Wis., to recall 
the feverish campaign for greater 
food production in the 1916-18 war 
years. 

At that time the state agricultural 
experiment station, working with 
the Council of Defense and the 
U. S. Food administration under 
Herbert Hoover, designed and pub- 
lished a series of large posters urg- 
ing farmers to raise more pigs and 
chickens. Even urban residents 
were asked to start a flock of chick- 
ens in their back yard or vacant 
garage. Food was a vital factor and 
administrators did everything pos- 
sible to prevent profiteering and 
hoarding in order to save every 
crumb for the armies and refugees: 


Several copies of the old posters, 
used 25 years ago, were recently 
dug up by one of the editors of the 
above publication and are reprint- 
ed elsewhere on this page. One 
poster asks each farmer to breed 
an extra sow and raise “just one 
more litter’ for Uncle Sam. It also 
suggests that each farm boy and 
girl be given a brood sow to care 
for and advises farmers to plan to 
raise additional feed during the 
summer. 


The other poster says “An Army 
of Poultry Will Help Win the War,” 
cites the various reasons and need 
for more chickens and concludes 
with the slogan “More Food This 
Year Is Patriotism”. 


Statistics do not show how many 
acres of wild and cut-over land 
were plowed and seeded to wheat 
and feed grains and corn, but farm- 
els responded well and the pig 
crop increased tremendously with- 
out much let-up even after the arm- 
istice was signed. 

“That's the trouble with these 
booms,” comments the Agriculturist, 
‘so many folks take hold and meet 
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recall 1918 campaign for 
greater food production 


The Call for More Pork! 


Wisconsin supplicd Uncie Sam with an 
increase of 7 per cent in pork production 
last year, when asked for a5 per cent increase. 


Uncle Sam nceds tor export in 1919 
pork than ever before, 
An extra sow bred on every Wisconsin far: 
this fall wilh more than answer this need. 
At least, raise your own pork. 


Pork Production in Wisconsin is Profitable 
and Patriotic. 


Raise one extra litter for 
Sam. 


ot pth, 


* 


‘An Army of Poultry 
> Will Help Win the War: 


Uncle Sams Saye 
TRE Hest that Be produced, 
pass @ Hock?” 


> Raise More Chickens — It Pays and It’s Patriotic 


Ser sree ere 
eer 


® 
* 


Ed 


~- 
KE WAR F bel 


“More Food This Year Is Patriotism” ° 


Agricultural Experiment Station, The University of Wisconsin 


BER 


REPRODUCTIONS of old 
world war posters used in the 
campaign for greater food pro- 
duction are pictured above. 
The smaller one calls for an 
army of poultry to help win 
the war. Note the box that 
asks town folks to start a flock. 


WILL DO THE EXTHA WORK? Let the bays 

and girls have a brood sow to care for. They will 
be glad to help. Hundreds of Wisconsin boys ana 
girls raised a pig this summer at a profit. 


He* ABQUT PEED? Plan now te feed the vids sarumer an 
abundance of rape: user: ate peas 
Bed Oley Pasture 


will Save grain and cheagen tke cost 


obligations and after it’s over they 
can't quit. . . To date there is no 
such picture presented relating to 
the present World War. Attempts to 
move food to suffering peoples in 
conquered Europe have met with 
reverses. The domestic surplus is 
huge in many lines of food stuffs, 
however, but with prospects of ex- 


; port at low ebb. 


“Apparently the main benefit to 
be derived in this conflict is to raise 
the standard of food intake by the 


- consumers on this side of the ocean. 
> If this can be done fairly without 


penalizing the producers or caus- 
ing them to underwrite the food 
budget of a nation engaged in sup- 
plying armament and manufactures 
to Great Britain, things may not be 
so bad. There is at least little 
chance for a gaudy boom fever to 
take hold and sweep producers 
into another expansion nightmare. 
This is comforting anyhow.” 
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Do Her Share 
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@ This refers to human diet but applies 
equally well to animal feeding where milk 
also heads the list of protective natural 


feeds. 


Vitamins are important. They are essen- 
tial to good health—and so are proteins, 
minerals and other nutrients. 


In dry skim milk are all the natural milk 
proteins, milk minerals, milk sugar and 


known and unknown water-soluble vita- 
mins—unsurpassed in feeding value—just 
as Nature provided them. 


Experiment and experience has proven 
time and again that there is no substitute 
for milk results—no substitute for dry 
skim milk in a high grade ration. Be sure 
you use enough for real feed efficiency. 
That’s real economy. 


*From a leading experiment station report (1940) about 
which we will be glad to give further information on request. 


“AMERICAN DRY 


There t 
4 
NO substitute 
6 high 5 Mitk 
QNCLU cION ST AN 
has not yet come the | 
is far safer to include in the OT 
portion of such protective natural foods as 
INSTITUTE, Inc, 
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it pays spies to 


N THE fast-developing “gob- 

ler’ country of southeastern 

Minnesota feed dealers who 
know something about the raising 
of turkeys are in big demand by 
farmers, for big scale turkey produc- 
iion in this area is attracting more 
and more expert attention. 

A feed firm that is in on the 
ground floor of this turkey business 
is the Spies Milling Co., Preston, 
Minn. H. R. and C. E. Spies, the 
present owners, are deeply interest- 
ed in turkey raising. In fact they 
have a turkey ranch of their own 
near Preston with a turkey popu- 
lation of a mere 7,000. Many other 
turkey ranches in this area have 
5,000, 10,000 or more turkeys. 

“Of course,” says H. R. Spies, 
“there is the profit motive to be 
considered in our raising of tur- 
keys, but we went into the project 
chiefly because we wanted to know 
what we were talking about when 
we tried to sell turkey feed. We 
sell a lot of poultry feed and other 
supplies as well, but when we saw 
how farmers took to turkey raising, 
we could see that it would be an 
important industry in this district. 

“We wanted to be able to serve 
those turkey farmers with feeds and 
other supplies. Therefore, we be- 
gan raising turkeys and we really 
learned a great deal that isn’t in 
the books. This information we 
have been able to pass on to our 
farm customers and they appreci- 
ate it. In other words, we believe 
that the feed dealer, too, can ‘learn 
by doing’.” 

As a result of this policy the Spies 
mill has become a headquarters 
for farmers who have turkey rais- 
ing and other feed problems. They 
have confidence in the Spies man- 
agement because their performance 
has checked well. In fact, the Spies 
mill, built in 1855, has served the 
community well through its entire 
history. It has been in the hands 
of the Spies family for many years. 
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to farm patrons 


Farmers know that the Spies 
brothers are always experimenting 
with their big flock of turkeys, es- 
pecially insofar as feed, disease 
prevention and care is concerned. 
That's why they like to keep in- 
formed as to the progress of these 
experiments. Many a farmer goes 
to the Spies’ turkey ranch regularly 
to see for himself just what is be- 
ing done. Considerable turkey feed 
is sold right from the farm as well 
as from the feed mill. This is es- 
pecially true with the “tough pros- 
pects”, those farmers who must 
see for themselves, who are more 
impressed with actual records and 
work on turkey ranches than they 
are by a feed analysis on a sheet 
of paper. 

“When you raise turkeys or any 
other farm livestock, for that mat- 
ter," says Mr. Spies, “then you, 
as a dealer, appreciate some of 
the problems a farmer is up 
against. This develops a more sym- 
pathetic attitude on the part of the 
dealer which the farmers are quick 
to recognize. I think this attitude, 
too, brings more business in the 
long run, and certainly, too, it 
makes a dealer feel as if he is 
accomplishing a lot for his farm- 
er friends.” 

The Spies mill is equipped to 
produce flour, and part of the pro- 
duction is devoted to this item. The 
Spies organization has quite a flour 
business with farmers in this area 
as well as with grocers. However, 
feeds, salt, fertilizer and the general 
run of farm supplies constitute the 
greatest share of the volume at 
present. 

A separate building is used to 
house the feed mixing plant of the 
Spies firm. Included among the 
equipment is a l-ton Burton mix- 
er. The feed building has a very 
fine drivein and quite a few farm- 
ers can be accommodated here at 
the same time. 

The whole Spies property is so 


TURKEYS such as these are 
part of the 7,000 flock owned 
by the Spies brothers. In the 
photo, lower left, is shown part 
of the Spies mill. The picture 
on the right shows a Spies 
helper assisting a farmer load- 
ing flour and feed onto his 
truck. 


laid out as to provide plenty of 
room for operations and service. 
The big stone mill itself houses the 
office and the flour milling plant. 
As mentioned earlier, feed opera- 
tions are carried on in another 
building. Salt and other supplies 
are carried in a third building. The 
mill has rail facilities, and yet is 
close enough to the main section 
of town so that farmers can easily 
see the big structure from the main 
street of the village. 


Water was once the principal 
source of power at this mill, but 
some years ago a Diesel was in- 
stalled. Mr. Spies says that consid- 
erable saving in power costs has 
been made by use of this Diesel. 
Nowadays, with cost factors so 
important to feed dealers, the sav- 
ings that can be made in power 
costs through use of good Diesels 
is important, Mr. Spies states. He is 
quite enthusiastic about the low 
cost of Diesel operation. 


Concerning the outlook for the 
average feed dealer, Mr. Spies be- 
lieves that most farmers regard a 
feed establishment as the “service 
headquarters” of the area. It is 
up to the dealer himself how ex- 
tensive that service is and how 
much additional volume it eventu- 
ally helps the dealer to attain. 
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Dealers 


will stress wage hour law 


OPICS covering a wide range 

of interests are scheduled for 

the annual midsummer meet- 
ing of the Indiana Grain Dealers’ 
association at the French Lick 
Springs hotel, French Lick, Ind., 
June 16-17, according to Fred Sale, 
secretary. 

Claude R. Wickard, secretary of 
agriculture, Washington, D. C., and 
a native Hoosier, is expected to be 
a speaker on national agricultural 
problems and needs. His talk should 
be a highlight of the meeting, due 
to the important role which agri- 
culture plays in the prosperity of 
the nation and in the vast nation- 
al defense program under way. In- 
creases in production of many farm 
crops asked for in recent weeks 
by the federal government, are ex- 
pected to be treated fully by Sec- 
retary Wickard in his talk. 

Business and its future in rela- 
tion to wide-sweeping changes 
now taking place in the nation 
will also be discussed by a well 
known business man. President C. 
T. Wilson, Sulphur Springs, will 
also give a talk on association 
problems. 

New interpretations of the vital 
wage and hour law will also be ex- 
plained by a representative of the 
Wages and Hours division, Wash- 
ington, D.C. Indiana dealers have 
expressed much interest in these 
rulings, judging from the mail that 
has poured into association's head- 
quarters. 

“The summer meeting is in part 
a real outing,” says Secretary Sale, 
“and is looked upon as such by the 
members, as well as affording an 
opportunity to mix a real vacation 
with some real consideration of our 
elevator problems. We want to 
build up this meeting in a way that 
will be enjoyed by all attending.” 

The merchandising of feeds will 
be reviewed in considerable detail 
by another speaker, David I. Day, 
Richland, Ind. Mr. Day is a writer 
for various feed trade and farm 
magazines and has a wealth of 
experience gained from contacts 
with hundreds of dealers in differ- 
ent states. His talk will deal with 


and sales 


at big parley 


Cc. T. WILSON 


the best merchandising practices 
and ideas employed by feed estab- 
lishments of various types in nu- 
merous localities. 

At the convention, as in former 
years, the fairways will be much in 
favor. Many feed men will bring 
along their pet golf clubs, figuring 
to ring up some low scores on the 
greens at the Hill golf course, and 
win prizes in the big tournament. 
There will also be a few soft ball 
games. 

For the ladies a bridge luncheon 
has been arranged at the country 
club of the French Lick Springs ho- 
tel, along with other entertainment 
of interest. 

Secretary Sale announces, too, 
that the big banquet of the meet- 
ing will be held Monday night, 
June 16. 

Officers of the Indiana associa- 
tion, in addition to President Wil- 
son and Secretary Sale are: L. E. 
Greenwood, Rensselaer, vice pres- 
ident; R. B. McConnell, Indianap- 
olis, treasurer; directors, H. E. Mill- 
er, Bainbridge; L. A. Garner, Law- 
renceburg; J. O. Pape, Fowler; C. 


FRED K. SALE 


M. Record, Indianapolis; W. R. 
Beck, Shelbyville; Floyd Myers, 


Crown Point; Fred Antell, Princeton, 
and M. D. Campbell, Bunker Hill. 


NORTHWEST MANUFACTURERS MEET 


The Northwest Feed Manufacturers & 
Distributors’ association held their final 
meeting of the season on Tuesday, May 13, 
at the Curtis hotel, Minneapolis, Minn., 
according to an announcement by S. N. 
Osgood, secretary. 

Harvey Yantis, Feedstuffs, spoke on the 
government plan for increasing produc- 
tion of hogs, poultry, eggs and dairy prod- 
ucts, and the group also discussed the 
proposition that they affiliate with the 
American Feed Manufacturers also the 
Grain & Feed Dealers’ National associa- 
tion. 


@ C. W. STORMES, of the Iowa Feed 
Co., Des Moines, Iowa, and Mrs. Stormes 
are spending a three-week vacation at 
Miami Beach, Fla. 


@ J. WALLACE, Fenton, Mich., has pur- 
chased the Stewart Elevator Co., at Lin- 
den. Mahlom Winget has been placed in 
charge. 

@ PABST BREWING CO., Milwaukee, 


Wis., has started construction of a new 
barley cleaning elevator. 
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TWO NEW FEEDING OILS 


to provide feed men with a more complete line 
of oils built to suit every mixing requirement 


VITAMIN A AND D FEEDING OIL . 


Supplies a guaranteed standardized potency of 400 
A.O.A.C. Vitamin D units and 1000 U.S.P. Vitamin A 
units per gram. The exacting tests and precise manu- 
facturing processes which make NOPCO products “Standard of the 
Industry’ stand behind this new “Nopco X.” The carefully considered 
balance of Vitamin A and D levels in ““Nopco X” gives feed mixers 
the Vitamin D protection they need and want—and at the same time 
permits even greater savings in oil costs. 


LOOK FOR THE YELLOW AND BLACK LABEL 


VITAMIN A AND D FEEDING OIL 


Gives feed mixers the same amount of Vitamin A and 
D protection as ‘““Nopco XX” Fortified Cod Liver Oil— 
the original standardized oil which is still available to 
feed men. The new “Nopco XX” supplies 400 A.O.A.C. Vitamin D 
units and 3000 U.S.P. Vitamin A units per gram. All of NOPCO’s 
experience and prestige—plus NOPCO’s well known research, 
testing and manufacturing facilities—back up the quality of this fine 
oil. Thus you get “Nopco-Quality” in a 400 D-3000 A oil at a lower 
cost than a fortified cod liver oil. 


(Look FOR THE BLUE AND BLACK LABEL 


YOU S BIG BENEFITS FROM THE NEW NOPCO LINE... 


1. You can select the exact oil which best suits your market requirements and 
your purse—from one complete line of oils sold by ove reliable supplier. 


2.You can cut feed costs without sacrificing high quality of ingredients or 
successful results. 


3. You can now get a good reliable NOPCO oil at an attractive price which will 
help you avoid an unwilling switch to other oils which offer lower prices—but 
not NOPCO’S background of 14 years of successful results in feeds. 


Send tn now- 


* Trademark of National Oil Products Company 


NATIONAL PRODUCTS 


‘CEDARTOWN, GA. 
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4. You can enjoy a feeding oil which is not just fish oil—but a scientific blend of 
Vitamin A and D oils of true “Nopco-Quality”— manufactured and tested by 
NOPCO’s exacting standards. 


5. You can enjoy the benefit of NOPCO experience—NOPCO nutritional and 
sales services—NOPCO dependability—and at the same time meet the require- 
ments of changing feed and oil market conditions. 


6. You can enjoy the added selling boost given to your feeds by NOPCO’s na- 
tional advertising to poultry and turkey raisers—no matter which fine NOPCO 
oil you use. 


National Oil Products Co. 
Harrison, New Jersey 


Rush me quotations and full details on: 


(Please Check) 
“Nopco XX" Vitamin A and D Feeding Oil C] 
“‘Nopco X" Vitamin A and D Feeding Oil 
Name 
Company 
e119 e 


Pl NATIONA, 
Tk {fF Ff | 
if 
A BLEND OF FISH OILS, FISH LIVER OWS 
AND ACTIVATED ANIMAL STEROLS. 
VITAMINS Aa D FEEDING OIL fo) 
A BLEND OF FISH OILS, FISH LIVER ONS 
SHICAGO LOS ANGELES 


- WHAT IS THE FEED AD KIT? 


BP This kit contains 26 complete news- _ 
paper advertisements covering 
2 every type of feeding. These ads 
are of one, two and three column — 
size. The kit also contains sugges- 
tions with mats for seven direct 


mail pieces. 


HOW DO USE IT? 


supplies. 


HOW MUCH WILL IT COST 


With the kit you get 30 mats all 


would be worth more to you than 
the price of the kit. 


SEND IN YOUR 
ORDER Naw! A 


MONEY-BACK GUARANTEE! 


The ads are ready to run as you — 
ie receive them in mat form. All your — 
ie newspaper must do is to insert | 
ras your brand name and firm name, _ 
and in a few special cases, your _ 
own price offers. Your printer will | 
help you prepare your direct mail 
advertising, using the mats the kit _ 


Sas ready to use at slightly less than - 
a dollar for each ad. There is no — 
other place you can obtain this — 
material, and the time you would 
spend preparing your own ads = 


: LET THE FEED AD KIT HELP SOLVE 
YOUR ADVERTISING PROBLEMS 


How often have you felt the need for advertising in your feed 
business but let it slide because writing good ads without good, 
punchy illustrations is almost impossible? The Feed Ad Kit con- 
tains 26 complete ads together with the mats of each attention- 
compelling illustration. Besides, you will find suggestions and 
material for preparing effective direct mail pieces to supplement 
your newspaper campaign. 


YOU GET EXCLUSIVE TERRITORY 


Your competitor will not be able to use the same series of ads 
and mailing pieces as they are copyrighted and sold only to one 
feed dealer in a community. You specify the newspaper and terri- 
tory in which you intend to use the kit and you are guaranteed 
that no one else will use the kit or any part of it in your territory. 


FIVE-DAY MONEY-BACK 
GUARANTEE 


If you are not completely satisfied, after five days’ 
examination, that the Feed Ad Kit will meet your 
requirements, your money will be cheerfully refunded 
upon return of the kit. 


LLOYD LARSON ADVERTISING SERVICE 
MANKATO, MINNESOTA 
DEPT. B BOX 568 


Just. what I've been looking for! Here’s my check for 
$29.95 — rush the complete Feed Ad Kit. I will use it in 


It is understood 
(Name of Newspaper) 
I may return the Kit in five days if I am not satisfied. 


NAME OF FIRM. 
MANAGER. 
TOWN 


2 
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. 
TO PROTECT YOUR | 
; ordered the. ed Ad . it fo 
in your territory.’ The kit 
can put it to work for you 
“mail it with your check today. | 
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OWER costs at the Cottage 
Grove Feed mill have been cut 


over 40% since installing a 
Diesel engine a year and a half 
ago, according to Alick Natvig, pro- 
prietor of this busy little mill located 
in the village of Cottage Grove, 10 
miles from the Wisconsin state cap- 
ital. 

“My electric bill used to aver- 
age about $135.00 a month before 
I put in the Diesel,’’ explained Mr. 
Natvig. “I thought that was way 
out of line on a little business like 
mine that only grosses about $33,- 
000 annually. For several years I 
argued rates with representatives of 
the private power utility that serves 
our community. I even took the 
matter up with the state public serv- 
ice commission but I was unable 
to get any satisfaction.” 

Following his unsuccessful effort 
to get lower electric rates the pro- 
prietor began to investigate the 
feasibility of Diesel power. He vis- 
ited several feed mills where this 
type of power was in use and after 
consulting various engineers and 
manufacturers’ representatives pur- 
chased an International P D-80 
Diesel. 

Although the price of the Diesel 
was less than $2,600, the entire 
cost of the change-over, including 
all ball-bearing line shaft, V-belts, 
labor and a new Jay Bee hammer 
mill, totaled nearly $4,500.00. In 
spite of the investment the owner 
believes the change is going to 
save him considerable money in 
the long run. 

“I paid out over $1,600 for pow- 
er and light from Aug. 1, 1938, to 
Aug. 1, 1939, the day we put the 


Diesel in operation,” he explained. be 
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at cottage grove feed mill 
after diesel is installed 


“The next 12 months my operating 
costs for the Diesel, including fuel 
oil, gasoline and lubricating oil 
were only $480. Figuring a liberal 
allowance for depreciation, taxes 
and insurance, I can safely say that 
the Diesel has cut my power costs 
over 40%. And I didn't have to hire 
any expert help to run it either,” 
he added. “We take care of the 
motor ourselves and get along fine. 
You have to keep it serviced and 
change oil regularly but otherwise 
it’s just as easy to operate as a gas- 
oline engine.” 

In addition to the proprietor, two 
full time men are employed at the 
Cottage Grove Feed mill; and while 
electricity is still used for lighting 
and to operate the motors on the 
corn sheller and corn grinder, the 
monthly power and light bill has 
dropped from $135 down to about 
$15. The addition of the Diesel is 


PICTURED below is the power- 
ful International PD 80 Diesel 
which has been instrumental in 
cutting power costs at the 
Cottage Grove Feed mill over 
40%. The upper photo shows 
proprietor Alick Natvig filling 
a bag of feed from the Sprout 
Waldron vertical mixer. 


only one of the many improvements 
made at the Cottage Grove Feed 
mill since it was founded by Mr. 
Natvig in 1928. 

Prior to that time the village 
blacksmith had operated a small 
mill in connection with his smithy. 
Feed grinding, however, was a 
sideline—especially if there was 
horseshoeing to be done, and no 
feed was handled. 


Following the death of the black- 
smith in 1927, his shop, which stood 
on the site of the present mill, was 
purchased by Mr. Natvig. With an 
eye to the future the new propri- 
etor, who had given up a success- 
ful career as a farmer, tore down 
the blacksmith shop, erected a mod- 
ern building, purchased a new Jay 
Bee mill, and put in a line of feed. 
Two years later a Sprout Waldron 
two-ton mixer was installed. 


In addition to making his own 
starting, growing, and laying mash, 
Mr. Natvig does a large amount of 
custom mixing. Although some of 
his customers have their particular 
formula, he states that as a rule 
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Manufacturers Name 
Nutrition Group 


Completion of the committee on nutri- 
tion was announced recently by Ralph M. 
Field, president of the American Feed 
Manufacturers’ association. It is possible 
that others will be added to the commit- 
tee from time to time, Mr. Field states. 

The following are members of this com- 
mittee at the present time: J. E. Hunter, 
chairman, Allied Mills, Inc., Peoria, III; 
Warren S. Baker, secretary, Chas M. Cox 
Co., Boston, Mass.; Victor Heltman, Kasco 
Mills Waverly, N. Y.; W. N. Webster, 
H. K. Webster Co., Lawrence, Mass.; Rob- 
ert L. Kemper, Early & Daniel Co., Cincin- 
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nati; T. M. Rector, Central Lab., General 
Foods Corp., Hoboken, N. J.; Arthur H. 
Teigen, Pratt Food Co., Philadelphia; W. 
C. Homeyer, Universal Mills, Fort Worth, 
Texas; Mr. Winegar, South Texas Feed Co., 
Houston, Texas; J. Wesley Schroeder, Hales 
& Hunter, Chicago; Kermit Larson, State 
Mill & Elevator, Grand Forks, North Dako- 
ta; C. G. Harrel, Pillsbury Flour Mills, Min- 
neapolis; H. J. Smith, Ralston-Purina Co., 
St. Louis; Howard J. Philipp, J. T. Gibbons, 
Inc., New Orleans, La.; Lyman Peck, Mc- 
Millen Feed Mills, Fort Wayne, Ind.; P. A. 
Campbell, Eastern States Farmers’ Ex- 


change, Buffalo, N. Y.; C. H. Schroeder, 
Larrowe Milling Co., Detroit; C. E. Lee, 
Beacon Milling Co., Cayuga, N. Y.; R. A. 
Browning, Park & Pollard, Buffalo, N. Y.; 


nd at the Same Time 
duce Poultry Losses 


This concentrated medicine is in 
k conditioning. . 
i raise from poult 
from feed, with 
i ilments. 
well-known for 
drugs tend to stim- 
d aid in elim- 


mash. 


ns. These 
assimilation an 


TREATMENT FOR mycosis 


i 1d 
inhibiti ction on fungi and mo 
ith abe justify its use in combating 


DEALERS WHO SELL 
1ED FEED 


ackage 
stuffers, D 


@ Dealer Emblems Which Guide Poultry 
Raisers to Dependable Poultry Service 


IT PAYS TO... 
CONCENTRATE 


O. B. Kent, Quaker Oats Co., Chicago; 
R. D. McKenzie Albers Milling Co., Milwau. 
kee; Fred Kessel, Cooperative G. F, |. 
Mills, Buffalo, N. Y.; Vernon Reece, Sar. 
gent & Co., Des Moines, Ia.; and Charles 
B. Cain, Royal-Stafolife Mills, Memphis, 
Tenn. 

@ WILLIAM H. MEYER. 76, Toledo, Ohio, 
traffic manager of Norris Grain Co., died 
April 23, following a short illness. He 
had been connected with the Toledo grain 
trade most of his life and was one of 
the oldest active traffic managers in the 
country. 


eo 

@ GEORGE R. HENNIG has recently been 
named supervisor of weights of the Toledo 
Board of Trade to fill the vacancy caused 
by the death of William P. White. Mr. 
Hennig has been connected with the scale 
business several years in an engineering 
capacity. 


American Corn Millers Federation, 
Chicago Towers, Chicago Ill. 
May 14 
Kansas Grain, Feed & Seed Deal- 
ers’ Association, Broadview 
Hotel, Wichita........ 
Missouri Grain, Feed & Millers’ 
Association, Hotel Connor, Jop- 
lin, Mo. May 22 
Ohio Grain & Feed Dealers’ As- 
sociation, Deshler-Wallick Ho- 
tel, Columbus, O...... 
Central Retail Feed Association, 
Hotel Schroeder, Milwaukee, 
Society of Grain Elevator Super- 
intendents, Minneapolis, Minn. 
June 9-10-11 
American Feed Manufacturers’ 
Association, Homestead Hotel, 
Hot Springs, Va.. .June 12-13-14 
Indiana Grain Dealers’ Assoia- 
tion, French Lick Springs, 
French Lick, Ind.....June 16-17 
Eastern Federation of Feed Mer- 
chants, Arlington Hotel, Bing- 
hamton, N. Y June 20-21 
International Baby Chick Show, 
Municipal Auditorium, Kansas 
City, Mo. July 22-25 
Grain & Feed Dealers’ National 
Association, Commodore Perry 
Hotel, Toledo, O...Sept. 14-15-16 
American Soybean Association, 
Des Moines and Ames, la. 
National Feed Week .. . Oct. 20-25 
Association of American Feed 
Control Officials, Willard Hotel, 
Washington, D. C....Oct. 30-31 
Northwest Retail Feed Associa- 
tion, Mankato, Minn.. Jan. 12-13 
Western Grain & Feed Associa- 
tion, Hotel Fort Des Moines, Ia. 
Dec. 9-10-11 
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RAIN and feed men all over 

Ohio and surrounding states 

have already put two circles on 
their calendars where the days of 
June 2 and 3 appear. 

The reason for this careful selec- 
tion is that those are the days 
when the Ohio Grain, Mill & Feed 
Dealers’ association will hold 
their 62nd annual convention at 
the Deshler-Wallick hotel in Colum- 
bus. 

Secretary W. W. Cummings of 
the association reports that conven- 
tion interest has already hit a new 
high and he anticipates one of the 
most interesting as well as the best 
attended meetings in many years. 

Secretary Cummings promises 
that the speeches at the meeting 
will be short but highly important, 
and he has lined up well-known 
speakers from many branches of 
the industry. As a result, the 
speaking program will be well-bal- 
anced in all respects. 

Although the complete program 
arrangement is not yet available, 
Mr. Cummings has announced that 
Ray B. Bowden, executive vice- 
president of the Grain & Feed Deal- 
ers’ National association, will be 
one of the speakers. Mr. Bowden 
is in constant touch with events 
in Washington and it is expected 
that he will be able to offer infor- 
mation of vital interest to all mem- 
bers of the trade. 

J. E. Sams, Blatchford Calf Meal 
Co., Waukegan, is also featured on 
the program and will talk on mer- 
chandising. Mr. Sams has appeared 
at numerous industry conventions 
in the past few years and his talks 
have always been well received. 

R. G. Leavitt, Ralston-Purina Co., 
St. Louis, will also be among the 
speakers, Mr. Cummings reports, 
but his subject has not yet been 
assigned. Another speaker will be 
a representative of the National As- 
sociation of Manufacturers but his 
name will be announced later. 

One of the most important topics 
to come before the convention will 
be the consideration of ways and 
means of dealing with labor unions. 
It is reported that numerous labor 
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promises top notch program 
of speakers and events 


organizers have been active in 
parts of Ohio trying to unionize 
employees of elevators, millers and 
feed dealers. 

The subject of unionism is one 
which is of vital interest to every 
member of the trade. The officers 
of the Ohio association hope to 
be of service in helping its mem- 
bers deal with unions and is conse- 
quently urging every interested 
party to be pres- 
ent to state his 
views and learn 
what other mem- 
bers of the trade 
are doing. 

The convention 
will open early 


~ Monday morn- 
| ing, June 2, and 
after a day of 


activity, mem- 
bers and their 
wives and friends 
will relax at the annual banquet. 

Governor John Bricker of Ohio 
has accepted an invitation to ad- 
dress the convention at the ban- 
quet. Other features include an 
excellent seven course dinner and 
a floor show. The second day will 
be devoted to winding up affairs 
and election of officers and direc- 
tors. 


Secretary Cummings reports that 
a large number of firms have re- 
served exhibit spaces and it is ex- 
pected that the allied trades’ ex- 
hibits will be among the top fea- 
tures of the meeting. 

Officers of the association in ad- 
dition to Mr. Cummings are L. G. 
Bradstock, Farmers’ Grain & Mill- 
ing Co., Wellington, president; El- 
ton Kile, Fred Kile & Son, Kileville, 
first vice-president; and H. E. Fred- 
erick, Scott Mills, Inc., Marysville, 
second vice-president. 

Members of the board of direc- 
tors include H. W. Applegate, Men- 
nel Milling Co., Toledo; G. E. 


W.W. CUMMINGS 


O'Brien, O’Brien Milling Co., 


Greenville; F. E. Watkins, Cleve- 
land Grain Co., Cleveland; L. R. 
Watts, L. R. Watts Elevator, Lon- 
don; E. A. Fitzgerald, Early & Dan- 
iel Co., Cincinnati, and L. A. Gil- 
liland, Gilliland Grain & Coal Co., 
Van Wert. 
MOST FERTILIZERS O. K. 

Of interest to the feed industry is an 
announcement from the Wisconsin depart- 
ment of agriculture that most commercial 
fertilizers sold in the state showed a sur- 
plus of plant food over the manufacturers’ 
guarantee. 

Out of 250 samples of commercial fer- 
lilizers collected from dealers and ana- 
lyzed by the state feed and fertilizer lab- 
oratory, up to May 1 only two showed 
deficiencies of a nature which required 
refunds to consumers, the report stated. 

From preliminary reports the survey also 
indicates a substantial increase in 1941 
fertilizer sales over the 1940 sales, when 
there was a 50% increase in commercial 
fertilizer consumption in Wisconsin. 

@ j. J. & D. D. WALPER ELEVATOR, 
Britton, Mich., have erected a new addi- 
tion to their elevator of 40,000 bushels. 

@ A. C. BECKER, Northrup, Minn., has 
remodeled his elevator and installed new 
equipment. 

@ ATLANTIC MILL & ELEVATOR, Lewis, 
Iowa. has installed a new hammer mill. 
© BOULAY BROS. FEED & GRAIN CO., 
Fond du Lac, Wis., suffered about $5,000 
damage last month when fire broke out 

in the center of a building. 
@ C. W. ISSACS, SR., 95, St. Louis, Mo., 
a member of the Merchants’ Exchange 
for 50 years, died April 11. 

@ RICHARD PATTERSON, Toledo, Ohio. 
of the Patterson Grain Co., has been called 
for army service at Fort Knox, Ky. 
oe 
@ J. A. CLARK, Shamokin, Pa., has taken 
over the Dye Flour & Feed mill at Tur- 
boiville. 


@ ALBERT SOBOTTA, Arcadia, Wis., has 
installed new grinding equipment at his 
feed mill. 

@ ARCHIE CARMICHAEL, 90, Poynette, 
Wis., operator of a grist mill for 50 years, 
died April 7. 
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NEEDED EVERYWHERE 
ALL THE TIME 


PILOT 


BRAND 


OYSTER SHELL 


Every laying hen must have cal- 
cium carbonate not only to make 
egg shell but for aid to digestion. 
Every chick needs it for sturdy 
growth. Every poultryman needs it 
for the sure profits in his business. 
Pilot Brand Oyster Shell is a superior 
source of calcium carbonate, pure, 
clean, dry odorless, 100°, useable. 
Pilot Brand advertising over the radio 


every week of the year and in poultry 
and farm journals during the past 
twenty years continues to increase 
the demand. Therefore, every dealer 
needs a supply all the time to satisfy 
the continuously growing demand for 
Pilot Brand. Wherever there is a 
small flock of poultry on any farm or 
a commercial poultryman anywhere, 


Pilot Brand Oyster Shell is needed. 


If you do not carry Pilot Brand Oyster Shell, 
order from your jobber today or write us. 


OYSTER SHELL PRODUCTS CORPORATION 


3615 Olive St. 
ST. LOUIS, MO. 


Pershing Square Building 


NEW ROCHELLE, N. Y. LONDON, ENG. 
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Geed Bulletin 


solves advertising problem 
for middlebury grain firm 


HE Middlebury Grain Co. of 

Middlebury, Ind., began a 

timely educational sales pro- 
gram this year which is showing 
substantial sales gains. The firm's 
campaign was based on and ties in 
definitely with the national prepar- 
edness program now under way. 

“Our decision to keep pace with 
the urgent need for more production 
in every available industrial plant,’’ 
said J. P. Lantz, proprietor, “was 
based on the logic that a corre- 
sponding volume of meat, dairy and 
poultry products will be required to 
meet the new demands for food 
supplies for government, export and 
the millions of new employees in 
private industry. Every factor at 
home and overseas points to pro- 
digious increases in food consump- 
tion in every category.” 

The problem confronting this 17 
year old grain, feed and coal com- 
pany was what method could best 
achieve the objective at a minimum 
cost, and the final decision was to 
conduct a direct mail campaign. 

Lantz believed that his mailing 
pieces should first be informative, 
second, inspirational, and third, so 
interestingly presented as to insure 
a careful reading by the entire fam- 
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HOLDING a fine turkey be- 
longing to a customer, is J. P. 
Lantz, above. The illustrations 
below show the first and last 
pages of the monthly bulletin 
which Middlebury Grain Co. 
distributes free to customers 
and prospects. The editorial 
makeup is good, and plenty of 
illustrations are used. 


ily. All of these factors combined 
should, in his opinion, be so con- 
vincing that his customers and pros- 
pects would respond with the pur- 
chase of more merchandise and 
grinding service. The results gained 
in the first three months of 194] have 
justified the effort, and the firm pre- 
dicts that the year-end results will 
be more than satisfactory. 

The medium decided upon was a 
four-page newspaper printed on 
good quality paper that would car- 
ry photographic illustrations. Pic- 
tures of prize birds, of baby chicks 
feeding in well kept brooder hous. 
es, and action pictures showing re- 
sults obtained by some of their lead- 
ing customers, are the nearest pos- 
sible approach to store demonstra- 
tions and personal contacts, Lantz 
pointed out. Naturally people 
study these pictures and are in- 
spired to do things that equal or sur- 
pass their friends’ achievements. 

Entitled “The Middlebury Mes- 
senger’, the heading on the first 
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»,) O YOU use an internal combustion 


engine of the hit-and-miss governing 
type such as are used for driving many 
feed plants and elevators? If so, the fol- 
lowing will very likely be of interest to 
you as a simple method for determining 
the mechanical efficiency of your engine 
with surprising accuracy: 

Subtract the number of explosions per 
minute made by the engine when it is pull- 
ing no load at all, from the number of 
explosions per minute when pulling full 
load. Then divide the remainder by the 
number of explosions per minute when 
pulling full load, and the quotient is the 
so-called “mechanical efficiency”. Isn’t that 
simple? 


For an engine that explodes 95 times 
per minute when pulling full load, and 24 
times per minute when pulling no load at 
all the difference is 71. In other words, 


71 of the explosions are utilized when pull- 
ing full load, whereas 24 of them are lost 
in overcoming the internal friction in the 
engine. That explains the “why” of the 
rule. 

Going back to the rule, divide 71 by 95 
and the quotient tells us that the mechan- 
ical efficiency of the engine is a bit less 
than 75%—a rather low efficiency. It 
should be bettered, and it can be bettered 
by reducing to the minimum the number 
of explosions per minute when running un- 
loaded. 

It is sometimes difficult to attain a me- 
chanical efficiency of 90% in an engine 
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given to determine 
engine efficiency 


of this type although 90% is common in 
steam engines because steam engines are 
easier to lubricate and the heat problems 
encountered are not so complex. 

Reduction of explosions at no load sim- 
ultaneously increases the power of the en- 
gine, without consuming more fuel. If the 
number could be cut down from 24 to 10, 
we would have 14 “useful’’ explosions to 
add to the 71, which gives 85 useful ex- 
plosions. Or, dividing 85 by 95, we now 
have a mechanical efficiency of 89.5%. In 
other words, the efficiency has been in- 
creased from 75% to 89.5% or an amount 
of 14.5%. 

The writer does not know of a simpler 
method than this for determining effici- 
ency. He has checked it up in a number 
of instances by using more refined methods 
and has found that it usually works out 
very satisfactorily. 

@— 


IOWA BEEF STATE 


The state of Iowa produces more beef 
cattle than any other state in the country, 
according to Carl A. Oldsen, of the Iowa 
Beef Producers’ association. With 12% of 
the nation’s beef, Oldsen points out that 
his state produces enough surplus to sup- 
ply every man, woman and child in the 
city of Chicago with beef for a period of 
two years. 

Iowa also reports the largest 4-H baby 
beef enrollment in the United States and 
the selling value of some over 9,000 calves 
in 1940 amounted to $1,052,738, Oldsen 
claims. 


@ C. E. RUPERT, Westfield, Ill., who re- 
cently purchased the D. L. Arbogast & Co. 
seed and feed business has construction of 
a new building well under way to house 
his new business. 


@ GEORGE KRAMER, Iowa Falls, Iowa, 


has been named manager of the Farmers 


Elevator at May succeeding Charles 
Blakely. 
@ PEAVEY ELEVATOR, Holland, Minn., 
formerly known as National Atlas elevator, 
was destroyed by fire April 9. 
@ JOSEPH S. GEISEL, Sr., Kansas City, 
Mo., one of the oldest grain men in the 
Board of Trade recently underwent an op- 
eration at St. Mary's hospital. Mr. Geisel 
was an officer and grain buyer for the 
August J. Bulte Milling Co., for many years. 
@ CHARLES EVERETT KIFF, 79, Delhi, 
N. Y., prominent Delaware county feed 
dealer and business man, died April 30. 
Mr. Kiff was president of C. E. Kiff, Inc., 
a Delhi coal and feed company with which 
he had been connected since 1882. 
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furnished patrons makes 
bruce feed mill popular 


F you'd happen to attend a 

farmers’ picnic around Postville, 

Ia., and hear a group of men 
discussing livestock feeding prob- 
lems, you'd undoubtedly conclude 
that every one of them owned a 
farm. The conversation would lead 
you to believe that only farmers 
could be so familiar with livestock 
raising and feeding. 

Chances are, though, that one of 
these men would be Lloyd Bruce, 
owner of the Bruce Feed mill, Post- 
ville, Ia. Farmers in this area like 
to have Lloyd join in on their dis- 
cussions, for they have learned 
from experience that he knows his 
livestocks and feeds. He is not only 
familiar with local farm problems, 
but he makes it a point to keep 
abreast of local, state and national 
farm conditions. 

This ‘interest in farming’ is one 
of the reasons why Lloyd Bruce's 
mill is a familiar gathering place 
for farmers and the activity around 
the mill twelve months a year 
proves that Lloyd’s merchandising 
program clicks and makes profit for 
him. 

“The average farmer wants to be 
able to talk over his problems with 
a feed dealer or anyone else who 
takes enough interest in these prob- 
lems,” says the genial Lloyd. “It's 
the feed dealer's job to help farm- 
ers with accurate feeding and gen- 
eral advice on farming. If you can 
service the farmer in this way, you 
won't have any trouble selling him 
feed.” 

For example, during recent years 
quite a few farmers in this section 
of lowa have gone into the raising 
of turkeys. Postville is close to the 
great Minnesota turkey raising belt, 
and the Iowa farmers here are de- 
termined to make additional profit 
from turkeys to supplement the prof- 
its gained from raising corn and 
hogs. And so far they are doing 
tight well by themselves. 

Lloyd Bruce helped get many 
farmers interested in raising tur- 
keys. Having had considerable ex- 
perience raising turkeys himself 
some years back, as well as a good 
farm background, Lloyd studied the 
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turkey raising problem thoroughly 
and found that this knowledge 
helped him a great deal. Today he 
is in great demand for posting of 
turkeys and this also means that 
farmers bring many other turkey 
raising problems to him. 

“You've got to keep abreast of 
developments right in your locality 


PERSONAL service means a lot 
in the feed business, says Lloyd 
Bruce, who is shown standing in 
the doorway of his mill at Post- 
ville, la. Farmers expect feed 
dealers to help them with farm 
and feeding problems, he de- 
clares. 


if you want to maintain your good 
standing with farmers,” says Lloyd. 
“Farmers expect a dealer to give 
them the help for which they are 
looking. Ofcourse, this means add- 
ed effort and study on the part of 
the feed dealer, but it pays. We 
sell a lot of feed merely because 
we have been able to help out 
farmers with poultry, hog and other 
farm animal feeding difficulties. 
Mr. Bruce likes to be a service 
man to farmers on feed and farm 
problems. In the first place, it gets 
him out into the field where he can 
visit many farmers. Usually these 
service calls are at farmers’ re- 
quests, and thus the approach to 
feed sales is much easier via the 
service angle than if Bruce used a 


cold canvass sales method to cover 
his territory. Farmers’ meetings 
and picnics, too, he has found, af- 
ford excellent opportunities for deal- 
ers to make the acquaintance of nu- 
merous farmers and be in a position 
to be of help to them when they 
need it. 

“We have been urging all our 
turkey raisers to keep accurate cost 
records on their flocks, the same as 
other poultry raisers,” says Mr. 
Bruce. “Many farmers have been 
glad they have done this, for it en- 
ables them to survey the past year’s 
operations and see exactly how 
much profit they have made. Cost 
records are also very important for 
a farmer in planning an expansion 
of his flock for the coming year.” 

Lloyd has a nice big feed mill at 
the outskirts of Postville. His equip- 
ment includes a Barker one-ton feed 
mixer, a 26-inch Sprout Waldron 
mill and a corn sheller. He gets a 
lot of corn shelling business for he 
owns the only corn sheller in this 
area. 

“I have secured many new regu- 
lar customers due to the fact that 
they heard I had a corn sheller and 
came over to get service,” says Mr. 
Bruce. ‘Once I have the opportuni- 
ty to serve them I am usually able 
to sell them feeds and other sup- 
plies.” 

Two very profitable lines besides 
feed at this mill are flour and twine. 
Mr. Bruce goes after the retail flour 
business and he also services many 
groceries and restaurants. He has 
found that a good flour volume can 
be built up by pushing this line 
steadily every month. 

“We've been very pleased about 
our twine sales,” says Mr. Bruce. 
“I've sold as high as a couple of 
cars of twine per year. This is a 
great grain and hay country and 
for this reason a feed dealer who 
sells twine can really make lots of 


(Continued on Page Forty-four) 


e©27e 


j 
: 
4 Ké : 
} 

— 

; 

4 


WHAT BORDEN PRODUCT HAS 
FISH-LIVER VITAMIN D, IS ORY AND 
GIVES THE SAME VITAMIN D RESULTS, 


FLayDRY D- AND, BEST OF ALL, 
IT’S COMBINED WITH THE 
B-G VITAMINS OF MILK 


© The Borden Company 


Two Products Made for Poultry Mashes 


Poutry mashes need ad- 
ditional B-G vitamin factors 
for growth, hatchability and 
egg production. The B-G 
group of vitamins as found 
in milk are many and their 
nature is complex. FLAYDRY has all that milk has, and they 
are concentrated in natural combinations in FLAYDRY to pro- 
vide a means of adding dependably standardized amounts 
of these needed factors to mash feeds. 


REG.U.S.PAT. OFF. 


Fiaypry D has, in addition to the standardized amounts 
of milk’s B-G factors, natural, fish-liver Vitamin D, in dry- 
product form. FLAYDRY D, tested on chicks, furnishes the feed 
manufacturer an AOAC Vitamin D in convenient, easy-to-mix, 
easy-to-handle form. Shipped in 100-lb. bags and available in 
any of the usual potencies, every FLAYDRY D shipment is backed 
by a Borden certificate of guarantee for Vitamin D potency. 


Both products are widely used by feed manufacturers because they fit readily 
into poultry-feed formulas. If you are not acquainted with the merits and sav- 
ings possible in using FLAYDRY and FLAYDRY D for your poultry mashes, write 
today for full information. 


GROWTH «+ HATCHABILITY + EGG PRODUCTION 
BORDEN COMPAN 


Special Products Division 
350 MADISON AVENUE, NEW YORK, N. 


Dr. Salsbury’s Adds 
McKay to Lab Staff 


With the addition of Francis McKay, a 
graduate of Iowa State College, the Dr. 
Salesbury’s Laboratories, Charles City, 
Iowa, claims to have the largest staff of 
technically trained research workers known 
to be assembled in any organization of 
its kind devoted to the poultry industry. 
Fifteen men with bachelor of science or 
doctors’ degrees are now employed on the 
research staff. 

Mr. McKay, the newest member of the 
staff, will make a special study of histolo- 
gy, using a microtome to obtain cross 
sections of diseased tissues and to deter- 
mine the location of parasites. A study 
of the habits and life cycle of the parasites 
of poultry is essential in devising effective 
methods for their control, it is claimed. 
There is always a point in the life cycle 
of a parasite when it is most vulnerable 
to attack, and once this is found the cycle 
can be broken and the most effective mea- 
sures of control applied. 

STRONG-SCOTT CATALOG 

A new and comprehensive catalog has 
been issued by the Strong-Scott Mfg. Co., 
Minneapolis, Minn. The book contains 344 
pages and covers all types of equipment 
and supplies for the flour mill, grain ele- 
vator and feed mill. 

The catalog is different from other vol- 
umes of its type since it contains numer- 
ous interesting features in addition to the 
pictures, prices and specifications for ma- 
chinery and supplies. 

Among these features are pictures of 
plants recently equipped by the firm and 
a number of pages of tables of practical 
use. 

PRIORITIES SOUGHT 

Associate members of the International 
Baby Chick association who are having 
difficulty in obtaining certain materials for 
the manufacturer of poultry supplies and 
equipment are being requested to submit 
a list of the amount and kind of products 
most needed. 

The association has already contacted 
the priorities administration in Washington, 
D. C., according to R. V. Hicks, executive 
secretary, and plans to tabulate the lists 
sent in in an effort to secure priorities for ° 
material used in manufacturing products 
needed for poultry raising. 

SPEAKS AT PURDUE 

A. G. Phillips, sales manager for the 
Allied Feed Mills, Chicago, was the princi- 
pal speaker at the 14th annual agricultural 
alumni dinner held at Purdue University 
May 12. Mr. Phillips was formerly head of 
the Purdue poultry department. 

--—— 
@ J. D. NORTH, Gallipolis, Ohio is plan- 
ning to erect a new feed mill and produce 
department to replace the establishment 
destroyed by fire about two months ago. 
@ JAMES GLEASON FEED STORE, Walker- 
ville, Mich., has been completely destroyed 
by fire. Damage to ihe feed store and ad- 
jacent buildings was estimated at $30,000. 
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feed dealer built 


Mill 


after fire scored first 


ISASTERS may often prove 

blessings in disguise. Such 

was the case with the Anti- 
och Milling Co., Antioch, Ill., which 
now boasts one of the most mod- 
ern, up-to-date feed stores in north- 
ern Illinois as an aftermath of a 
fire which gutted the structure a lit- 
tle over a year ago. 

It was on the night of April 5, 
1940, that a mysterious blaze of un- 
determined origin swept through 
this establishment located on a busy 
downtown corner of this prosper- 
ous Illinois trade center. But be- 
fore the embers had completely 
cooled, Manager George Wagner 
was already busy making plans for 
continuing the business. Finding 
that the Haines 1¥/2-ton mixer was 
not badly damaged, he carefully 
salvaged it from the blackened tim- 
bers and set it up in an old shed ad- 
jacent the mill. Long distance tel- 
ephone calls were soon speeding 
new stocks of feed, supplies and 
new parts for the mixer on the way. 
Within a few days busy workmen 
had made the necessary repairs 
and alterations and the Antioch 
Milling Co. was once more doing 
business as usual. Six months later 
the grand opening of the new mill 
and attractive display room, pic- 
tured elsewhere on this page, was 
held. 

Live display is an important fac- 
tor in Mr. Wagner's merchandising 
program. At the time of writing, 
two demonstrations were in prog- 
tess. In co-operation with a well 
known equipment manufacturer, a 
flock of baby chicks was installed 
in a large brooder house set up out- 
side the store where interested cus- 
tomers and passers-by could watch 
their progress and growth through 
the glass windows. At the same 
time a healthy looking group of 
young pullets was on display in 
wire cages inside the store as part 
of a feeding demonstration. An- 
other interesting sales help inside 
the store is a large bulletin board 
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listing the names of prominent farm- 


ers in the vicinity who are raising 
their flocks of chickens on feed sup- 
plied by the Antioch Milling Co. 

Three well-advertised brands of 
commercial feeds are handled in 
addition to poultry remedies, equip- 
ment items, milking machines and 
other supplies. Five efficient em- 
ployes, plus planned merchandising 
and quality products have helped 
this firm build up an annual vol- 
ume of approximately $100,000. 

Antioch is a busy little town lo- 
cated in Lake county close to the 
Wisconsin line. It is only a short 
distance north of Chicago. The sur- 
rounding territory is rolling with 
many nice poultry, dairy and gen- 
eral livestock farms. Some of these 
are so inviting, it is difficult to drive 
by them and names may be read 
on barns which have a coast-to- 
coast reputation. 

For examples, Allendale, owned 
by J. D. Allen, famed breeder of 
purebred Shorthorn cattle; Spinney 
Run Farms, with many noted Ayr- 
shires; and a number of others all 
the way up the highway. Many of 
these farms and breeding establish- 
ments are more than merely points 
of general interest. They are, in- 
deed, almost worthy of designation 
as ‘laboratories’—so much is being 
learned at them about successful 
feeds and feeding methods. More 
than one feed dealer has created 
additional profits by associating his 
brand of feeds with the success of 
a famous farm. 

In a prosperous farming section 
like this there is naturally plenty of 
competition. The commercial feed 
man faces it everywhere, and Mr. 
Wagner has discovered that in or- 
der to be successful a feed dealer 
must do a good job of co-ordinat- 
ing all advertising and merchan- 
dising efforts. Like so many other 
progressive dealers, Manager Wag- 
ner is a firm believer in advertis- 
ing. About 90% of his advertising 
budget is spent in local newspaper 


LIVE DISPLAY is an important 
merchandising factor at the 
Antioch Milling Co. Upper 
photo shows brooder house 
and windows through which 
customers can watch progress 
of baby chicks inside. Lower 
picture shows an interior view 
of the modern, neatly arranged 
new display room. 


space, the expense of which is par- 
tially shared by manufacturers. 

But the Antioch Mill does not stop 
with newspaper advertising. They 
mail out practically all printed ma- 
terial provided by the manufactur- 
ers, trying to place it where it will 
do the most immediate good. An 
effort is also made to utilize all dis- 
play material, streamers, wall ad- 
vertising, etc. The place is never 
cluttered up, however, with old and 
shabby displays. The store is kept 
clean and neat at cll times and the 
stock is systematically arranged. 
Painted road signs are also posted 
on nearly all highways leading to 
Antioch and every Christmas hun- 
dreds of calendars are placed in the 
home of customers. 

“We're planning to advertise ev- 
en more in 1941," declared Mr. 
Wagner. “We think it will be a 
good investment to get a mimeo- 
graph or similar good duplicating 
device te carry our direct sales mes- 
sages into the home of every farm- 
er in the community. On the whole, 
we think we have a fairly well- 
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CONTAINS NICOTINE IN 
ODORLESS « TASTELESS 


Write for 
detailed information and prices. 


4128 


FORM 


ACTIVE INGREDIENT-NICOTINE 

» {EXPRESSED AS ALKALOID). . . 2.50% 


MADE IN U.S.A. BY 
TOBACEE BY-PRODUCTS CHEMACAL CORP. 
LOUISVILLE, KY. 


INSOLUBLE NON-VOLATILE 


ATKINS & DURBROW EXPAND 

Atkins & Durbrow, Inc., 165 John §t, 
New York, feed ingredient distributors who 
have heretofor confined their operations 
largely to eastern U. S., announce the ex. 
pansion of their activities to include a large 
area west of the Mississippi. 

Kansas City has been selected for head- 
quarters of the western division and ware- 
house stocks will be maintained in key 
marketing centers. Under the new pro- 
gram the company will now be repre- 
sented in Minnesota, South Dakota, Iowa, 
Nebraska, Kansas, Missouri, Colorado, Ok- 
lahoma, Arkansas, Louisiana and Texas. 

GOULD JOINS McKEE 

James A. Gould, who for over 30 years 
has served on the floor of the Minneapolis 
Chamber of Commerce as coarse grain 
merchandiser, has resigned and is now as- 
sociated with the McKee Feed & Grain Co,, 
Muscatine, Iowa. Mr. Gould, who assumed 
his new duties May 1, has been placed 
in charge of the grain department. 

For over 20 years he served as secre- 
tary of the Minneapolis Grain Shippers’ as- 
sociation and during that time built it up 
to the most active group within the Cham- 
ber of Commerce. His successor has not 
yet been announced. 


DR. VAN HORSSEN RECOVERING 

Dr. Charles Van Horssen, manager of 
the commercial feed department, Wash- 
burn-Crosby Co., is now recovering from 
the effects of an auto accident. Dr. Van 
Horssen was injured while traveling in Mis- 
souri. After spending a short time in a 
Kansas City hospital, he was moved to 
his home at 2763 Broadway, Evanston, Ill., 
where he is recuperating. 

@ JOHN W. JOUNO, vice-president and 
manager of the feed department, Stratton 
Grain Co., Milwaukee, Wis., suffered the 
loss of his father on April 29. The elder 
Mr. Jouno was 86 years old at the time 
of his death. He had resided at Green- 
bush, Wis., for many years. The funeral 
was held May 2 at Plymouth, Wis. 
@ WILEY MILLING CO., Walker, Iowa, has 
recently been incorporated. Thos. H. Wiley 
is president and treasurer. 

@ RAY MOTTWEILER, Alexandria, IIl., pro- 
prietor of the City Coal & Feed Co., has 
leased the Chas. F. Nabor Mill and eleva- 


tor and will operate both enterprises. 


@ PHILIP F. HALPIN, 62, Kearney, N. J. 
for 25 years president of the Frederick D. 
Shaper Elevator Co., died April 19. 


@ STATE STREET FLOUR & FEED MILL, 
Holley, N. Y., owned by Fred Redinger and 
operated by G. C. Niegh, Rochester was 
recently destroyed by fire. Loss was es- 
timated at $8,500. 

@ CHARLES V. WAIT, Centerville, Kan., 
is building a new elevator. 

@ WM. MOOMAW & SON, Stewardson, 
Ill., are planning construction of a new 
grain handling plant. 
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at U. Pat. no, 2033495 
Roundworm (Ascaridia lineata) in Chicken, 
can be Controlled by feeding Nicotine in the 
right form 2nd in the light 4Mount, Mash. 
| Nic COntains Nicotine in the Proper form, 
The Nicotine in Mash.Nj, IS not Teleaseg 
Until j¢ Teaches the Chicken’, intestine, kil]. 
ing *Oundworm, (Ascaridi, lineata) Where 
they live, Jy does NOt affect egg Production, 
food “onsumption, nor interfere With Norma] 
8TOwth ang Vitality o¢ the Chickens 
Mash.Nj. is a Stable, Standardized Product, 
“SPecially designeg for Mixing in Mashes 
Because Of its Uniform texture, i adhere, to 
the Particles Of mash Without S€Paration Or 
| Sifting to the bottom of bags o, feed hoppers, 
You can Make ext, Profits 
by Mixing Mash.Nj. With | 
| your feeds 
F 
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PROGRAM that is aimed at 
surpassing the lively meeting 
held last year is being plan- 

ned for the 1941 convention of the 
Eastern Federation of Feed Mer- 
chants to be held June 20-21 at the 
Arlington hotel, Binghamton, N. Y. 
according to an announcement by 
Louis E. Thompson, executive sec- 
retary. 

Amongst the outstanding men of 
national importance who will ad- 
dress the convention is Dr. Charles 
Copeland Smith of the National As- 
sociation of Manufacturers, who will 
be principal speaker at the banquet 
to be held Friday night. His sub- 
ject will be, ‘What Price Liberty.” 

Dr. Smith is one of the oldest and 
best known broadcasters in the 
mid-west. For many years he wrote 
a daily column for the Chicago 
Daily News on social subjects. He 
has been successively a minister, 
sociologist, radio commentator and 
lecturer, and is ranked as one of 
the outstanding speakers in the city 
of Chicago. 

As far as can be learned this will 
be Dr. Smith's first appearance at 
a convention of feed merchants in 
the East although he has been en- 
thusiastically received wherever he 
has addressed feedmen in other 
parts of the country. 

Another convention speaker who 
will headline this year’s program 
is O. V. Wallin, C.P.A. of Wolf & 
Co., Philadelphia, Pa. Mr. Wallin 
who is well qualified to discuss re- 
tailers’ problems in accounting will 
speak on ‘Air Pockets in Feed Store 
Accounting.” He is also expected to 
touch on cost accounting and on in- 
terpretation of the new rulings in 
regard to the wage and hour law. 

Along these same lines will be 
the talk by Allen Bush, Lowville, 
N. Y. who will present figures down 
to the sixth decimal point on the 
costs of running delivery trucks in 
the north country. 

Emory L. Cocke, Ashcraft-Wilkin- 
son Co., Atlanta, Ga., will occupy 
the interlocutor’s chair for the “Feed 
Information Please” program which 
will be repeated again this year. 
A well-known board of experts has 
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to outdo all past 


conventions this year 


LOUIS E. THOMPSON 
Secretary 


been invited to participate in this 
question hour. They will attempt 
to answer all questions pertaining 
to feeds or feeding. 

According to Mr. Thompson one 
of the discussion periods will be de- 
voted to current transportation 
problems. Topics to be brought up 
will include railroad services, truck- 
ing and its abuses, waterways, 
barge canals, and the St. Lawrence 
seaway and its probable effect on 
the feed business. 

Talks will also be given on nutri- 
tion, and modern methods of mer- 


OFFICIAL NOTICE 


The annual meeting of the Eastern 
Federation of Feed Merchants, Inc., 
will be held at the Arlington Hotel, 
Binghamton. N. Y. on the 21st day of 
June, 1941, at 10 A.M. for the purpose 
of electing four directors and for the 
transacting of other business that 
may properly come before the meet- 
ing. 


Louis E. Thompson, Secretary 


chandising by various specialists in 
these fields. 

Attendance prizes will again be 
awarded those attending the two- 
day affair and committees are al- 
ready lining up a big variety of 
entertainment and recreation that 
is expected to play a big part in 
making the 1941] convention the fin- 
est in the history of the Federation. 

An interesting array of exhibits 
and displays is also promised those 
attending the meeting this year. 
Secretary Thompson reports that 
many reservations for exhibit space 
have already been received and 
this feature too is expected to be 
bigger and better than ever before. 


NEW BOOKLET 


A new folder entitled “Dentists to Amer- 
ica’s Hens” has recently been issued by 
the Stone Mountain Grit Co., Lithonia, Ga. 
The booklet contains much interesting in- 
formation for poultry and turkey raisers. 
It shows actual photos of the contrasting 
differences between pullets fed on hard, 
insoluble granite grit and those not so 
fed. Copies will be sent free upon request. 

@ E. P. MITCHELL, Kansas City, Mo., 
has been elected to membership in the 
Kansas City Board of Trade. 


@ FARMERS GRAIN CO., Willshire, Ohio, 
recently installed a 50-h.p. direct connected 
Jacobson hammermill with feeder and 
drives and a vertical mixer. 


@ ROSENBAUM BROS., Savanna, 
have started construction of reinforced 
concrete grain storage tanks near their 
local elevators along the Mississippi river. 
Cost of construction is estimated at $45,- 
000 to $50,000. 


@ OLIVER S. SCHMEBLY, Kanawha, Iowa, 
has succeeded F. A. Koenig as manager of 
the Federal-North Iowa Grain Co. at Hay- 
field. 

@ DAVID S. BAIRD, 88, Minneapolis, 
Minn., former secretary-treasurer of the 
Huntting Elevator Co., died at his home 
last month. 

@ F. L. SULLIVAN, Mt. Vernon, Ohio, 
sales manager of the Northwestern Ele- 
vator & Mill Co. for 30 years, died recently. 
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ENRICH YOUR FEEDS 
THE LIME CREST WAY 


HOME OF “LIME CREST” CALCITE PRODUCTS* 


Lime Crest Calcite sup plies needed. minerals at low cost. 


Enriching feeds with LIME CREST 
Calcite Flour makes them rich in the calcium that every feed must supply. 
In addition to calcium it furnishes significant fractional amounts of “trace” 
elements that are becoming recognized as nutritionally important, such as 
iron, copper, manganese, zinc and many others. 

Mineralizing your feeds—the LIME CREST Way—is both economical 
and efficient and may even reduce the cost of the feed. LIME CREST 
Calcite Flour, prepared to your specifications, with iodine and manganese 
added, generally costs less than any other feed ingredient you are now using. 


For Profitable Results Use Calcite Flour Generously 


The amount of LIME CREST Flour to be included may range as high as 
5 lbs. per 100 Ibs. of feed. Leading authorities are recommending calcium 
carbonate (high-grade limestone) at 5% levels for laying mashes, and an 
increasing number of feed manufacturers are using 4% or more as standard. 


Making available needed minerals can be done in two ways: 


1. Mineralize and enrich your feeds with LIME CREST 


Calcite Flour, plain, or with Iodine or Manganese, 
or both, added. 


2. For your poultry-mash customers, see that the dealers stock 
LIME CREST Calcite Crystals to fill “grit” orders. LIME 
CREST “Grit” is crystal-hard, helping birds to grind their 
feed and furnishing additional Calcium and trace minerals for 
body repair and shell making. Poultry eat “‘Grit” as Nature 
urges them to mineralize. 


For full information on plain Calcite Flour, Iodized Calcite, Manganesed 
Calcite, or Maniodized (Manganese and Iodine) Calcite, and about dealer- 
ships for LIME CREST Calcite Crystals, address: 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
BOX 6, NEWTON, NEW JERSEY 


*Lime Crest Calcite Products come from the mineralogically rich deposit known as 
Franklin white crystalline limestone located near Newton, New Jersey. The unusual 
character of the calcite—natural crystallized calcium carbonate—found here makes it 
particularly valuable as a mineral supplement for poultry and animal feeding. 


Train Slashes Hose 
At Feed Mill Fire 


Feed dealers and mill operators have 
long considered it a distinct advantage to 
have their places of business located near 
a railroad track. But Guy Longest, man- 
ager of the English Milling Co., English, 
Ind., and members of the English fire de- 
partment claim there are also disadvan- 
tages. 

An early morning fire recently broke out 
at the English Milling Co. The volunteer 
fire department responded promptly, laid 
out a line of hose, and had just started to 
play a stream of water on the top floor of 
the three-story building, when the whistle 
of a locomotive sounded in the distance. 
In the excitement the sound went unno- 
ticed. Suddenly a fast freight roared 
around the bend and before the befuddled 
fire laddies could collect their wits, the 
grinding wheels of the locomotive had 
neatly severed the throbbing hose line. By 
ihe time another hose was connected, the 
fire had gained considerable headway and 
slightly over $1,000 damage resulted before 
the blaze was extinguished. 

It is expected that Mr. Longest will soon 
file a petition requesting a fire hydrant to 
be installed on his side of the tracks. No 
doubt the request will also be supported 
by the English fire department who are re- 
ported io be in the market for several new 
lengths of hose. 

PEG FARM PRICES 

The announcement by the U. S. depart- 
ment of agriculture that the federal gov- 
ernment was pegging the prices of certain 
agricultural products including poultry, 
eggs, butter and hogs was important news 
in trade circles recently. 

Prices of these products on a Chicago 
basis were pegged at the following levels: 
eggs, 22¢ a dozen; chickens, 15¢ a pound; 
butter, 31¢ a pound; and hogs $9.00 a 
hundred. 

These prices will be maintained by gov- 
ernment purchases and will remain in 
effect until June 30, 1943. 

——— © @—_—_ 
MORE CATTLE ON FEED 

Farmers in the corn belt state have 
more cattle on feed for market than a 
year ago, according to the crop reporting 
service of the United States department 
of agriculture. Of the 11 corn belt states, 
only Ohio shows a decrease in the num- 
ber of cattle on feed as compared with a 
year ago. 

@ MRS. CARL ORSINGER, wife of Carl Or- 
singer, Waterloo Mills, Des Moines, Ia., is 
ill at a Rochester, Minn., hospital. The feed 
trade hopes Mrs. Orsinger will have 4 
speedy recovery. 

@ LEE HAMMETT, account executive with 
Simmonds & Simmonds, Inc., Chicago, Ill., 
has become a father for the first time. 
Mrs. Hammett presented him with an eight- 
pound boy April 14, and Lee reports that 
the tentative title of the addition to the 
family is “Slugger”. 


@ HARRY ALLEN GRAIN CO., Allerton, 
Ill., is installing a new 30-ton scale. 


THE FEED BAG — May, 1941! 


ON, 
lag 
ooine 
CONTENT 
4 
32 
id 


young feedman 


Mayor 


HAKE hands with His Honer 

Robert L. Herrick, recently 

elected mayor of Harvard, Ill., 
and a member of the Herrick Feed 
Co. 

Robert or “Bob” as he is called 
by his friends, had never previous- 
ly aspired or sought any public of- 
fice. In fact he never gave politics 
a thought since he became associ- 
ated with his father, Roy Herrick, 
in the feed jobbing business 16 
years ago. But following the death 
last January of Dr. J. G. Maxon, who 
for 20 years had served as mayor 
of the city of Harvard, Bob was 
prevailed upon by a group of 
friends to make his bid for the post 
in the spring election. Promising 
little except to do his best, but the 
possessor of a sterling reputation 
for honesty and efficiency, Bob en- 
tered a three-way race for the city's 
highest elective honor. When the 
votes were counted on April 15 
he emerged the victor by a 36 
plurality over his nearest opponent. 
Somewhat surprised at the results 
but nevertheless pleased by the 
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associated with his father. 


likes his job 


support and confidence placed in 
him by his many friends, Bob as- 
sumes the duties of his office for 
a four-year term. 

Mayor Herrick is 34 years old and 
was born and educated in Harvard. 
He studied music for several years 
at the University of Chicago but in 
1925 decided to give up his thoughts 
of a musical career and became 
He is 
married, the father of two children, 
end a director of the First State 
Bank of Harvard. His chief hobby 
up until now has been color pho- 
tography, but for the next four years 
at least, he says, he expects his 


SHOWN in the upper right 
corner is 34 year old R. L. Her- 
rick, recently elected mayor of 
Harvard, Ill., being congratu- 
lated by his father, Roy Her- 
rick, left, well-known _ Illinois 
feed man. In the background 
can be seen the original paint- 
ing by Jeanette Herrick Man- 
ley reproduced on this year's 
calendar. In the upper left 


corner can be seen a portion 
of the original painting used 
for the 1939 greeting. A close- 
up view of the picture used 
this year is shown below. 


STAM 


business and civic affairs will fully 
occupy his time. 

Naturally, Mr. Herrick, Sr., is 
proud of the honors recently be- 
stowed on his only son but he also 
has a daughter of whom he is just- 
ly proud and who has also done 
much to build up good will and 
favorable comment for the Herrick 
Feed Co. 

She is Jeanette Herrick Manley, 
now happily married, but still vital- 
ly interested in her art and the 
welfare of the firm. Since early 
childhood she has shown remark- 
able talent for drawing and paint- 
ing, a practice which her father 
did much to encourage and devel- 
op. In 1925 as art director of the 
Lawrence college annual she be- 
gan to experiment with oils and 
of late has largely confined her ef- 
forts to this field. 

It was in December—and 1938 
was fast drawing to a close when 
friends and customers of the Her- 
rick Feed Co., who for several 
weeks had been receiving the usual 
variety and selection of 1939 cal- 
endars, received the offering of the 
Harvard firm. Nothing small—30 
inches by 36 inches—the calendar 
was a beautiful reproduction of a 
recent oil painting by Mrs. Jean- 
nette Herrick Manley. Compli- 
ments and letters of praise began 
to pour in from friends and business 
associates everywhere, and _ inci- 
dentally of course, many additional 
requests for this novel greeting. 
The success of this experiment was 
so pronounced that it has been re- 
peated every year since. That 
these calendars are really prized 
and appreciated can be realized 
from the number that have been 
framed and now decorate the 
homes of feed dealers, manufac- 
turers and friends who are privi- 
leged to receive them. 

Reproduced elsewhere on this 
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Besides being the month when happy 
brides and grooms march down church 
aisles, June is also a busy convention 
month, especially in the feed industry. 
In addition, numerous feed men will take 
time off to celebrate their birthdays with 
their families and friends. So here’s 
happy birthday to a grand bunch of fel- 
lows—and one lady, too. 

Heading the list this month comes 
Arthur G. Hessburg, partner in the Hia- 
watha Grain Co., Minneapolis, whom the 


NOW 


A Domestic PEAT MOSS of Sphagnum Origin 
Comparalle to best Imported Types! 


siork delivered early on the morning of 
June 2 some years ago. 


E. P. MacNicol, secretary, Southern 
Mixed Feed Manu- 
facturers associa- 
tion, Memphis, Tenn. 
made his bow into 
the world on June 3. 
He has been secre- 
tary of Southern for 
14 years. Prior to 
that he was a news- 
paperman. 

Also cutting birth- 
day cake in June 
and receiving the 
congratulations of 
numerous friends 


PAUL SATHER 


PEAT 


For Soil Conditioning and Poultry Litter 


NORTHERN PEAT MOSS 
is the successful result of experi- 
ment, test and analysis to produce 
a Domestic Peat Moss equal in 
every respect to Imported Peat 
Moss now impossible to obtain. 
The following Analysis made by 
Chemists of several disinterested 
Laboratories shows several points 
of superiority which NORTHERN 
PEAT MOSS enjoys of foreign 


types: 


COMPARATIVE PEAT MOSS 


ANALYSIS 
German Swedish NORTHERN 
Saturation ........ 8. 8. 7.30 
72 66 2.79 
Available P, O;.... .012 012 15 
Available K. O.... .062 015 


Biological Activity. None None None 
Presence of Parasitic 
Organism Free 


4.1 


Free 
4.3 


* Northern Peat Moss Is Available In Three Standard Grades— 


No. 1 Pulverized—for Top Dressing 
No. 2 Granulated—for Soil Mixing 
No. 3 Litter—for Litter and Mulching 


PEAT MOSS PRODUCERS, Inc. 


Box 103, Oconomowoc, Wis. 


DEALERS AND AGENTS WANTED 


are: Frank J. Seidl, Archer-Daniels-Mid- 
land Co., Minneapolis, June 7; John Mel- 
ville, Chicago Meat Products Co., Chica- 
go, June 10; Gayle Snedecor, Rhodes, Ia, 
president, Western Grain & Feed associa- 
tion, Des Moines, Ia., and Arthur J. Riebs, 
president of the Riebs Co., Milwaukee, 
both on June 11. 

Going down the birthday list, Leland 
Miller, manager, Federal-North Iowa 
Grain Co., Cedar Rapids, Ia., celebrates 
his birthday on June 12; Don R. Jorgen- 
son, manager grain dept., Inland Milling 
Co., Des Moines, Ia., June 13; F. H. Click- 


mer, the Borden Co., New York, June 14: 


S. J. Courteen, Courteen Seed Co., Mil- 
waukee, Lawrence Murphy, secretary- 
treasurer and sales manager, Murphy 
Products Co., Burlington, Wis., and H. W. 
Wise, treasurer, Duplex Mill & Mfg. Co., 
Springfield, O., all on June 17. 

On June 19, C. O. Ryde, managing 
partner, Ryde & Co., 
Chicago; June 20, 
Robert G. Bell, W. 
M. Bell Co., Milwau- 
kee, and J. H. Cald- 
well, Purina Mills, 
St. Louis; on June 
21, W. C. Pratt, Rus- 
sell Miller Milling 
Co., Minneapolis; on 
June 22, A. L. Ward, 
director, educational 
service, National 


Cottonseed Products 


Association, Dallas, DON JORGENSON 


Texas; on June 23, Jim.P. Hessburg, Froed- 
tert Grain & Malting Co., Milwaukee; on 
June 24, Claire L. Onsgard, The Feed 
Bag, Milwaukee; on June 25, Frank B. 
Mosher, secretary, Doughboy Mills, Inc., 
New Richmond, Wis. and Paul Sather, 
sales manager, King Midas Flour Mills, 
Minneapolis. 

On June 26, E. O. Wright, president, 
Wisconsin Milling Co., Menominee, Wis.; 
on June 27, C. E. McDonald, secretary- 
manager, Terminal Grain Corp., Sioux 
City, Ia.; on June 30, Miss Doris A. Stru- 
ven, secretary, the Chas. M. Struven Co., 
Baltimore, Md. and Frank Japha, Frank 
F. Japha, Ellis Plan counsel, St. Louis, Mo. 

@ W. BRUCH MATHER, Benton, Pa., pro- 
prietor of J. J. Mather Flour & Feed mill, 
died recently. 


@ INTERNATIONAL SUPPLY CO., Eldora, 
Iowa, handler of stock feed, has purchased 
the George Richards building on N. Wash- 
ington St. 

@ Jj. S. JONES, Truman, Minn., is the new 
manager of the Hubbard & Palmer ele- 
vator. 

@ W. L. REED & SON, Jamesport, Mo., 
have recently completed their new eleva- 
tor and it is now in operation. 

@ ANDERSON ELEVATOR CO., Maumee, 
Ohio, has installed a feed plant with a 
capacity of 10 cars a day. 

———- 
@ ZOLLIE ARBOGAST, Kansas, Ill., is 
erecting a frame building in which he in- 
tends to open a new feed store. 
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JOHN B. SMITH 


DR. GERALD WENDT 


BURTON BIGELOW 


Manufacturers 


N an atmosphere of intense na- 

tional defense effort, members 

of the American Feed Manu- 
facturers’ association will gather in 
annual convention at the Home- 
stead Hotel, Hot Springs, Va., June 
12 to 14. 


The federal government has indi- 
cated that food as well as guns con- 
tribute greatly to the national de- 
fense program. It has asked for a 
15 per cent increase in production 
of foodstuffs, especially milk, eggs, 
butter and meat and has indicated 
that this increase can be achieved 
through better feeding. The re- 
sponsibility for the attainment of 
the desired increase in production 
rests jointly upon the feed indus- 
try and American agriculture. This 
goal will influence the delibera- 
tions of those attending the man- 
ufacturers’ meeting. 


As in former years, the association 
will also devote a large part of its 
program to salesmanship and nu- 
trition. The nation as a whole is 
beginning to realize the important 
pioneering work done by the feed 
industry for many years to secure 
better nutrition. Feed nutrition ex- 
perts have been called upon by 
many industries in recent months 
to contribute their views of this sub- 
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schedule varied program 


for hot springs 


ject to better and more healthful 
living. 

Opening the first day’s program, 
according to Ralph M. Field, pres- 
ident, will be a report by J. B. De- 
Haven, Allied Mills, Inc., Chicago, 
chairman of the association's board 
of directors. He will be followed 
by President Field who will: talk on 
the progress and problems of the 
association. Treasurer Warren An- 
derson will then report on the finan- 
cial condition of the organization. 

Burton Bigelow, New York, sales 
consultant, who addressed the as- 
sociation last year on salesmanship 
problems, is on the program again 
this year. His talk last year was 
informative and well received. This 
year Mr. Bigelow will explore sales 
problems once more dealing with 
specific feed sales questions 
through a sales symposium. There 
will be questions and answers on 
all types of sales problems that 
pertain to feed selling. This part 
of the program is expected to prove 
very interesting. 


Mr. Bigelow and his staff are in 


meeting 


close touch with latest develop- 
ments of scientific and applied 
salesmanship. It is only in recent 
years that salesmanship has been 
studied as a science and results 
show that sales in almost any in- 
dustry can be increased through 
application of sound selling rules. 
Committee reports will open the 
convention on Friday morning, June 
13. At this session, too, John B. 
Smith, president of the Association 
of American Feed Control Officials 
will give an address on “Science 
and Prejudice in Feed Control”. 
Mr. Smith will deal with many as- 
pects of this important subject. 
The work of the National Poul- 
try and Egg Board in promoting 
consumption of poultry and eggs 
will be reviewed by Homer Hunt- 
ington, executive director. The 
board has functioned with ever-in- 
creasing effectiveness since its in- 
ception and has done much to im- 
press the public with the value of 
more poultry products in the daily 
diet. Mr. Huntington will tell of 


(Continued on Page Sixty) 
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Af itnoucs still in its infancy the Poul- 
try and Egg National Board, which 
was only organized last October, already 
has reported a list of accomplishments that 
has done much to promote the interests 
of the undeveloped poultry industry 
With the aim of increasing the con- 
sumption of poultry and eggs by consum- 
er education, the latest report of Manager 
Homer Huntington lists the following serv- 
ices that the board is already performing: 


1. Holding meetings from coast to coast 
with all types of groups interested in or 
connected with the industry. 

2. Providing 500 daily newspapers, 3,000 
weekly newspapers and numerous maga- 
zines with educational material, menus, 


campaign to eat 


More Eggs 


wide in scope 


illustrations and feature articles on the use 
of poultry and eggs. 

3. Furnishing home economics directors 
on 400 radio stations with recipes and 
other material promoting increased use of 
poultry products. 

4. Cooperating with other associations 


MAKE CUSTOMERS FOR LIFE WITH 
THE FUL-0-PEP SAVE-ON-FEED PLAN! 


This Plan of Saving Up to 50% Feeding Pullets to Maturity 
is a Sound Way to Build Profits and Good Will 


THE BOSS IS STRONG 
FOR FUL-O-PEP 


AND HE SURE THANKS 
HIS FUL-O-PEP 


RECOMMENDING IT 


DEALER FOR 


a / ‘ 
ip 


VERY DAY, Ful-O-Pep dealers are 
winning new customers with the 
famous Ful-O-Pep Save-On-Feed plan! 
It’s a common-sense way for your cus- 
_ tomers to save up to 50% feeding pul- 
lets to maturity. Of course it takes a 
quality growing mash like Ful-O-Pep 
to succeed with this restricted feeding 
program. That’s why Ful-O-Pep deal- 
ers have such a wonderful selling 
point! It works! For complete dealer- 
ship details write to, 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


such as the Cranberry association {or 
which Mr. Huntington developed an egg 
drink used with cranberry juice, a crap. 
berry omelet and other recipes. This qs. 
sociation then distributed millions of pieces 
of literature containing these recipes. 

5. Preparing and printing ten different 
egg carton inserts. These attractive in- 
serts have to do with eggs in various forms 
and over 300,000 have already been pur. 
chased by the trade at the nominal price of 
$1.00 per thousand. 

6. Producing a sound movie that will be 
available for showing all over the coun- 
try by groups interested in the poultry 
and egg program. 

7. Working with women's clubs to pro- 
vide illustrated lectures on the health ben- 
efits of poultry products. 

Other groups which the Board has been 
working with include chain grocery stores, 
drug stores, railroads and public utilities, 
Practically all of the organizations have 
agreed to push the use of poultry and egg 
products on their menus and in their rec- 
ipes, demonstrations, and advertising. 

Such large undertakings as outlined 
above and others which are being planned 
involves the expenditure of considerable 
sums of money, according to Mr. Hunting- 
ton’s report. Funds for the preliminary 
work of the Poultry and Egg National 
Board were raised largely through volun- 
tary contributions from groups and indi- 
viduals within the industry. It is pointed 
out by Mr. Huntington that other associa- 
tions formed to promote the use of their 
products, such as the citrus fruit growers, 
raise over a million dollars annually for 
advertising and promotional work. The 
Poultry and Egg National Board had about 
$30,000 to work with the past year but the 
directors hope to boost their budget to 
over $100,000 for the coming year. 


Corn Cracker Gives 
Grain an Air Wash 


Introduction of a new machine involv- 
ing an “air-wash” process to improve the 
appearance and increase the sales value 
of cracked corn has been announced by 
the S. Howes Co. Inc., Silver Creek, N. Y., 
currently celebrating their 85th anniversary. 

This addition to the firm’s Eureka line 
is said to operate on a new principle of 
air washing in suspension and embodies 
a radically new process for scouring, pol- 
ishing and brightening cracked corn. 

Compact and occupying very little floor 
space, the machine is economical to oper- 
ate and causes very little waste, accord- 
ing to the manufacturer. Users report that 
“air-wash"” cracked corn has a brighter, 
higher polished surface than they formerly 
turned out and usually commands top mat- 
ket prices. 

A unique feature of the machine is the 
manner in which the corn is trajected 
through a vertical air draft, where it is 
thoroughly “air-washed” while being pol- 
ished and brightened by means of a pat- 
ented combination friction and tapping ac- 
tion. 

Readers desiring more detailed informa- 
tion about this device may write the 5. 
Howes Co. Inc., Silver Creek, N. Y., and 
ask for bulletin B-169. 
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A FEED firm which has recognized the 
rapidly increasing prominence of dog 
food merchandising is the West Street 
Grain Store, Pittsfield, Mass. 

The profit value in dog food, according 
to Frank J. Roberts, manager, lies in: (1) 
iis rapid turnover; (2) the almost “auto- 
matic’’ demand, which the wide scale ad- 
vertising of many of the manufacturers is 
helping to build up and maintain: (3) the 
readiness with which bagged and pack- 
aged dog foods can be built into eye-catch- 
ing window, rack, or wall displays, and the 
cooperation many of the manufacturers of- 
fer in creating these displays; (4) the com- 
paratively small amount of storage space 
necessary. 

Mr. Roberts says that he carries three 
leading brands, one in particular of which 
shows substantial increases in sales every 
year. In 1940, for instance, the sale on this 
particular brand went 50% over the year 
before, which in turn was much higher than 
1938. Where he first carried only a limited 
amount, in just one size bag and bought 
in quantities of only a few hundred pounds 
at a time, he is now doing practically all 
buying in lots of 500 pounds, often 1,000 
pounds, which come in bags put up in 2, 
5, 10, and 25 pounds. 

The “automatic demand” is practically 
self-explanatory. Many feed customers 
had dogs long before dog food merchan- 
dising became part of the feed retailer's 
turnover. The question, therefore, was one 
of conditioning their minds to associate 
buying dog food at the same time they 
bought grain. 

For display purposes Mr. Roberts has 
used for many months a sloping heavy 
wire rack about five feet high, three feet 
wide, two feet deep at the bottom and 
about six inches deep at the top, with a 
prominently lettered sign at the crest. This 
rack holds the heavy bags at the bottom, 
and gradually tapers off to the top, where 
the two pound ones are displayed. There 
is also a display spot for cans. This rack 
can be adapted to either window, island 
(floor) or wall displays. Further, if de- 
sired—as may often be a good idea—a 
mass display may be built around it. 

These packaged sales and displays 


@ ARTHUR W. QUIGGLE, Minneapolis, 
Minn., has been named manager of H. H. 
King Flour Mills Co. succeeding James M. 


Quilty who is retiring on account of ill 
health. 


@ ST. BONIFACIUS FEED MILL, St. Boni- 
facius, Minn., is erecting an addition to its 
plant and will install a new feed grinder. 


@ F. J. LA MARCHE, Sr., New London, 
Wis., who for 28 years operated the New 
London Flour & Feed store, has again tak- 
en over the business which was sold to 
Geo. Schlegel about five years ago. Basil 


La Marche will manage the store for his 
father. 
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keeps profits from 
going to bow-wows 


which have helped dog food sales, have 
also had some effect on sale of other stock, 
particularly that displayed in bulk. 

Many customers have said: “That rack 
was what attracted me, but haven't you 
any in bulk?” 

“Yes, I have,’ Mr. Roberts always says, 
for human nature being what it is, there 
will probably always be those who like to 
buy both ways. 


@ THOMAS G. KEMP, 42, Dover, Ohio, 
feed dealer, died recently after a short 


illness. Mr. Kemp operated the Kemp- 
Gerber Co. 


@ ARCHER-DANIELS-MIDLAND CO. feed 
mill Minneapolis, Minn., was recently dam- 
aged by a dust explosion. 

@ O. N. LAFOLLETTE, Iowa feed inspec- 
tor, suffered the loss of two fingers recently 
when his hand was caught in a belt of a 
garden tractor which he was repairing at 
his home at Indianola. 


@ WENDT GRAIN CO., Edwardsburg, 
Mich., has recently completed construction 
of a new feed mill and warehouse to re- 
place the plant destroyed by fire last 
October. 


VyLactos 


Provides These 6 


Ingredients 


at Lowest Cost! 


No need to spend a single penny for 
extra cod liver oil, wheat germ oil, 
Manganese, Iodine or dried butter- 
milk when you use VyLactos at rec- 
ommended levels. You save in mix- 
ing costs because with VyLactos it 
is easy to distribute all these impor- 
tant ingredients evenly through the 
feed. And you save in first cost, too, 
because VyLactos is now offered at 
very attractive prices. 


is Different 


VyLactos is the only product of its kind made by a scientific 
compounding process under U. S. patent No. 1898350. The 
advantage of this process over ordinary mixing is that ALL 
ingredients are thoroughly and evenly mixed, and vitamins 
A, B, D, E and G are highly stabilized. Thus, VyLactos as- 


sures full vitamin potency not only when it is delivered but 


when the feed is consumed. 


ggested formulas, 


WRITE and literature. 


VyLactos Is Manufactured Exclusively By 
VYLACTOS LABORATORIES, Inc. 


DES MOINES, IOWA 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


ANOTHER SKEPTIC 

Sunday School Teacher: “And why did 
Noah take two of each kind of animal 
into the ark?” 

Feed Dealer's Son “Because he didn’t 
believe the story about the stork.” 

* * * 

A bachelor is a man who never Mrs. 
anything. 


The wise man studies others so that he 
can learn from their mistakes and at their 
expense. 

* * * 
TALKING FROM EXPERIENCE 

She (gazing at crippled beggar): “It 
must be an awful thing to be paralyzed.” 

He: “Yes, you always feel so darn mean 
the next morning.” 


Precious NATURAL Vitamin D 


In Convenient Powder Form 


Gold Dust was the stuff for which the placer miners of California and the Yukon 
risked all. But the grains of gold which maintain the precious Vitamin D value of 
poultry, dairy and other animal feeds consists of a cereal absorbate impregnated 
with Vitamin D. This new Vitamin D Supplement in Powder form is 


VIT-D-400 « 


It is one thing to mix oils or fluids with dry 
grains or meals—and quite another thing, and 
a positive pleasure in contrast, to combine 
the New Vit-D-400 Dry Granules with any 
sort of feed that requires a Vitamin D factor. 
Grains of Gold, indeed! 


Potency Guaranteed 
for One Full Year 


In addition to being biologically tested, 
Vit-D-400 is guaranteed to hold its vitamn 
potency for one year after manufacture. Each 
can carries our Vitamin guarantee and is 
dated. We know of no Vitamin D product 
which is so marketed. 


Vit-D-400 is guaranteed to contain 400 
A.O.A.C. chick units of Vitamin D per gram 
and thus contains the same Vitamin D potency 
as Fortified Cod Liver Oil, —_ ardine 
Oil or Fortified Vitamin A and D Feeding 


Oil. It therefore can be used at the same 
level as any 400 unit oil. It is economical 
to use and mixes readily with feeds. 


The Silmo Line Consists 
of Products to fit every 
feed mixer’s requirements. 


Investigate our complete line of Vitamin 

and D products before contracting for 
your season’s requirements. Our products 
are available in all standard potencies and 
special potencies can be obtained to fit a 
particular requirement. 


Write us for Samplé, 
Literature and Prices 


SILMO CHEMICAL CORP. 


DEPT. FB 


VINELAND, NEW JERSEY 


HONEST BURGLAR 


“And so,” said the judge very deliber-. 
ately, “you broke into the cigar store be- 
cause you are a heavy smoker and you 
simply had to have a five-cent cigar’ 

“That's the truth, your honor,” said the 
man in custody of the officer. 

“I see,’ said the judge, nodding his 
head; “but why were you tampering with 
the safe when the policeman caught 
you?” 

“I was just trying to get change for a 
quarter,’ was the reply. 


* * * 


CONCEIT 


Woman (on streetcar): “I wish that 
good-looking man would get up and give 
me his seat.” 

Quick as a flash six men got up. 


* * * 


A BEAR STORY 
“Can you tell me what they mean by 
‘selling short’ in Wall Street?” 
“It means buying something you can't 
get, with money you haven't got, and 
then selling what you never had and did 


not pay for, at more than it cost.” 
* * * 


Nowadays a man has to work like a 

horse to keep his wife well groomed. 
* * * 
HOW DID HE KNOW 

Visitor: “To whom are you writing that 
letter?” 

Lunatic: “To myself.” 

Visitor: “What are you telling your- 
self?” 

Lunatic: “How do I know? I won't get 
the letter until tomorrow.” 


* * * 


CLOSE SHAVE 
Barber: “What's the matter. Ain't the 
razor takin’ holt?” 
Feed Dealer: “Yeah, it's takin’ holt all 
right, but it ain't lettin’ go.” 


* * * 


A WRONG IMPRESSION 
Wife “You once said that you wor- 
shipped the ground I walked on.” 
Hubby: “Yes, but I thought you owned 
the property.” 
* * 
Puppy love is all over when a girl starts 
to run around with gay old dogs. 
* * * 
MAKING IT PLAIN 
Feed Dealer (after his telephone has 
been rung by mistake for the 10th time): 
“No, this isn't the depot. This is the 
MacNab Feed Mill. MacNab! M for mur- 
der, A for arson, C for choke, N for nui- 
sance, A for assault, and B for battery!” 


* * * 


Pretending to be rich keeps some peo- 
ple poor. 


* * 


CLOSE MOUTHED 

Feed Dealer: “For goodness sake, Mary, 
why did you tell my wife what time | 
got home last night after I told you not 

Maid: “I didn’t. She asked what time 
you came home and I just said I was too 
busy getting breakfast to look at the 
clock.” 
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page lists the firm name and its 
products—Peerless Feeds, its own 
local brand, field seeds, grain, coal 
and cement. 

“You couldn't possibly put all the 
sales information you want to con- 
vey in a letter that you can in this 
ample space, or if you did, the pub- 
lic wouldn't read it. Besides, it gives 
space for breezy shorts, cartoons, 
inspirational and informative arti- 
cles which the reader likes, plus two 
or three well placed display ads on 
our products and services,” Lantz 
explained. 

People are interested in making 
money and how to increase their 
income, so in preparing his articles 
Mr. Lantz tries to keep these ideas 
in the foreground. “Enthusiam be- 
gets enthusiasm which in turn in- 
spires confidence to go ahead,” Mr. 
Lantz explained. In one article he 
predicts that increased buying pow- 
er in cities will be reflected in high- 
er purchases of farm products in- 
cluding poultry, eggs, meat and 
dairy products. He points out with 
convincing logic that all of this com- 
bined, bids fair to boost total farm 
income by a billion dollars or more 
in 1941. 

His “Chick Chats” is a regular 
feature. Poultry and turkey raising 
is a leading industry in his trad- 
ing area. Many poultrymen have 
flocks of 2,000 or over, and a few 
raise up to 22,000 birds a year. 

“Fully 85 per cent of the chicken 
business around here is devoted to 
broilers, marketed in the larger ci- 
ties. We look forward to larger 
flocks this year and are now pro- 
moting our potential sales possibili- 
ties by selling baby chicks our- 
selves. But that is not all—we are 
pointing out in our articles that a 
shortage of poultry already exists 
and that egg and poultry prices are 
quite certain to be above those of 
last year. Current market prices on 
many such items support this state- 
ment,” Mr. Lantz said, “and good 
tesults are coming from this educa- 
tional program.” 

One highly important factor in 
this program is to feature the suc- 
cess of some individual poultryman, 
farmer or livestock man. This inter- 
est-creating idea is something the 
teaders look forward to and it in- 
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spires other growers to feed prop- 
erly blended feeds regularly. 

The details of layout and print- 
ing are handled by an advertising 
agency and the monthly issues are 
mailed to boxholders under a one- 
cent postage permit. 

The company’s equipment con- 
sists of a Jay Bee hammer mill, one- 
ton Burton Mixer, Kelly Duplex corn 
cracker and grinder, and seed and 
grain cleaning equipment. Four 
trucks are used for feed, coal and 
cement deliveries—three ton 
jobs and one % ton pick-up. No 


charge is made for deliveries with- 
in a two-mile radius. Over two miles 
a slight extra charge is made on 
coal deliveries in less than ton lots. 
The company extends credit but 
about 40 per cent of the total sales 
are cash. On their $80,000.00 vol- 
ume in 1940 less than half of 1 per 
cent of credit losses is reported. 

@ W. T. PRICE, Neosho, Mo., has pur- 
chased an interest in the Neosho Milling 
Co. from W. E. Gausett who recently re- 
tired as manager of the firm. His duties 
are being filled by A. W. Fullerton who 
was elected secretary and treasurer. 


POULTRYMEN 


that the Simple, Sure Way to” 
Get Truly “VITALIZED™ Feed 


RED LETTERS YoO 
on Every B: Bag’ 


By Radio, Farm Papers, Poultry Papers and Direct 
Mail—Poultry Raisers are constantly being reminded 


that Y-O gives them all five important Vitamins A, 
B, D, E and G, derived from non-fermenting yeast, 


cod liver oil and wheat germ oil. 


Y-O Feeds 


give the results you would expect from Feeds that f 


have never been lowered in quality and that are STARTI TING 
: ” iti ¥-O. 


“Vitalized by the addition of Conkeys 
Conkeys Starting Feeds are famous for raising chicks 


successfully. They’re great, too, for “Starting’’ new ‘ 
customers for Feed Dealers. E. ‘CONKE’ 


6761 Broadway 


J 


THE 


4 


Cleveland, Ohio 


RICH IN VITAMINS A,B,D,E&G 
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rounded and co-ordinated plan of 
adveriising which we hope to im- 
prove with the passing of time. We 
believe the attractive appearance 
of our plant is also good advertis- 
ing in itself.” 

There is nothing strikingly new 
in the management of this feed en- 
terprise but it does what all good 
feed concerns should strive to do— 
it serves its customers faithfully and 
conscientiously and at the same 


time operates at a profit. As one 
dairy farmer from this area said, 
“This business has operated under 
the same management since away 
back in World War days and I've 
got my first time to hear an hon- 
est farmer or dairyman complain. 
Personally, I've never dealt with 
better people than the Antioch Mill- 
ing Co. staff.” 


@ JAMES APPELTON is now operating 
Osage Mills, Osage, Ia. The mill was for- 
merly run by his father, A. W. Appelton, 
who died last December. 


GIVE YOUR CUSTOMERS 
WHAT THEY WANT! 


Push STERLING— 


Turkey Balancer for Turkeys! 
Mash Balancer for Poultry! 


eSupplements — not substitutes! That’s what the farmer 
wants when he has plenty of his own farm grain on hand! 
Northrup, King & Co.’s Sterling Mash Balancer for poultry 
and Sterling Turkey Balancer for turkeys are designed to fit 


the farmer’s feeding problem—and your selling problem! 


Both provide only what farm grains lack — extra proteins, 
minerals, vitamins to help grain do a better job! Take the 


easy way to more feed sales this summer! Stock up for the 


1941 growing season now! 


NORTHRUP, 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 


COLORADO LAW 

The state of Colorado has passed q 
law providing for the licensing of persons, 
firms or corporations engaged in the man- 
ufacture of animal biological products, in- 
cluding animal serums, vaccines, and bac- 
terins, used in the treatment or preven- 
tion of animal diseases. 

Under this act manufacturers of the 
above mentioned products are required to 
secure a license from the U. S. Department 
of Agriculture before producing or offer- 
ing for sale animal biological products of 
any kind. 


@ JAHN BROS., Caledonia, Minn., have 
installed a new feed mill at the Schlitz 


elevator. 


@ SALLITT GRAIN & FEED CO., Kankakee, 
Ill, was recently incorporated by F. F. 
Thompson, J. N. Murray and L. F. Thomp- 
son. 


@ HUGH DAILEY & SONS, Vermillion, IIl., 
have installed a new Kelly-Duplex corn 


cutter and grader. 
@ W. R. EMBLETON has been appointed 
sales manager of Saunders Mills, Inc., 
manufacturers of sun-cured and dehydrat- 
ed alfalfa meal at Toledo, Ohio. Mr. Em- 
bleton was formerly head of the General 
Commodity Corp., Buffalo. 
@ MISS BETTY JANE SWANSON, daughter 
of H. W. Swanson, western sales manager 
for White Laboratories, Inc., was mar- 
ried on May 3 at her parents’ home in 
Des Moines, Ia. to William R. Stelzer, Jr., 
Maryville, Tenn. 
@ G. L. F. MILLS Inc., Buffalo, N. Y., has 
launched a $2,000,000 expansion program 
that will include construction of a new ele- 
vator with a 1,000,000 bushel capacity. 
@ ALFRED J. FRITZ, Baltimore, Md., has 
purchased the R. Maurice Righter feed 
business. 

@ CAMPBELL MILLING CO., Campbell, 
Mo.. has installed a new vertical Duplex 
feed mixer. 

@ F. W. HUTCHINSON, New Castle, Pa., 
has installed a new ear corn crusher and 
feeder. 

-— 
@ C. I. BASHORE, Silver Lake, Ind., of 
Bashore Feed Stores and Hatchery enter- 
tained over 1500 farmers, poultry raisers, 
and stock feeders last month at a free show 
in the Warsaw armory. Entertainment was 
furnished by two famous WLS radio teams. 
@ O.M. SCOTT & SONS SEED CO., Marys- 
ville, Ohio suffered a $10,000 fire loss last 
month. 
@ G. H. LOMEN, Leroy, Minn. has pur- 
chased the feed mill formerly operated by 
S. M. Vatne. 

@ LEONARD SANDLES, Clawson, Mich., 
is the manager of the new Oakland Chick 
Feed Co. store which was recently opened 
at 45 E. Clawson road. 
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page is a picture of the painting 
used on the 1941 calendar entitled 
“Bringing in the Sheaves”. Ap- 
pended to each picture was the fol- 
lowing explanation and greeting: 

Back in grandfather's day, harvesting 
was done differently from the method 
used in this modern machine age. The 
ripened grain was mowed with a scythe 
by man-power and allowed to dry for a 
short period of time. Next it was gath- 
ered in small stacks of “cocks” and al- 
lowed to stand a while longer for cur- 
ing. Next it was loaded onto a big hay- 
rack and hauled to a location conveni- 
ent to the granary. Here it was stacked 
in great ricks, skillfully arranged so as 
to shed water and allowed to go through 
nature's “heat” for a period of time; this 
effecting the completion of the curing 
process. And then came the threshers with 
their cumbersome machinery which includ- 
ed a treadmill for supplying horsepower 
to do the threshing. While the drying 
and curing and threshing processes were 
all slower than the present day methods, 
the result was a hard, firm, clean grain 
with all its natural goodness intact. 

Threshing days, although days of ardu- 
ous, back-breaking toil, were happy days 
because every member of the crew en- 
tered whole-heartedly into the labor, there- 
by making the job a glory instead of a 
grind. 

While the threshers worked, the farmer's 
wife and daughters toiled in the kitchen 
preparing great quantities of food—and 
what a lot of good food that crew could 
devour! Great bowls of soup, slabs of beet 
and pork, thick slices of home-made bread, 
mounds of potatoes, side dishes of beans, 
peas, cabbage and rutabagas, steaming 
cups of coffee and huge wedges of home- 
made pie. 

The meal finished and back on the job 
again with a fresh team of horses on the 
treadmill and soon a stream of golden 
grain was pouring from the spout of the 
thresher. 

Truly, the prosperous farm was then, 
and is today, a veritable Freehold of Con- 
tent where Peace and Plenty rule supreme. 

“Bringing in the Sheaves” was pro- 
duced from an original painting by Mrs. 
Jeanette Herrick Manley, daughter of Roy 
Herrick and sister of Robert L. Herrick, 
of the Herrick Feed Co. 

Te our loyal and faithful old friends— 
our cherished new friends—and to those 
whose friendship we strive to deserve— 
we send our calendar to wish for you and 
for those you love an oldtime Merry 
Christmas and a Happy and Prosperous 
New Year. 


@ BEPPLER ROLLER MILLS, Nekoosa, Wis., 
were guited by fire March 28 causing a 
loss estimated at over $15,000. The fire 
was believed to have been caused by a 
spontaneous dust explosion and is only 
Partly covered by insurance, according to 


ies Beppler, owner and manager of the 
mill. 
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@ B. L. BEYERS’ grain elevator, Summit 
Point, W. Va., was recently destroyed by 
fire. 


@ PEOPLE CASH FEED STORE, Mercers- 
burg, Pa., is moving one of its warehous- 
es to a new location. 

@ C. A. HIEGEL & SONS, Continental, 
Ohio, have acquired grain elevators at 
Hartsburg and Oakwood. 


@ J. D. NORTH, Gallipolis, Ohio, is start- 
ing construction of a new feed mill and 
produce plant. The new building will be 
of glazed tile construction, 106 ft. by 25 ft. 
in size. 


THE GREATER 


@ NICOLLET FARMERS EXCHANGE CoO., 
Nicollet, Minn., has installed a new feed 
mixer. 


@ FRANK BROS., Winnebago, Minn., have 
installed a new feed mixer at their feed 
mill. 


@ G. L. F., Groveland, N. Y., operators 
of the Murray L. Gamble elevator, have 
recently installed a hammer mill and a 
feed mixer. 

@ ERNEST KIESER, Toledo, Ohio, sales 
manager of Kasco Mills, Inc., recently un- 
derwent an operation at Toledo hospital. 
He is reported to be improving very sat- 
isfactorily. 


Line 


EVERY PRICE AND SERVICE RANGE 


STANDARD 
No. 20 No.30 No. 40 
No. 50 No. 75 


You Know the Standard Blue 
Streak! 


@ STREAMLINER 
No. 15 Str No. 20 Str 

No. 30 Str No. 40 Str 

Two new models in this low cost 
series. 


ADVANCE > 
3A 4A SA 6A 


30 40 50 75 HP. 
A new series with Inbuilt 
Crusher-Feeder 


Check the Numbers that interest 
you for complete Portfolio on your 
requirements. 


STANDARD | 
1301 1401 1501 1 751 


TREAMLINER _| | 


ADVANCE 
1301 1401 16a 


S 
151 1201 
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B PRATER PULVERIZER CO. 
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Missouri 


to converge on joplin this 
month for double event 


N Missouri—at least so far as 

the feed and grain trade is con- 

cerned—all roads will lead to 
Joplin, May 22. Scheduled for this 
date is the 27th annual convention 
of the Missouri Grain, Feed & Mill- 
ers’ association at the Hotel Con- 
nor. Guy G. Goode, Centerview, 
president, and A. H. Meinersha- 
gen, Higginsville, secretary, have 
lined up a program which covers 
many topics of interest to the 
trade. 

While the 1941 convention is of- 
ficially scheduled for May 22, many 
members are expected to come to 
Joplin a day earlier to take part 
in the annual meeting of the Mis- 
souri Millers’ association which 
will be held May 21 at the Hotel 
Connor. 


A round table discussion is 


scheduled for the night of Ma- 
21 on the federal wage and hour 


law, with a representative of the 
government on hand to answer 
questions on any general and spe- 
cific cases which members may 
wish to bring up. 

Also included in the convention 
program are the annual reports of 
President Goode and other officers. 
These reports will detail the prog- 
ress of the association during the 
past year and the problems en- 
countered, as well as the questions 
to be faced during the coming 
year. 

Listed as a feature speaker is 
Ray B. Bowden, executive vice-pres- 
ident of the Grain & Feed Dealers’ 
National association. Mr. Bowden 
will take part in the wage and 


hour round table discussion and 
will also talk on this subject the 
next day. He will deal, too, with 
the latest developments along leg- 
islative lines, according to Mr. 
Meinershagen. 

“The Feed Dealer versus the 
Poultry Farmer” is the subject of an 
address which will be given by C. 
T. Patterson, research department, 
Lipscomb Grain & Seed Co, 
Springfield. Mr. Patterson will 
stress the importance of co-opera- 
tion for mutual benefit between the 
dealer and the poultry farmer and 
will dwell on ways by which the 
feed dealer can be of added serv- 
ice to farmers. 

The technical spot on the pro- 


“Good to the last drop” 


BLATCHFORD business! 


Ane you 


? Our large family 


of BLATCHFORD distributors offer 
you convenient BLATCHFORD 
delivery and correct prices. 


ESTABLISHED 1N 1800 


WAUKEGAN * ILLINOIS 
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gram will be occupied by Prof. C. 
A. Helm, University of Missouri. The 
subject of his speech is “Growing 
Wheat Most Suitable for the Mis- 
souri Soft Wheat Miller.” 

The very important subject of bet- 
ter merchandising of feeds will be 
the subject of a talk by David K. 
Steenbergh, publisher, The Feed 
Bag, Milwaukee. Mr. Steenbergh 
will outline successful feed sales 
ideas that can help dealers attain 
more volume and profit. 

Another interesting talk will be 
given by Carl E. Bolte, Slater, who 
will speak on “Missouri’’. Mr. Bol- 
te is vice-president of the associa- 
tion and also president of the Mis- 
souri State Chamber of Commerce. 
He will outline the agricultural, in- 
dustrial and recreational facilities 
of the state. 

In connection with the conven- 
tion this year, there will also be 
a trade show, according to Mr. 
Meinershagen. Already reserva- 
tions for space are coming in fast. 
By the time the convention opens 
most of the exhibit space at the 
Hotel Connor is expected to be al- 
lotted. 

Many of the out-of-state visitors 
to the convention expect to take 
trips through the beautiful Ozark 
mountains of Missouri which are 
said to be very picturesque at this 
time of year. 

®@ ANDERSON ELEVATOR CO., Toledo, 
hio, recently installed a new feed plant 
with a capacity of 10 cars a day. They 


are also installing a new link belt car 
unloader. 
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@ BEAVER FEED CO., Rochester, Mich., 
has installed a Bryant hammer mill with 
a tramp iron separator, and a Burton one- 
ton feed mixer. 
@ BROWN MILLING CO., Randolph, N. Y., 
has installed a new Bauer hammer mill 
with built in tramp iron separator and 
crusher-feeder and a Sprout-Waldron No. 
2 corn cracker and grader. 
@ CARL KRUEGER, 72, West Bend, Iowa, 
for many years manager of the Daven- 
port Elevator, died at his home in Des 
Moines recenily. 
@ FARMERS’ ELEVATOR CO., Kragnes. 
Minn., is constructing a new storage an- 
nex and installing new equipment. 


@ COMMANDER ELEVATOR CO., Minne- 
apolis, Minn., is improving its feed plant 
equipment at Waltham, Minn., with the ad- 
dition of a Howell truck lift and vertical 


batch mixer. 


@ E. H. HUIBREGTSE, Anamosa, Iowa, 

has opened the new Anamosa Feed Mill 

& Elevator which replaces the establish- 

ment destroyed by fire last February. 


@ CARL LUNDAHL, Madrid, Iowa, is re- 
modeling his elevator. 


@ SAM RICE, Toledo, Ohio, is spending 
a few days in Washington, D. C., and 


calling on his eastern trade in behalf of 
the Rice Grain Co. 


It is always satisfy- 


ing to do business 
with Kellogg. The 


(| KELLOGG’S Old Process LINSEED MEAL 


quality of Kellogg’s 
e Soybean Oil Meal 


and Kellogg’s Linseed Meal is beyond question. 
Kellogg Mills and sales offices are so located as to 
render you the best service possible. Kellogg’s resources 
are ample to support this policy. 


SPENCER KELLOGG AND SONS, INC. 


Sales Offices: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Los Angeles 
Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, Minneapolis, 
Edgewater, N. J., Los Angeles 
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sales if he goes after the business.” 


Lloyd Bruce sticks to the cash 
basis of doing business as much as 
he can. In fact, all his business 
is practically cash, with the excep- 
tion of some regular accounts who 
have asked for a 30 day basis and 
who live up to the terms of sale. 

So far as advertising is con- 
cerned, Mr. Bruce believes every 
dealer can get good results from a 
well planned advertising program. 
But he insists that a dealer must 
give considerable thought to writ- 
ing his copy and in scheduling 
such advertising. He uses his local 
newspaper to some extent and sup- 
plements this with occasional direct 
mail advertising, such as mimeo- 
graphed postcards. He also does 
some movie advertising, as he says 
many farmers attend movies nowa- 
days and thus feed advertising can 
reach many prospects through this 
method. 


In addition to handling a couple 
of commercial lines of feed, Bruce 
also does considerable mixing. A 


sign near his mixer is placed so 
that all farmer customers can see 
it. Copy on the sign reads: “This 
feed is made of high grade materi- 
als only. It contains no cheap fill- 
er, mill dust or sweepings.” The 
copy infers clearly that Bruce is a 
square-shooter and that he antici- 
pates some of the thoughts farmers 
may have in purchasing feed at a 
regular mill. 


“I get a big kick out of the feed 
business,” says Bruce, “because it's 
so interesting. Farm and feeding 
problems interest me, and I'm proud 
to say my best friends are farmers.” 


WINS MEDAL 


Paul R. Lehman, 27-year-old Waterman, 
Ill., mill hand, was recently awarded a 
Carnegie hero fund commission bronze 
medal for bravery. 


Lehman is credited with saving the life 
of Mill Manager Delbert D. Withey, 29, 
also of Waterman, who fainted and fell 
to the bottom of a 23-foot grain bin while 
it was being fumigated last October with 
deadly hydrocyanic gas. 

Without hesitating the youth tied a 
handkerchief across his face, climbed 
down into the bin, and emerged a min- 
ute and a quarter later with the man- 
ager. 


More Cattle and Hogs 
Than a Decade Ago 


A marked increase in the number of cat- 
tle and hogs in United States as compared 
to 10 years ago is shown in the 16th de- 
cennial census according to a summary re- 
port released by the U. S. Bureau of Cen- 
sus. The report on the other hand shows 
a decided decrease in the number of horses 
and mules on farms and ranches and gq 
slight decrease in number of sheep. 

Cattle and calves enumerated April 1, 
1940 were 60,674,734 compared with 54, 
250,300 ten years ago. Of the total cattle 
enumerated about 55% were cows and 
heifers two years old and over. The survey 
showed 21,936,556 cows milked on United 
States farms in 1939 compared with 21,- 
124,221 in 1929. 

The increases in cattle were quite gen- 
eral over the United States while the in- 
crease in hog population occured largely 
in southern states. The 1940 census report- 
ed 34,037,253 hogs as compared to 32, 793,- 
628 enumerated in 1930. 

Horses, mules and colts in U. S. decreas- 
ed from 18,737,524 in 1930 to 13,931,531 as 
of April 1, 1940. Although the total sheep 
population dropped from 41,780,146 to 40, 
129,261 during the past 10 years the west 
south central states showed a decided in- 
crease. The greatest reduction in sheep 
numbers occured in the mountain and Pa- 
cific coast states. 


@ HERMAN MARTIN, Black Hawk, Wis., 
has installed a new feed mixer. 


AM mam mmm me 


Milwaukee, Wisconsin 


Every facility of the Hotel Schroeder will be at your 


command when you come back to Milwaukee for the 


CENTRAL RETAIL FEED ASSOCIATION 
ANNUAL CONVENTION, JUNE 3 and 10 


For the tenth consecutive year your organization has 
selected the Schroeder for its headquarters. We are proud 
of this fact and assure you that we will do our utmost to 


please you in every way. 


* We Will Appreciate Receiving Your Room Reservations Early * 


OTEL SCHROEDER 


Walter Schroeder, President 
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Letters 


While your paper has constantly improv- 
ed, I have just finished going through your 
latest issue and I want to congratulate you 
on it. 

It is, in my opinion, the best issue yet 
and ceriainly up-to-date newsy and in- 
formative. Just thought I would let you 
know how it impressed me. Congratula- 
tions on it, and I wish you continued suc- 
cess with it. 


Sincerely, 

J. H. Murphy 

Murphy Products Co. 

Burlington, Wis. 


Tops 

I have just read the April issue of The 
Feed Bag and once more I think you have 
reached a new high for all around excel- 
lence. 

The April issue must be the biggest you 
have ever published and it certainly is 
one of the best. From the standpoint of 
reader interest it is “tops” and the editorial 
is particularly good this month. Your front 
cover and our back cover are both stand- 
outs. Once more we offer our congratula- 
tions and sincere wishes for your continued 
success. 

Cordially yours, 
Paul Sather 
King Midas Flour Mills 


Ideas 


I wish to take this means of thanking 
you very much for all the nice things you 
have done for me. I sometimes wonder if 
the feed trade knows all the good things 
you do for them. 

The Feed Bag is the best magazine put 
out to the feed trade. One can get some 
good ideas from every issue. I know I do 
and I look forward to seeing it always. 

Again thanking you very much, I remain, 

Yours very truly, 
D. A. Lewis, 
National Distillers’ Products Corp. 


Thanks 


I noticed that your April issue was big- 
ger than usual and contained a lot of good 
advertising. You certainly publish the best 
Magazine to the feed trade without ques- 
tion. 

Sincerely yours, 
Penick & Ford Ltd. Incorporated 
G. E. Hillier 
Manager, feed department 
@ WM. B. MEARS & SONS, West Seaford, 
Del, have moved into new and larger 
quarters on N. Pine St. where siding facili- 
ties are available. 
@ MILLARD DERR, Middletown, Md., has 
purchased some land on S. Church St., 
where he plans to erect a new warehouse 
and establish a feed business. 
@ ANDERSON GRAIN & FEED CO.., eleva- 
tor, York, Pa. was recently dutioned by 
fire. Loss was estimated at $10,000. 
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INDIANA 

Miller Grain Co. has opened a new 
feed and seed plant at Cloverdale. James 
Brother is the manager. 

Athur Jeide, Mackey feed dealer, was re- 
cently married to Miss Mata Meier. 

George Burk. 85, Decatur, retired grain 
dealer, died April 12. 

Poseyville Grain & Feed Co., Inc., is in- 
stalling new feed manufacturing equip- 
ment. 

Hamlet Grain & Feed Co., Knox, has 
been dissolved, according to a notice pub- 
lished by Charles Patty, firm president. 

Beatty & Harlan, Earl Park, have in- 
stalled a No. 2 Kelly Duplex vertical feed 
mixer. 

Milan Milling Co., Milan, recently en- 


tertained about 50 hog feeders at a feed- 
ing demonstration and educational pro- 
gram. A free lunch was served at the 
close of the meeting. 

@ ARCH BASSETT, Albion, Ill., owner 
and operator of the Albion Mill & Grain 
Co.. has been elected Edwards county 
court judge. 

@ L. E. MEYER & SONS ELEVATOR Co., 
Bellmont, Ill., held its annual Farmers’ 
Day recently. Entertainment consisted of 
movies, short talks and free lunch. 
@ QUALITY FEED STORE, St. Clair, Mich., 
has moved to a new location at Trumbull 
and Second streets. 


Favorites 


Fortified Cod Liver Oil 


CLO-TRATE 


NEWARK 


Each is somebody’s choice! 


There are always differences of opinion. Judgments vary... 
preferences, too. Thus the oil supplement requirements of one 
feed manufacturer may differ from those of another. To meet 
these varying needs CLO-TRATE products are now provided 
in four different vitamin A and D 


CLO-TRATE 
Vitamin A & D Feeding Oils 
CLO-TRATE ‘400”’ 
CLO-TRATE ‘‘200”’ 
“S85 9 
% Vitamin A is expressed in U.S.P. units, and Vitamin D in A.O.A.C. chick units per gram. 
CLO-TRATE products are packed in heavy, new steel drums 
equipped with faucets. Complete feeding directions appear 
on each drumhead. All CLO-TRATE products are guaranteed 
to contain not less than the unitage claimed for them . . . and 
every batch is thoroughly checked before shipment in our 


chemical and physical laboratories and tested on chicks by the 
A.O.A.C. method. Write for further particulars. 


WHITE LABORATORIES, INC. 


Manufacturers of Dependable Vitamin Products 


combinations. 


VITAMIN UNITAGE 
3000 A 400D 


1500 A 400 D 


1500 A 200D 
600 A 85 D 


NEW JERSEY 
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In TWO recently 
completed feeding trials, pullets 
fed a ration containing Produlac 
Dried ate about 12% more feed, 
produced approximately 19% 
more eggs than those in the con- 
trol pens and average mortality 
was less. There’s something to 
shoot at! It’s a well known fact 
that large feed consumption is 
required for greater production, 
and these trials demonstrate this 
conclusively. You’re doing your 
customers a favor when you mix 
Produlac Dried. And you’ re do- 
ing yourself a favor too, because 
you can actuaily mix Produlac 
Dried instead of more expensive 
ingredients. Dried skim milk, 
for instance, has been successful- 
ly replaced in growing as well 
as laying tests in amounts up to 
100% with equal results. For 
real economy in mixing mashes, 
turn to Produlac Dried. It’s a 
good turn, you'll agree. 


FEED DEALERS: Send for 
a supply of new Produlac 
Dried folders NOW to Dept. 
B, Grain Products Division, 
National Distillers Products 
Corp., 120 Broadway, N. Y. 


CORN DISTILLERS GRAINS WITH SOLUBLES 


More than 2,500 people jammed the Hotel Nicollet ballroom, Minneapolis, April 1, 
at the annual Northrup, King & Co. Jack Sprat Doughnut Dunking Jamboree, held 
each year for the past four years. More than 10,000 requests for tickets were turned 
down because of lack of greater accommodation. Featured personalities in the show 
included the Minneapolis Aquatennial and St. Paul Winter carnival queens. The 


entire affair was handled through Olmsted-Hewitt, Inc. advertising agency, Minne- 
apolis. 


@ ILO COOK, Elizabeth, Ill., has taken 
over the Riverside Feed Mill owned by _Ill., president of the Nokomis Equity Eleva- 


Goldsworthy & Plosch, formerly operated tor Co. since its organization, died last 
by James Floyd. month. 


@ WILLIAM F. HERZOG, Sr., 76, Nokomis, 


PROBLEM 


(No. 3 of qa series) 
How To Secure Uniform In. 
clusions In Mixtures Contain 
ing Iodine or Manganese. 


“eee” HAS THE SOLUTION 


WATCH FOR THE NEWS 


About a NEW and IMPROVED Labora- 
tory and Nutritional Service soon to be 
announced! 


Calcium Carbonate Company’s exclusive 


process assures uniform inclusions because 
this special process unites Iodine and Man- 
ganese with every Calcium particle — 
PERFECTLY STABILIZED! 

Because this process unites Iodine and 
Manganese with every Calcium particle, 
you get UNIFORM DISTRIBUTION of 
Iodine and Manganese in your feeds. 
Proved through over 5 years of use by the 
country’s leading mixers! 


Handy Mixing Chart 
Yours for the Asking 


Gives Easy Way To Include the Small 
Recommended Amounts of Iodine and 
Manganese at Low Cost In Your Feeds. 
Printed On Heavy Paper Suit- 
able For Posting On Your 
Wall. Write For This FREE 
Chart Today! Dept. 


Calerum Carbonate (ompany 


a “Pioneer Producers of Trace Elements Products’ 
45 EAST OHIO ST. BOX 409 


CHICAGO, ILL. 


CARTHAGE, MO 


836 BRANDEIS THEATRE BLOG 
OMAHA, NEB 
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—_—————= by EMIL J. BLACKY 


Conventions—who invented them? 
Well, blessed be his soul 

For making you and I a part of 
business as a whole. 

Why, there's Bill Clark, that new 
feed man who joined us just 
last year 

And looking mighty prosperous, 
too, I knew he'd sure be here. 

Why, bless his old bald head, here's 
Jim, still bubbling with pep 

There's selling fire in his eye, “go 
get ‘em” in his step. 

Well, if there ain't our friend, J. L.; 
the boys all call him “pop” 

Without his stately presence this 
here meetin’ sure would flop. 

Been with us now for 20 years, and 
all us younger guys 

Have “pop” to thank for sound ad- 
vice; his common sense we 
prize. 

And here comes Hank, the feed 
store wit, who keeps us all 
in stitches 

His sense of humor and his smile 
are worth a barrel of riches. 

And look at our hard-working 
“seck’’; his wrist is sore from 
shakin’ 

The hand of everybody here; it's 
history he’s makin’. 

He keeps the sessions running like 
a Western Union clock 

And humbly will accept your boost 
or welcome you to knock. 

Yes, sir, I'm really proud to be a 
member of the gang, 

For collectively we prosper, while 
singly we may hang, 

And conventions make me realize 
that it takes more than one 

To keep our industry up front and 
really get things done. 

@ SYDNEY CHEEVES, Esmond, Ill., has 

been named manager of the Farmers’ 


Grain Co. 


@ L. F. DAVIS & SON, Lenox, Iowa, have 
completed a new addition for the storage 
of feed and seed. 


@ E. C. WYATT GRAIN CO., Ellis, Kan., 


has installed a new feed grinder and mix- 
er. 


oo 


@ ERNEST STORY & SON, Wolf Island, 
Mo,. are erecting an alfalfa dehydrating 
plant on their 2,250-acre farm near here. 
Cost of the plant and equipment is esti- 
mated at $65,000. 
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POOLE CHANGES TIME 


A change in time of the Sunday morn- 
ning broadcast of Jim Poole, dean of live- 
stock reporters, has been announced by 
the sponsors, Arcady Farms Milling Co., 
Chicago. 


Effective Sunday, May 4, Mr. Poole is 
now on the air over WLS at 9:00 a. m, 
central standard time, 10:00 a. m., Chi- 
cago daylight saving time. As on all pre- 
vious Arcady broadcasts, one of the high- 
lights of the program is Jim’s amazing 
vocabulary. He has his own special brand 
of market reporting and forecasting and 
a knack of putting zest into routine broad- 
casts. His radio voice has often been ac- 
claimed the best known and best loved 
in the midwest. 


@ NORTHERN SEED CO., Belvidere, Ill., 

entertained more than 1,000 guests at its 

annual smelt Jamboree held April 23. 


@ LOU BAUSLAUGH, Croswell, Mich., is 
the new manager of the Michigan Bean 
Co. 


@ DR. O. G. VOLLMAR, Montgomery, 
Minn., is erecting a new feed and seed 
store. 


@ KAHLBAUM BROS., Carleton, Mich., are 
tushing to completion their new elevator 
and feed mill buildings to replace the plant 
destroyed by fire last November. The T. E. 
Ibberson Co., Minneapolis is in charge of 
construction work. 


Outstanding Plants 
Are Built by IBBERSON 


Everywhere you will find that outstanding plants 
have the genius of Ibberson built into them. 


That’s why more and more Feed Mill, Seed Plant 
and Elevator operators employ [bberson to plan and 
build their plants. The above is an interior view of the 
new plant recently completed for Goldberg Feed & Seed 


Co., West Fargo, N. D. 


ASK IBBERSON 


Consult us for your particular trade needs. 


Costs 


nothing to discuss the matter with us. Write us in con- 
fidence and without obligation. 
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— power costs 


(Continued from Page Twenty-one) 


most of them are quick to welcome 
advice and suggestions on modern 
methods of feeding. 

In 1934 a Duplex corn sheller and 
corn sacker was installed. The last 
few years the demand for corn 
shelling has been rapidly increas- 
ing, he says, especially since the 
introduction of hybrid corn. He soon 
found his equipment was inade- 
quate and last year it was replaced 
with a large International sheller. 

To accommodate the steadily 


COD LIVER & / 


FORTIFIED 


400 D 
2000 A 


VITAMIN D in AOAC units. VITAMIN A_in_USP units 


growing business, a modern two- 
story addition was erected in 1938. 
Constructed of Waylite concrete 
blocks, this building, 36 ft. by 56 ft., 
is principally used as a warehouse 
and storeroom. It also houses the 
pick-up and a two-ton truck. Al- 
though Cottage Grove is located on 
a main line of the C. & N. W. rail- 
road, the feed mill is several blocks 
from the siding and does not have 
a spur connection. Consequently 
car load lots of feed, seed, fertil- 
izer, etc., must be trucked to the 
warehouse. 

Free pick-up and delivery serv- 


“GORTON FAMILY.” 
available to serve you. 


177 MILK STREET 


A COMPLETE LINE of vitamin oils; produced, tested and guar- 
anteed by GORTON-PEW FISHERIES CO. of Gloucester, Mass., 


America’s oldest and largest cod-fisheries. 
FAMILY” you can buy the particular kind (still including Cod 
Liver Oil) and potency of Oil desired. 


WRITE US REQUESTING LATEST 
NUTRITIONAL DATA ON VITAMIN 
A REQUIREMENTS AND SUPPLIES. 
‘This is of timely interest and importance. 


A CONSTANT SUPPLY from a RELIABLE SOURCE at LOW- 
EST COST to meet YOUR PARTICULAR NEED. Buy from the 
Local sales agents and warehouse stocks 


NEW ENGLAND BY-PRODUCTS CORPORATION 


DIVISION SALES MANAGERS: 
WESTERN: E. F. Morris, 4949 Vincent Ave. So., Minneapolis, Minn. 
CENTRAL: James A. Zehr, Pettisville, Ohio (Mich., Ohio and Indiana) 
EASTERN: W. M. Andersen, 600 So. Delaware Avenue, Philadelphia, Pa. 


From the “GORTON 


BOSTON, MASS. 
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ALICK NATVIG and his two 
full time employes are shown 
in the above photo. Left to 


right: Russell Stehr, former 
University of Wisconsin engj- 
neering student whose iob it is 
to service the big Diesel, Mr. 
Natvig, and Helmer "Smitty" 
Haakinson. 


ice is also offered but Mr. Natvig 
finds it little in demand. 

“I think most farmers enjoy mak- 
ing a trip to town if the weather is 
favorable and they aren't too 
busy,’ he remarked. “On the other 
hand, I’m not giving any of my cus- 
tomers a chance to patronize a por- 
table outfit just because they find 
it more convenient.” 

The Cottage Grove Feed mill has 
never had much competition from 
portable mills the owner pointed 
out. From time to time operators 
from neighboring areas have made 
an effort to solicit business in his 
community but never found it very 
profitable. 

“Why, it’s easy. Greet your cus- 
tomers with a smile,” he advises. 
“Give them good service and fair 
prices, keep your equipment up to 
date, handle quality merchandise, 
and avoid credit business if pos- 
sible. 

“That last point is more impor- 
tant than most dealers realize. As 
soon as you give a man credit 
you give him a good excuse to pat- 
ronize a portable. 

“Few people care to come into 
your place of business if their ac- 
count is past due,” he explained. 
“Keep your customer on a cash 
basis and you'll generally keep his 
trade and good will. Once he runs 
up a bill you run the risk of losing 
not only the money involved, but 
also his future business.” 

In line with the policy of keeping 
his equipment up to date, Mr. Nat- 
vig at the present time is installing 
another elevator, new Sidney grain 
cleaner and Gustafson grain treat- 
er. Work has also been started on 
the installation of an automatic 
sprinkling system. 
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Millers Eye Sales 
Tasks at Meeting 


A mancgement and merchandising clin- 
ic as a ‘sure cure for mills’ ills” featured 
the tenth annual convention of the Amer- 
ican Millers’ association held May 5-6, at 
the Brown hotel, Louisville, Ky. 

Following the gala activities coincident 
with the running of the famed Kentucky 
Derby the convention was opened Mon- 
day morning with greetings from Mayor 
Joseph D. Scholtz and a reply by Presi- 
dent Perry Hayden, Tecumseh, Mich. 

Following the introduction of Secretary- 
Treasurer Miss L. V. “Peggy” Perdiue, and 
directors and department heads, the clin- 
ic got under way with a discussion of 
enriched flour. Various phases touched 
upon included: how to enrich flour, cost 
of enriching, supervision, consumer reac- 
tion, and probable effect of enriched flour 
on the small miller. 

The first period of the afternoon session 
was devoted to a study of mill accounting 
and financing, and included such topics 
as: how to secure needed working capi- 
tal, cash basis or credit, how to control 
inventories, and fundamentals of mills ac- 
counting. 

After a 15-minute discussion on mill- 
wrights vs. carpenters, the balance of the 
afternoon session consisted of determining 
various savings that could be made in 
operating costs in order to increase prof- 
its. Discussion leaders remarked that sav- 
ings could often be made by keeping a 
sharp eye on power, labor and insurance 
costs, and taking proper precautions to 
reduce infestation losses. It was also 
pointed out that flour yields could be in- 
creased by using better and more effi- 
cient equipment and by training millers in 
the science of milling. 

The closing sessions of the clinic were 
held Tuesday morning. The four periods 
were devoted to discussions of the fol- 
lowing topics: increased profits through 
better service to farmers, laboratory con- 
trol for small mills, progress in packing, 


and advertising and sales promotion. 


ELECT OFFICERS 


Charles B. Weydman, Eastern Grain El- 
evator Corp., was elected president of the 
Buffalo Corn Exchange at the annual meet- 
ing held last month. He succeeds John 
B. Stouten, Lewis Grain Corp. 

Other officers of the Exchange are: El- 
mer J. Koehnelin, Allied Mills Inc., vice 
president; Everett H. Flinchbaugh, Cargill 
Inc., treasurer; William E. Maloney, secre- 
tary; and Richard J. Murray, assistant 
treasurer 

The following were named directors for 
three-year terms: Raymond E. Endress, 
Archer Daniels Midland Co.; Cyrus C. 
Lewis of Lewis Grain Corp. and Park & 
Pollard Co. Inc., and Mr. Flinchbaugh, who 
also serves as treasurer. 

@ CHARLES M. WEBB, 70, Cambridge, 
lowa, former grain dealer and elevator 
operator, died recently. 

@ VIRDEN GRAIN CO., Virden, Ill., has 
installed a large size Western sheller. 
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NEW YORK 


Frank Brown, 70, Pierrepont Manor feed 
and coal dealer died April 15. 

Arthur J. Thompson Feed & Grain Co., 
Inc., Oneonta has filed a certificate of vol- 
untary dissolution with the secretary of 
state. 

Floyd Wyman & Son, Indian Falls, have 
opened a new feed and farm supply store 
at Akron. 

Henry Brinning, 84, Watertown, who for 
many years operated a flour and feed 
business died last month after a brief ill- 
ness. 

Dollar Flour Corp., New York City has 
recently been incorporated. 

Checkerboard Feed Store, Watertown, 
was robbed of a small amount of cash and 
stamps last month. 


Peru Central agricultural department re- 
cently enjoyed an all-day trip to St. Al- 
bans, Vt. where they visited the mills of 
the St. Albans Grain Co., well known feed 
manufacturers. 


John C. Butler, Buffalo, grain elevator 
superintendent, has been elected to Con- 
gress to succeed Rep. P. L. Schwert who 
recently died. Mr. Butler is the first Re- 
publican to be elected from the 42nd dis- 
trict in 26 years. 


@ L. J. ALLEN, sales manager for Mc- 
Laughlin, Ward & Co., Jackson, Mich., re- 
ceived a welcome present April 21. Mrs. 
McLaughlin presented him with red-head- 
ed twin daughters. They were named 
Sandra Susan and Linda Lee. 
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Makes chicks eat more. 


Added Minerals, 
and sound growth. 


dealer proposition. No obligation. 


Steps 
Ahead when you sell 


SARGENT 


SWEETENED ALL-MASH 


STARTER 


—three ADDED sales advantages 
in this improved starter —to help 
you outsell any competition in your 


Sweetened with Omalass, 
dried processed molasses. 


Vitamin-fortified with Vy Lac- 
tos and ADM Wheat Germ Oil. 


for health 


Yet Sargent SWEETENED All-Mash 
Starter sells at no more than any good 
starter—and at a grand profit to YOU. 
Sell the winner in this spring’s poultry 
business—the feed that gives the farmer 
ADDED advantages, at no added cost. 
Write today for Sargent’s attractive 


£ 


SWEETENry 


SARGENT & CO. 


“Fifty Years of Quality” 


Des Moines, lowa 
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ETAINING established custom- 

ers is an important factor in the 

feed business today, according 
to Ivan Werder, manager of Arch- 
bold Feed & Seed Co., Inc., Arch- 
bold, Ohio. 


“It costs real money to line up 
new customers to the point of ac- 
cepting our custom grinding service 
and buying their seed and feed re- 
quirements from us year after year. 
Because a large volume of repeat 
orders is vitally essential to assure 
a profit, we spare no efforts to hold 


customers, Werder declared. 
Asked to explain his methods, Mr. 
Werder pointed out with convincing 
logic that in no other period in busi- 
ness history has the American farm- 
er had so many opportunities to get 
the quick and efficient service he 
wants and the kind and quality of 
feed he needs for his livestock and 
poultry. At no other time have so 


to retain regular patrons 
is motto of ohio dealer 


many agencies been bidding for his 
dollars. 

“Our problem,” he said, “is one 
of convincing prospects that quality 
is the primary factor in assuring 
them a profit on their feed invest- 
ments. Then we must prove it by 
results and make the service so de- 
sirable that they stay with us. 

“Let me explain. We have chain 
store competition and plenty of it. 
Grocery chains stock, display and 
sell special brand feeds, bulk and 
lump salt, fertilizer, field and pack- 
aged seeds. The portable mills, 
while decreasing in numbers, are 
still a factor. Even if they do less 
volume they establish certain val- 
ues which farmers use as measur- 


ing sticks for their feed and grind- 
ing needs. Privately owned millls 
on farms also are a factor to con- 
tend with. Scores of quality feeds 
are available, some nationally ad- 
vertised. If we cannot or will not 
satisfy the farmers’ wants they can 
jump into their cars and in a mat- 
ter of minutes speed away to the 
next town to buy their favorite 
brands. 

“We constantly remind ourselves 
that this is a condition—a perma. 
nent condition and we must plan 
our policies to meet it,”” Mr. Werder 
explained. 

While the firm manufactures its 
own brand of feed in addition to of- 
fering complete custom grinding 


STALEY’S CORN GLUTEN FEED 


741 N. Milwaukee St. 


JOIN THE PARADE 


fe the 
CENTRAL 
CONVENTION 
JUNE 9-10 
IN MILWAUKEE 


@ We're waiting to welcome 
you in Milwaukee June 9 and 
10. We'll appreciate your visit 
either at our Grain & Stock 
Exchange offices or Parlor A in 
the Schroeder hotel. 


® Brewer’s Dried Grains 
@ Malt Sprouts 

® General Millfeeds 

@ Hay Of All Kinds 


Wisconsin Distributors for. 


STALEY’S SOYBEAN OIL MEAL 
SWIFTIDE PURE COD LIVER OIL 
BIG CHIEF MEAT SCRAPS 


DEUTSCH & SICKERT CO. 


Milwaukee. Wis. 


AJACS 


grinds a wide 
variety of feeds 
including ear 
or snap corn. 
Write us about 
your produc- 
tiorr problems. 


PULVERIZER 


A. E. JACOBSON MACHINE WORKS, Inc. 


1076 TENTH AVE. S. E. 


3 SIZES 
15 TO 75 H. P. 


MINNEAPOLIS, MINN. 
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and seed cleaning, the company 
also stocks several other well 
known brands which have a follow- 
ing in the trading area. Whenever 
a customer asks for a particular 
brand he gets it. 

The same methods are employed 
in selling field seeds. Hybrid seed 
corn is an item that runs into big 
money and order taking begins in 
early fall. Mr. Werder not only dis- 
plays various types of seed corn 
prominently during the entire sell- 
ing season but also makes it a point 
to mention it to customers when 
they are in the office settling up for 
a feed grinding bill. He shows sam- 
ples and lets the prospect examine, 
feel and study the type and grades 
best suited to his likes or needs. He 
explains the good qualities of each 
grade, invites customers to talk 
with neighbors who have used them 
and then lets the customer make 
his own choice. 

The same method is used to sell 
clover seeds, alfalfa, oats, wheat 
and soy beans. All kinds of garden 
seeds are stocked for bulk sales. 
Flower seeds alone are sold in small 
packages as prepared by the man- 
ufacturers. 

“Prominent displays of all these 
items are the cheapest salesmen 
one can employ,” says Werder. 
“Put them where people can see 
them inside the office building and 
give personal sales talks about 
their merits and profit possibilities. 
Time has proved this to be an ef- 
fective and economical selling 
method.” 

Mr. Werder also maintains a pol- 
icy of concentrating his sales ef- 
forts in a small area. Stepping out 
into territory which overlaps other 
mills usually involves extra sales 


THE FEED BAG — May, 1941 


- “If disease breaks out in sizable 


proportions the grower is almost 
sure to blame it on the feed,” Wer- 
der declared. “It’s a hundred to 
one shot that this isn't true but it 


“... is mighty important to clean it up 


expense and invites price cutting, 
he says. However, the company 
has engaged in a profitable pro- 
gram of grinding and mixing chick 
feed for several local and nearby 
hatcheries under the owners’ own 
formulas. This has created extra 
volume and helps keep equipment 
operating at highest possible ca- 
pacity. The firm employs three men 
besides Mr. Werder. 

A vital role in developing new 
farm business and holding custom- 
ers is Mr. Werder’s policy of aiding 
farmers in keeping stock healthy. 


as quickly as possible. Wherever 
and whenever this arises we get a 
licensed veterinarian on the job. He 
can diagnose the trouble and usu- 


- ally clean it up to the customer's 


satisfaction. 


How well this sales and manage- 
meni plan has worked is shown by 
the steady growth and progress 
since 1925 when Mr. Werder bought 
a half interest in the business, then 
an exclusive seed store. 


A year later a complete feed 
grinding equipment was bought 
and installed. Present equipment 
consists of one Eureka mixer, a 
Hocking Valley hammer mill, Du- 
plex cracker, Clipper seed clean- 
er and a rice and buckhorn mill. In 
1936 the company erected the three- 
story seed and feed storage build- 
ing shown behind their original 
building in the accompanying pic- 
iure. Mr. Werder now owns con- 
trolling interest in the Archbold 
Feed & Seed Store, Inc. 


To Market in a Hurry... 
ON ARMOUR’S 607% DIGESTER TANKAGE! 


ARMOUR’S 60% DIGESTER TANKAGE 
puts hogs in market shape in less 
time ... And it puts money in 
your pocket! 

Right now, progressive stock- 
men are feeding it to bring fall 
pigs to fine finish for the spring 
market. That’s profitable business 
... but the best part is that they 
come back for Armour’s Digester 
Tankage. Get in touch with your 
Armour representative today! 


ARMOUR’S 50% MEAT AND BONE 
SCRAPS provides baby chicks with 
the protein and minerals they 
need. Poultry raisers have found 
it cuts brooder losses. ..increases 
profits. Increase your profits, too! 
Recommend Armour’s Meat and 
Bone Scraps! 


ARMOUR ann COMPANY 


ALSO MAKERS OF ARMOUR’S SPECIAL STEAMED BONE MEAL 
(65% BONE PHOSPHATE OF LIME) 
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— flour business 


(Continued from Page Twelve) 


there is. The result—two of our busi- 
est months in the year and a lot of 
new feed business,” Mr. Parks 
said. 

The Parks mill supplies dairy 
farmers and poultrymen within a 
nine mile radius of Glens Falls 
which includes farms also surround- 
ing Ft. Edward, Hudson Falls and 
Lake George. One truck is kept 


busy making deliveries which are 


FOR 


charged for at the rate of five cents 
per hundred. Credit for feed is ex- 
tended to dairymen for 30 days— 
that is, from milk check to milk 
check. If the dairyman doesn't pay 
his feed bill then, it becomes neces- 
sary to handle him with kid gloves 
in order not to lose a customer. But 
Mr. Parks firmly shuts down on 
credit after this period until the old 
balance is paid. 

“There are certain other ways a 
business can favor its good paying 
customers,” Mr. Parks continued. 


FEED MIXING 


TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNEXCELLED 


"FROM NEW ORLEANS AND ATLANTIC SEABOARD 


price? 


satisfied poultrymen. 


Why 


08% 
CALIFORNIA 


tet 


...to provide your poultrymen with EGGO, the 
premium fish meal that sells at a non-premium 


Feed dealers in the Middle West and Pacific States 
report increasing profitable trade in EGGO with 


EGGO is made from 
fresh, whole California 
Sardines and is rich in 
proteins, vitamins and 
minerals. Both old and 
new crop available. 


THIS TAG IS YOUR | 
GUARANTEE OF QUALITY 


R. J. ROESLING & CO. 


for prices on 
needs today! 


And you'll praise them! Olds 
Old Gold Seeds will bring 
you real business, Mr. 
Dealer. Be sure your name 
is on our mailing list. Write 


L.L. OLDS SEED COMPANY 
DEPT.E 


“For example, when a price ad- 
vance is on the way, we are in- 
clined to favor those customers who 
pay promptly with the information 
concerning the price advance and 
give them price protection for orders 
placed for 30 and 60 days advance 
delivery and we protect ourselves 
with an unusually heavy order on 
our source of supply.” 


NORTHWEST DATES SET 


The 1942 convention of the Northwest 
Retail Feed association will be held at 
Mankato, Minn., Jan. 12, 13. 

This date was decided upon by direc- 
tors of the association who met in Min- 
neapolis, April 21. The association will 
also have a mid-summer meeting and out- 
ing some time during June, the directors 
said. They also voted to continue the pro- 
gram committee which is a steering com- 
mittee for the activities of the association. 


FEED BUYER'S GUIDE 


A new feed buyer's guide has been is- 
sued by the University of Wisconsin col- 
lege of agriculture. The book lists the 
relative feeding value on the basis of 100 
of each and the relative value compared 
to corn. Copies of the guide can be ob- 
tained by writing direct to the Wisconsin 
College of Agriculture, Madison, or to 
county agents. 


Cm 


your seed 


MADISON, WISCONSIN 
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4 THOUGH no state has enact- 
ed a sales tax law since Kan- 
sos imposed its 2% levy on 
sales in June, 1937, new sales tax 
proposals are continually cropping 
up in various state legislatures 
throughout the country as lawmak- 
ers seek means of raising addition- 
al revenues to meet steadily mount- 
ing costs of government. 

Because of the fact that it is diffi- 
cult to say whether the feed of ani- 
mals is “resold” when the animals 
are sold, or whether such food is 
“consumed” in raising the animals, 
feed dealers and sales of feed cre- 
ate especially knotty problems in 
the administration of certain types 
of sales tax laws. 

A recent survey by the Wiscon- 
sin Taxpayers’ Alliance reveals that 
as of March 1, 1941, there were 22 
states, and a few cities, including 
New York and New Orleans, rais- 
ing a part of their tax revenues by 
means of sales taxes. One state, 
Louisiana, repealed its sales tax in 
1940. 

The term “sales tax” covers many 
types of taxes imposed on sales, but 
the forms may be general classi- 
fied as follows: Retail sales tax, 
general sales tax, gross receipts tax, 
gross income tax, and selective 
sales tax. 

A retail sales tax is usually im- 
posed only on the sale of tangible 
personal property at retail to the 
ultimate consumer. With the excep- 
tion of the selective sales tax, the 
retail sales tax is the most restrict- 
ed form. 

A general sales tax is one step 
broader than a retail sales tax. It 
is similarly applied to tangible per- 
sonal property at retail, but it also 
taxes foods sold by wholesalers, job- 
bers, and sometimes manufacturers. 

A gross receipts tax is also im- 
posed upon the sale of professional 
services of doctors, lawyers, etc., as 
well as upon all sales taxed under 
the general sales tax. 

The gross income tax is the broad- 
est type of sales tax. It is imposed 
on all incomes from business or non- 
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predicted in many states 
as defense costs go up 


business sources. Wage earners 
are required to pay a tax on their 
gross wages and salaries. 

The selective sales tax is a tax 
applied to specific commodities such 
as gasoline, cosmetics, tobacco, 
soft drinks, liquor, etc. 

The very broad sales taxes such 
as gross income and gross receipts 
taxes include all or nearly all sales, 
depending on the specific provisions 
of the various state laws. The ad- 
ministration of such taxes does not 
involve complicated definitions of 
“retail” sales and “wholesale” 
sales, because for purposes of the 
tax no distinction need be made in 
most cases. Some states with these 
broad taxes make special provisi- 
sions for sales of feed, as in the 
case of the state of Mississippi 
which has a sales tax corresponding 
to a gross receipt tax and which 
imposes a special reduced rate on 
sales of feed, seed, etc. 

However, in the administration of 
more restricted taxes like the retail 
sales tax, definitions of sales at “re- 
tail’ and “wholesale” must be made 
because only retail sales are tax- 
able. It is in these latter cases that 
the complexities arise. Whether or 
not a sale of feed to a farmer is 
taxable under a retail sales tax law 
depends on whether such a sale is 
a sale of tangible personal proper- 
ty at retail, and not for resale. 

In some cases the law specific- 
ally states that all sales of feed and 
seed are exempt from the operation 
of the tax. This is the case in the 
states of Missouri and Utah, and 
was the case in the state of Louisi- 
ana before its sales tax law was 
repealed. 

In other states the law makes no 
statement regarding the status of 
sales of feed. In such cases the 
definition must be made either by 
judicial interpretation or by admin- 
istrative regulation. The following 


are examples of administrative reg- 
ulations of two states with retail 
sales taxes: 

MICHIGAN: The law defined a 
retail sale as exempting goods used 
in agricultural production. Never- 
theless many problems arose. The 
state board of tax adiministration 
passed this rule on Sept. 15, 1935: 

“The sale of feed for use in feed- 
ing livestock or poultry is consid- 
ered to be a sale for the purpose of 
resale and consequently is not sub- 
ject to the tax; this ruling applies 
only to those engaged regularly in 
the business of raising livestock and 
poultry. The sale of feed to those 
who are not regularly engaged in 
the livestock or poultry business is 
taxable.” 

ILLINOIS: Rule No. 19, issued by 
the state department of finance, 
says: 

“The sale of feeds for feeding live- 
stock or poultry for marketing con- 
stitutes a sale for purposes of re- 
sale within the meaning of the Illi- 
nois retailers’ occupation tax act, 
and gross receipts therefrom are not 
within the act.” 

Likewise, the sale of feeds to 
dairymen or poultrymen for feeding 
dairy cattle or poultry that produce 
dairy products or eggs for sale is 
deemed to be a sale for purposes of 
resale within the meaning of the act, 


the receipts from which are not tax- 
able. 


But the sale of feeds to a purchas- 
er for use in feeding horses, live- 
stock or poultry that is used, em- 
ployed, or consumed, or the prod- 
ucts of which are used, employed 
or consumed for purposes other than 
sale at market constitutes a sale at 
retail. In such case, gross receipts 
of the seller from this source must 
be included in computing the tax. 

Dealers in feeds are required to 
maintain accurate books and rec- 
ords showing separately, receipts 
from sales for use or consumption, 
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and receipts from sales for resale, 
as defined by this rule.” 

Retail sales taxes do not general- 
ly apply to sales of products to be 
resold; therefore, sales of farm prod- 
ucts by farmers are exempt from tax 
in most states. However, in general, 
food sold in roadside stands by 
farmers direct to consumers is sub- 
ject to tax. 


The sales tax apparently reached 
its apex of popularity in 1934 and 
1935 when state and local govern- 
ments were confronted with heavy 
relief costs and rapidly declining 
tax yields. 

> 
@ LIVERMORE & CRANDALL elevator, 
Stockbridge, Mich., have constructed a 
new office building and installed some 
new equipment. 

@ WILLIAM E. JOHNSON, 55, Minnea- 
polis, Minn., traffic manager of the Russell- 
Miller Milling Co., for 23 years, died 
April 3. 

@ REID GRAIN CO., Hamburg, Iowa, is 
constructing a new feed building. Two new 
feed grinders, a hammer and roller mill, 
and a one-ton mixer will be installed. 

@ HILBERT ELEVATOR, Hilbert, Wis., has 
installed another feed grinder and made 
other improvements. 


FEED 


that increase profits, 


SIDNEY MIXERS are noted 
for mixing feed faster and 
better . . . with greater profit. 
They‘re low in first cost and 
economical to operate. Sid- 
ney Mixers are running quiet- 
ly in countless mills all over 
the country. giving depend- 
able, trouble-free service. 
They'll make and save you 
money at the same time! 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for complete details 
on machinery you need in your 
mill—no obligation! 


tHe Sidney 


GRAIN MACHINERY CO. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


Screw Conveyor Corp., Hammond, Ind., 
has announced a new “Hammond Screw- 
Lift’ which is designed to simplify and 
reduce the cost of handling bulk materials. 
The unit consists of a compact, dust-tight, 
moisture-proof vertical conveyor operating 
in a tubular casing. 

According to the manufacturers, the 
feeder can be arranged to suit any par- 
ticular need and consists of a horizontal 
helicoid screw conveyor connected to the 


screw-lift. The screw-lift may be driven 
from the top or bottom and the discharge 
is flexible. 

It is claimed that the new unit is easy 
to erect and dismantle and requires only 
a small amount of power to operate. Com- 
plete data as to maximum lifts and capa. 
cities can be obtained by writing the Screw 
Conveyor Corp., 719 Hoffman st., Ham- 
mond, Ind. 


R. A. Mayer Heads 


California Dealers 


R. A. Mayer, Cook-Boynton Co., Los 
Angeles, was elected president of the Cal- 
ifornia Hay, Grain & Feed Dealers’ asgo- 
ciation at the 17th annual convention held 
April 24-26 at the Palace hotel, San Fran- 
cisco, Cal. 


Mr. Mayer succeeds Walter K. Jansen, 
Walter Jansen & Son, Lincoln, who was 
elected to the board of directors for a one- 
year term. Other officers are: Vice-presi- 
dent, Ben Outsen, Outsen Bros. Milling 
Co., San Francisco; secretary, I. J. Strom- 
nes, Sacramento; and assistant secretary, 
Evelyn E. Schirmer, Sacramento. 

The following were elected directors for 
two-year terms: Ed H. Durr, Golden Eagle 
Milling Co., Petaluma; Norman Springer, 
Western Products Co., Ontario; J. S. Gray, 
Universal Milling Co., Ltd., Los Angeles; 
and R. A. Harelson, Northern Star Mills, 
Chico. 

@ WILLEY & GREIG, Primghar, Iowa, 
installed a new 30-ton motor truck scale. 


cut costs 


HALT! 


WHEN YOU’RE LOOKING FOR 
THE LAST WORD — REPORT TO 
HEADQUARTERS. 


FOR MALT SPROUTS 


COME TO LA BUDDE AT 


SPROUTS LIKE YOU LIKE ’EM 


Service Like You Like It 


La Budde Feed & Grain Co. 


MILWAUKEE, WIS. 


MILW AUKEE 


and 
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— central 
(Continued from Page Nine) 


He will explain what effect the 
world war had on the feed trade, 
covering prices, government regu- 
lations and other items of particu- 
lar interest. 

Mr. Dreyer is well qualified to 
presen: such a discussion since he 
is a veteran feed jobber and is na- 
tionally-known. He is a past pres- 
ident of the St. Louis Merchants’ Ex- 
change; chairman of the feed trade 
division of the Grain & Feed Deal- 
ers’ National association; chairman 
of the feed trade code committee 
during the NRA days, and directed 
the work of the committee which 
formulated and secured introduc- 
tion of the feed trade rules which 
were set up as a standard in the 
industry. 

Arrangements are also being 
made to have a competent authori- 
ty who can present the latest news 
on what is going on in the nation’s 
capitol. There will also be a speak- 
er who will deal with the subject 
of Americanism. 

Last year guests at the conven- 
tion enjoyed the “Feed Information, 
Please!’ program which has since 
been used in various parts of the 
country. 

In its place this year there will 
be a “Whole Hog or None”, pro- 
gram. Tom G. Dyer, sales manager 
of Sargent & Co., Des Moines, Ia., 
has consented to again act as mas- 
ter of ceremonies. Dealers will 
compete for various awards, being 
required to answer questions per- 
taining to feed nutrition. Each will 
be asked a series of questions with 
the award doubling with every cor- 
rect answer. 


The evening of June 9th will fea- 


ture the annual banquet. There will 
be good music, a delicious dinner, 
dancing and a highly-entertaining 
floor show. William C. Moll, 
Franke Grain Co., is chairman of 
a Grain & Stock Exchange commit- 
tee handling arrangements. 
Tuesday morning the annual 
Salesmen’s club breakfast will be 
held. All allied salesmen are in- 
vited to be present for a country 
style breakfast, a good speaker and 
entertainment. Tuesday afternoon 
delegates will partake of the hos- 
Pitality of the Blatz Brewing Co. 
and then depart for another year. 
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Pictured above is a view of the large and enthusiastic dealer meeting held by 
Arcady Milling Co., April 18, at the Roosevelt Hotel, Cedar Rapids, Iowa. After 
enjoying a delicious banquet, the dealers viewed the all-color movie “Science and 
Modern Feeding’. Representing Arcady at the meeting were: W. D. Walker, vice 
president; A. J. McLoughlin, general manager; and G. E. Curttright and J. R. Cline. 


Wage and Hour Rule 
Defines “Retailer” 


Recent rulings of the federal wage and 
hour division have done little to clarify 
confusing regulations of the act except to 
more clearly define the difference between 
wholesale and retail establishments. 

The latest ruling from Washington pro- 
vides that as a general rule a retail es- 
tablishment is one which makes 80% of its 
sales at retail. The previous ruling was 
50%. According to circumstances, how- 
ever, this figure may vary from 70% to 
90%. 


establishments if a “substantial portion” 
(20%) of the total sales consists of quantity 
sales at discount, to large purchasers such 
as commercial poultry and dairy farms, 
creameries, commercial nurseries, etc. 

Processing operations usually performed 
by the retailer such as grinding and mix- 
ing, will be regarded as distinct from feed 
manufacturing operations, and will not 
change the retail character of the estab- 
lishment. 

Additional rulings are expected this 
month. 

@ MILLER GRAIN CO., Vassar, Mich., has 
installed a new Bryant attrition mill equip- 


Feed stores will not be classed as retail ped with electro-magnetic separator. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of Table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO, 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


Steam Crimped Oats 
Steam Rolled Barley 
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BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from a Customer's letter) 


“Here comesa bouquet for you 

and your entire organization. 
wx x x It is a pleasure to do 
business with a swell outfit: 
like you have.” 


WERTHAN BAG CORPORATION 
NASHVILLE —NEW ORLEANS 


——Better Built Bags—, 


New lorks Ppular 


HOTEL 


LINCOL 


44™T0 45™ STS. AT 8™ AVE. 
OUR CHOICEST ROOMS From $ 


1400 ROOMS each with 

Bath, Servidor, and Radio. 

Four fine restaurants 
oworded Grand Prix 1940 

Cd Culinary Art Exhibition. 
MARIA KRAMER 
PRESIDENT 

John L. Horgan 
Gen. Mgr. 


HOTEL EDISON 
SAME OWNERSHIP 


IN THE CENTER OF MID-TOWN NEW YORK 


of 


PROFITABLE 
LEGUME CROPS 


All legume seed — alfalfa, soybeans, clovers, etc. — should be 
inoculated before planting. NITRAGIN inoculation often in- 
creases yields up to 50% and yet, it costs the farmer only a 
few cents per acre. Every dealer selling seed should stock 
NITRAGIN —the original commercial inoculant. NITRAGIN 


is the best known and most widely advertised commercial 
inoculant. It has the most dealer helps. If you are not already 
a NITRAGIN dealer, get in line now for some extra profits in 
1941 — write for full information today. 


THE NITRAGIN CO., 3856 N. Booth St., Milwaukee, Wis. 


INOCULATION FOR ALL LEGUMES 


HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment—Diamond Attrition 
Mills—Jacobson Hammer Mills—Howell Roller Mills—Batch 
Mixers—Speed King Corn Crushers—Sidney Shellers—Corn 
Crackers and Graders—Waukesha Power Units—Stearns Mag- 
netic Separators—Howell Combined Scalper and Magnetic Sep- 
arators—Clipper Cleaners—Challenger and Expert Clover Scari- 
fiers and Oat MHullers—Ceresan Treaters—Soweigh Scales— 
Calumet Elevator Buckets—Gopher and Atlas Belting—Western 
Pellet Machines—Marvel Molasses Process—MacClellan Batch 
Mixer—Vita Cereal Mills—Midget Marvel Flour Mills. 


Complete information and prices on request 


MINNEAPOLIS, MINNESOTA 


Established 1879 — 61 years of service to the Feed Industry 
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Contact Customers 


fas practice which did most to increase 
sales ‘or S. H. Hiestand & Co., Salunga, 
Lancaster County, Pa., during the past two 
years, wus keeping in closer touch with 
customers. Since this plan has been in 
operation, one of their men has spent two 
days each week calling on the trade with- 
in a five mile radius of the warehouse 
and this salesman is able to see practic- 
ally all customers every two weeks. 

He does not call on only the big buy- 
ers, but covers a regular route and gener- 
ally comes back to the office each day 
with a number of orders. Farm folks like 
to be called on, if they are not subjected 
to high-pressure sales methods and will 


FARMERS like the service and 
easy loading facilities at the 


big, roomy Hiestand & Co. 
mill where they know they will 
always receive quality merchan- 
dise. 


show their appreciation of this attention 
with cold cash and good will. 

This idea was developed by W. C. Hies- 
tand, who has been manager of the mill 
and feed business of his forbears for eight 
years. His eyes beamed as he explained 
that he was the fourth generation that had 
transacted business over the very desk at 
which he was seated. 

“Our canvassing. policy,” he said, “also 
helps our slow accounts by having some- 
one call on them regularly and put in a 
word without appearing as a bill collector. 
It has been a quick check, too, on dissatis- 
faction resulting from improper feeding and 
often prevents a disgruntled customer from 
switching over to a competing brand of 
feed.” 

“Another advantage of regular route sell- 
ing,” he added, “is the great saving we 
make in delivery costs. As the orders come 
in groups, a truck can be loaded to ca- 
pacity and the goods delivered promptly, 
whether it is a five pound bag of dog feed 
or a five ton lot of steer feed. It is more 
profitable to deliver six tons to four adjoin- 
ing farms on one trip than to make four 
separate trips on as many different days 
to the same places.” 

This firm handles approximately sixty 
carloads of commercial feeds a year be- 
sides doing a large grinding and mixing 
business. The two story brick mill and 
warehouse is located on the Pennsylvania 
railroad and is operated by electric mo- 
tors. It has six carloads storage capacity, 
sheltered loading facilities because of an 
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if you wish to 
serve them well 


extensive addition made two years ago to 
the left of the building shown in the photo- 
graph, and uses Sprout Waldron equip- 
ment. 

Steer feeding is the chief livestock ac- 
tivity around Salunga and the Lancaster 
County farmers have a reputation of be- 
ing “good feeders”. They feed steers well, 
good years and bad, and are not greatly 
concerned about a big profit just so long 
as they reach spring with plenty of manure 
for their tobacco land. It is not unusual 
for a good tobacco grower to receive a 
check for $3,000 for his crop, so spending 
several hundred dollars for feed is not 
much for him to worry about. 


ILLINOIS 

Sollitt Grain & Feed Co., Kankakee, has 
been incorporated by F. F. Thompson, L. F. 
Thompson and J. N. Murray. 

Paul and Glenn Manning have recently 
opened a new feed store at Bradford. 

K. R. Crabill, Adrian, has leased the 
Pierson feed mill at Clayton. The building 
is being remodeled and new equipment 
will be installed. 

Morgan Feed Store, Ziegler, was recently 
ransacked by burglars. The safe was blown 
cpen and about $500 in cash was stolen. 
The robbers used meal sacks to deaden the 
sound of the explosion. 

Sycamore Farmers Grain & Lumber Co., 
De Kalb recently held their annual open 
house and drew the largest crowd in his- 
tory. The establishment was jammed with 
farmers and townspeople who came to see 


41% Protein 


Guaranteed NEW YORK 


Better Mashes- Easier to Sell ... 


are those which include Corn Gluten Meal 
as an ingredient. 
turkey feeders everywhere are demanding 
mashes containing Corn Gluten Meal be- 
cause they want the extra vitamin A potency 
and pigmentation factor which Corn Gluten 
Meal supplies, in addition to its 41% pro- 
tein content. 
Diamond Corn Gluten Meal in the poultry 
meonthlies and general farm papers is help- 
ing this demand. Be prepared to meet it 
by including Diamond in your full line of 
poultry and turkey feeds. 


CORN PRODUCTS SALES CO. 


DIAMOND CORN GLUTEN MEAL 


the farm machinery display and special 
movies. A free lunch was served at noon. 

H. H. Cortelyou is making arrangements 
to open a new feed store at Mendota. 

G. R. Hunt, Newton has installed a feed 
mixer at his feed mill. 

C. L. Beatty, Decatur has recently be- 
come a partner with his brother W. F. 
Beatty in the Macon County Seed Co. 

John Diebold, 81, West Chicago, was 
struck and killed by a fast train April 5. 
Mr. Diebold formerly operated a feed mill 
and coal yard in West Chicago. 

IOWA GROUP MEETINGS 

Several group meetings were held in 
Iowa during April by the Western Grain 
& Feed association. On April 22, deal- 
ers met at Sac City; on April 23 at Al- 
gona, and on April 24 at Iowa Falls. 

Many problems vital to the feed trade 
were discussed by members and associa- 
tion officials such as new developments in 
the AAA program, warehousing problems, 
wage and hour rulings, trends, etc. 

- 
@ ED DAVIS, Mulkey Salt Co., Des Moines, 
Ia., is a patient at Mercy hospital suffering 
from a serious illness. His many friends 
are hoping for his speedy recovery. 
@ LINUS MERFELD, manager, Pooley Ele- 
vator, Bristow, Ia. was married several 
weeks ago to Miss Delores Ashworth. 
@ JOE SINAIKO, Iowa Milling Co., Cedar 
Rapids, Ia., recently spent a vacation in 
Florida. It is rumored he caught some 
mighty big fish in Florida waters. 
@ F. MUELLER & SONS CO., Calamus, 
Ia., held open house last month, the occa- 
sion being to show the trade a new pellet 
machine. More than 400 people attended. 


@ RUSSELL MILLER Milling Co., Minnea- 
polis, Minn., is making a $5,000 improve- 
ment to their elevator at Waseca. 


Intelligent poultry and 


Our extensive advertising of 


CHICAGO 
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Illinois Grain Men 
Meeting at Chicago 


As this issue goes to press the Illinois 
Grain Dealers’ association was scheduled 
to have their annual meeting at the Board 
of Trade building, Chicago, Ill. The ses- 
sion was due to begin at noon May 12 
and continue on through the 13th. 


Speakers who appeared at the annual 
session include Dr. Preston Bradley, pastor 
of the Peoples Church of Chicago; Austin 
D. Sturdevant, president, Cash Grain as- 
sociation of Chicago; W. A. Webb, pres- 
ident of the association, and W. E. Cul- 
bertson, secretary; E. H. Sexauer, presi- 
dent of the Grain & Feed Dealers’ Na- 
tional association; Phillip R. O’Brien, pres- 
ident of the Chicago Board of Trade; 
Henry Heineman of the U. S. department 
of labor; State Senator Nicholas Hubbard 
and R. H. Black and J. E. Barr of the 
Bureau of Agricultural economics. 


The annual banquet was held the eve- 
ning of May 12th at the La Salle hotel. 
A complete report of the meeting with 
pictures will be carried in the June issue 
of The Feed Bag. 


MURPHY CONTEST 


Announcement of the 5th annual Mur- 
phy’s Prize contest in which over $5,500.00 
in prizes will be awarded has again been 
made by the Murphy Products Co., Bur- 
lington, Wis. 

The contest will be similar to previous 
ones conducted by the firm in which en- 
trants are required to submit a 25 to 50 
word letter telling how this company’s 
products have made or saved money for 
the user. 

The contest is only open to farm folks 
and closes July 31. Top awards will 
include a $1,000 tractor, all-crop harvester, 
Nash sedan, electric refrigerator and many 
other items. 

@ FARMERS’ ELEVATOR CO. Martelle, 
Iowa, has installed a new Kelly Duplex 
vertical one-ton mixer, 

@ HERMAN DEUTSCH, Deutsch & Sickert, 
Milwaukee, Wis., is vacationing at the 
home of his brother in Jennings, La. 
@ W. P. BLACKFORD, 62, Oskaloosa, Ia., 
owner and manager of the Blackford Co. 
for the past 30 years, died April 15. 


- mill doing business in southern states. 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


FEED JOBBERS 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Chenango Dried Whey 
Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


“VITAND-400” 


Peak Quality Vitamin A and D Oil | 
400 D (AOAC) 2000 A (USP) Per Gram 


NAPTHOLE, Inc. 


- Boonton, N. J. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS AVAILABLE 


SALESMAN — Reliable man now calling on 
feed dealers to present our new Feed Ad Kit, 
A complete egg program built especially 
for the feed dealer. Give us information about 

ourself, reference and territory you cover, 

efer to No. 441A, % The Feed Bag, Milwaukee, 
is. 


SALES MANAGER — For well financed feed 
Excel- 
lent sal and opportunity for man of ability, 
Refer 4941 A % The Feed Bag, Milwan. 
kee, Wis. 

SALESMAN—To sell nationally advertised feed 
to fox farms in Iowa and Minnesota. Salary and 
expenses. Refer to No. 0441A, % The Feed Bag, 
Milwaukee, Wis. 


SALESMAN—For states immediately west of 
the Mississippi river. Feed ingredient experi- 
ence. Give full details in first letter. Refer to 
No. 5041A, % The Feed Bag, Milwaukee, Wis. 


EXECUTIVE TYPE— Sales representative ac- 
uainted with feed men in middle west territory. 
ood opportunity for ambitious salesman. Give 
references and previous connections in first let- 
ter. Refer to No. 541A, % The Feed Bag, Mil- 
waukee, Wis. 


FEED SALESMAN --- With established dealer 
following in central and northeastern Ohio. 
Salary and expenses. Full particulars in first 
letter. Refer to No. 1541A, % The Feed Bag, 
Milwaukee, Wis. 


ASSISTANT MANAGER—With experience in 
wholesale and retail feed business. Good op- 
portunity for rapid advancement, also invest- 
ment opportunity for right party. Give full par- 
ticulars in own handwriting. Refer to No. 5541A, 
© The Feed Bag, Milwaukee, Wis. 


@ GEORGE COUCH & SONS, West 

Salem, Ill., are adding additional bins and 

remodeling their seed cleaning department. 


@ FARMERS’ ELEVATOR CO., Lansing, 
Mich., owned by J. E. Maloney, Lansing, 
and F. A. Balderson, DeWitt, was badly 
damaged by fire and water last month. 


@ GREENVILLE ELEVATOR CO., Green- 
ville, Ill., has installed a new Kelly Du- 
plex corn cutter and grader. 


@ WESTERN ALFALFA MEAL CO., Belle- 
ville, Ill., has been incorporated to deal in 
grain, etc. Incorporators are B. W. Hilgard, 
H. J. Kaulfeld, and A. W. Hilgard. 


COVERS FEED FIELD 


Of interest to the feed industry is the 
announcement by the Bakery & Confec- 
tionery Workers union, Local 244 (AFL) 
Milwaukee, Wis., that it has extended its 
jurisdiction to include all grain, feed, and 
flour plants, seed and pet supply stores, 
andn “pure food” plants. 


The announcement was made by Jo- 
seph Alberti, business representative, fol- 
lowing ihe signing of a new labor con- 
tract with the Krause Milling Co. The 
new agreement, covering 104 employes, 
is the first in the unions new jurisdiction, 
and amongst other provisions calls for one 
weeks vacation with pay, double pay for 
work on Sundays and holidays, one and 
one-half pay for work over 40 hours 4 
week and one and one-third pay for 
work over 8 hours a day. 
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— service 


(Continued from Page Seven) 


verse, were Mr. Wannemacher to 
solicit this same farmer on his farm, 
he'd have to make concessions 
either in credit or price in order to 
secure the business. With the man 
in his store asking for prices and 
credit, the feed dealer is in a posi- 
tion to quote prices and ask for 
credit references. While the Broad- 
way store operates near a railroad 
siding, carload orders make it pos- 
sible to offer the lowest prices. 

“We have no set rule for pass- 
ing on credit,’” says Mr. Wanne- 
macher. “We try at all times to let 
our products out on open account 
only to those who are reliable. In 
the past we've checked their ref- 
erences carefully and had some ex- 
cellent reports. Our experience has 
been that even when we go to 
great length to establish a rating, 
we find some of the accounts turn 
out bad. Yet on the other hand, 
we've let out small amounts of 
credit to people we think are good 
and don't take time to investigate. 
We find that these people pay 
their accounts when due. 


“I don't think any poultry or 
dairyman intentionally beats a feed 
bill. Sometimes circumstances make 
it impossible to take care of the 
debt. While this is no consolation 
to us, it is true. For this reason 
we try never to oversell a customer. 
We try to give him what we sin- 
cerely believe he needs to increase 
production on his farm. This policy 
works even further—if he doesn't 
have it, he can't possibly pay. If 
he does have it and won't pay, let- 
ters from collection agencies and 
attorneys will get the money. Fact 
of it is that we've never had to re- 
sort very much to this method of 
collecting and we're glad of it.” 


VITAMIN BOOKLET 


Merck & Co., Inc., Rahway, N. J., has 
issued a booklet entitled “Vitamins in Nu- 
trition’’ which has been well received by 
the trade. 


The booklet was compiled in answer to 
numerous requests received from food man- 
ufacturers and processors. Paragraph head- 
ings provide easy reference to sections that 
bear directly on various topics. Those who 
wish copies of this booklet can secure them 
by writing to General Sales Division, Merck 
& Co., Inc., Rahway, N. J. 


income. Write for details. 


Warehouses: 


Waterloo, Iowa 


Direct Carlot Shipments: 


V-C FERTILIZERS | 


Dealers and Canners — sell these 
finer mixtures. We believe we can offer 
you a real opportunity to add to your 


ATLAS STORAGE Co. 
6th & Virginia, Milwaukee, Wis. 


WATERLOO MILLS COMPANY 


VIRGINIA-CAROLINA CHEMICAL CORP. 


4 EAST ST. LOUIS, ILL. 


Easy to Sell 
Sure to Satisfy 


CORN - OATS 


ANY GRADE... 


MINNEAPOLIS 
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Poultry and Milling Wheat 


ANY QUANTITY... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


FEED BARLEY 


ANY TIME... 


MINNESOTA 


MADE SALES MANAGER 


M. Frank Brobst has been appointed 

sales manager of Gelatin Products Ltd., 
Windsor, Ontario, Canada, according to an 
announcement by Gelatin Products Co., 
Detroit. Mr. Brobst was formerly sales man- 
ager of Gelatin Products Ltd.. England, and 
is still a director of the latter company. 
Prior to going to London, Mr. Brobst was 
connected with several well known firms 
in the feed industry in this country and at 
one time was a member of the staff of the 
Editorial Service Co., Inc., Milwaukee, 
publishers of The Feed Bag. 
@ SHENANDOAH Grain & Coal Co., Shen- 
andoah, Ia., has been purchased by H. L. 
Dannen, Dannen Grain & Milling Co., St. 
Joseph, Mo. 


It just stands to reason— 
the more grades you have to 
choose from, the more ex- 
actly a vitamin oil can meet 
your special needs. And 
Biotol is produced in five 
different grades! Under the 
same standards of quality 
that have made Del Monte 
Foods world-famous. 


AOAC USP 
Regular 85 D units 
85/600 85D “ 600 A units 
Special 400D “ 1000A 
Extra 400D “ 2000A “ 
Super 400D “ 3000A “ 


TESTE 
VITAMIN OIL 


Produced, tested, 
guaranteed by 


CALIFORNIA PACKING 
San Francisco, Calif. : 


BRAND 
Quality 


e59 


| 
economy] | 
We 
LG 
= 
: 
| | | 
wey, -ARDINE 


~manufacturers 


(Continued from Page Thirty-tive) 


specific instances where the wide 
range of egg board publicity has 
been favorable to the industry. 

Another featured speaker on Fri- 
day will be Dr. Gerald Wendt, for- 
mer editor of Chemical Review and 
the director of science and educa- 
tion at the recent New York World's 
Fair. 

Dr. Wendt will talk on “The Chal- 
lenge of Science”. His lecture will 
be illustrated and he will interpret 
these scientific accomplishments in 
terms the layman can understand 
and appreciate. Dr. Wendt is a 
contributor to many scientific jour- 
nals and is research consultant for 
several leading industrial concerns. 
He has been in close touch with 


the developments in the whole field 
of science for more than a quarter 
of a century. He is the au- 
thor of “Matter and Energy,” pub- 
lished several years ago, and has 
also contributed the chapter on sci- 
ence in Harold Stearns’ book 
“America Now”. 

The association's committee on 
nutrition will have charge of the 
Saturday morning meeting. Dr. J. 
E. Hunter, research director, Allied 
Mills, Inc., Chicago, is chairman, 
and Warren S. Baker, Chas. M. 
Cox Co., Boston, is secretary. 

The opening feature on the nutri- 
tion program will be a symposium 
on ‘Fat Requirements of the Dairy 
Cow”. This discussion will be led 
by Dr. W. E. Krauss, Ohio Agricul- 
tural experiment station. The fol- 
lowing scientists will participate in 
the discussion: Dr. C. F. Huffman, 


ro TAs 
ro TAs 1 
6610 


Biz 
IODIDE MIX 
IODIDE MIX 


@ An intimately blended and milled combination of 
90°% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


1849 


Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 


444 W. GRAND AVE., CHICAGO, ILL. 


Pitless Corn Sheller 


Corn Crusher & Feeder 
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Better Values Give You 


BIGGER SAVINGS 


Usually big values in Kelly-Duplex equipment for 
mill and elevator give you big advantages and sub- 
stantial savings. Better profits are yours, too, with 
these dependable machines that increase production 
and reduce costly shut-down time. Lowered power 
and maintenance costs also increase your earnings. 
Investigate Kelly-Duplex next time you buy mill 
equipment and enjoy a worthwhile savings. 


Write for catalog. 


THE DUPLEX MILL and MANUFACTURING CO. 


SPRINGFIELD @ OHIO 


Michigan State college; Prof. C. F. 
Munroe, Ohio Agricultural experi- 
ment station, and Dr. J. K. Loosli, 
Cornell university, college of agri- 
culture. 

A discussion on “Important De- 
velopments in Vitamin Research” 
will be led by Dr. R. A. Dutcher, 
Pennsylvania state college. 

Entertainment during the big con- 
vention includes an informal din- 
ner dance Thursday evening and 
the usual golf dinner Friday night, 
including the distribution of prizes. 
The golf tournament will take place 
Thursday and Friday afternoon. 
Final arrangements are also being 
worked out for a bridge party and 
other entertainment for the ladies. 


——— — 
JOINS NEW FIRM 


Curt Kanow, former vice president and 
a director of the Froedert Grain & Malt- 
ing Co., Milwaukee, Wis., has joined the 
Milwaukee Western Malt Co. as vice presi- 
dent. Mr. Kanow, a member of the Mil- 
waukee Grain & Stock Exchange and an 
associate member of the Master Brewers’ 
association joined the Froedert Co. as a 
bookkeeper in 1930. From that time on he 
has served successively as grain purchas- 
ing agent, manager of the grain depart- 
ment, secretary of the company, manager 
of sales and production, and in 1936 he 
was elected to the vice presidency and a 
directorship. 

@—- - 
@ WILLIAM WOODS, Noble, Ill., narrow- 
ly escaped death recently when 700 lbs. 
of feed fell on him. He was rescued by 
fellow workers and taken to the Olney 
sanitarium where it was found he had sus- 


tained a broken leg. 


@ DICK NAYLOR, Scotch Grove, Iowa, as- 
sociated with his father, R. A. Naylor, in 
the Farmers’ Grain Co., has enlisted in the 
U. S. Marine Corps and is now stationed 
at San Diego, Cal. 
@ HARRY L. GARRISON, 67, Berwick, 
Pa., senior member of the milling firm of 
Garrison Bros., died April 7. 

@ FRANK W. MILBURN, JR., Painesville, 
Ohio, vice president of the Coe Mfg. Co., 
has purchased the property of the Lake 
Erie Milling Co. 

——— 
@ HAROLD RODWALD, Elmwood, Wis., 
is preparing his building for a feed mill. 
@ S. J. DAVIDSON & SON, Kipton, Ohio, 
have installed a new vertical one-ton 


mixer with motor drive. 


@ FLOYD E. ROBSON, Palmyra, Mo., 
manager of the Farmers’ Elevator & Ex- 
change Co., was recently elected mayor 


of that community. 


@ FARMERS’ EXCHANGE ELEVATOR, 
Litchfield, Minn., was toially destroyed by 
fire April 14. The loss was estimated at 
$25,000. 
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IN YOUR FEED STORE 


Prize Names 

A mid-west feed dealer hit upon an idea for getting custom- 
ers to examine merchandise on display in his window and at 
the same time build up good will by giving away $1.00 in 
trade weekly io people whose names were posted in his dis- 
play window. 

The names were printed on small cards and tucked away in 
corners and amongst the merchandise but always where they 
were clearly discernible from the street. The names were chosen 
at random from the county directory, from inactive account 
lists and from a special box placed near the entrance where 
out-of-town customers could deposit registration cards. The 
stunt brought good results and also boosted the sales of 
items on display in the window. 


Windew Theatre 

The next big trend in store windows, it is believed by at 
least one expert, will be the “revolving stage” such as is 
used in the theater. This could be worked out to advantage 
on certain items by enterprising feed dealers. One feed store 
showed the picture of a big and sturdy pullet, and a big 
basket of eggs as the results obtained from scientific feeding. 
Samples of vitamin products, minerals, concentrates, etc., were 
also on display on this side of the stage. When it revolved 
it showed a scraggly, undernourished chicken, a basket only 
partly filled with eggs, and a pan of home grown grain or 
unground corn. This aimed to show the result of feeding poul- 
try on scraps and home grown grains. 


Old Town Pump 


When a merchant in Ohio decided to enlarge his plant 
he built it to include the old town pump which stood at the 
side of the building. With the exception of a coat of paint, 
the pump was left just as it was and the people of the com- 
munity flocked to his store to get a cool drink of the fresh 
well water. Paper cups were supplied instead of the old tin 
dipper and the water is tested regularly by the state depart- 
ment of public health. As there is no central water system 
in this small town the inside pump is quite an attraction and 
draws many additional customers into the store. 


Two Hen 


Two hens formed the basis of a display used by a feed store 
in an interesting contest. A Rhcde Island and a Leghorn hen 
were carefully checked for one month, both as to feeding and 
egg record. They were then placed in numbered pens in the 
feed store. Farmers were asked to guess the number of pounds 
of feed consumed by each hen for the past month, the quantity 
of eggs laid, the name of the breed and the weight. A bag 
of laying mash was given as first prize. Customers who en- 
tered the contest were asked to file their names and addresses 
and give the number and type of chickens on their farms. 
Besides stirring up a good deal of interest and comment, the 
dealer obtained a nice mailing list. 


Contest Angle 


One feed dealer ran a “sentence completion” contest which 
worked out very well. All his ads contained one partly com- 
pleted sentence. Readers were invited to complete the sentence 
(which usually pertained to feeds, service, etc.) and the best 
three answers won cash prizes. Quite a number of entries were 
Teceived in this event. 
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CAN YOU AFFORD TO OPERATE 
YOUR BUCKET ELEVATOR LEG ON 
THE OLD ‘Catch-as-Catch Can’ BASIS? 


“Nu-Hy” Buckets Guarantee 
Capacity Increases of 10-50% 


“Nu-Hy” Buckets are designed for 
perfect pick-up, bigger loads and 
perfect discharge . . . hence, they 
elevate more material with greater 
efficiency than any other bucket 
made. We have demonstrated this 
on hundreds of installations by 
merely replacing present buckets. 
f you want to know what “Nu- 
Hy”’ Buckets can and will do for 
- you, write for analysis form No. 76 
: which will help you to survey your 
operations and enable us to work 


out a guaranteed stipulated capa- 
city increase. Don’t delay . 
write today. 


pat. 
Pending 


Buckets 


are of welded one-piece construction .. . 
smooth inside and out. 


HAMMOND, IND. 
) ELEVATOR BUCKETS 


U.S. PAT. OFFICE 


FEED DEALERS! 


Be Profit-Wise = Jersee-ize 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize— it's the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with Our Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE CO., Minneapolis, Minn. 
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TRGDE REG. Par 4 } 
Screw Conveyor Corporation _ 
719 HOFFMAN ST. 
- TRADE MARK REG. PRODUCTS 
A-B-C-D-EéG 
it 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Clear Quill 


* MINERAL 


SELL this mineral 


For _ that is really different 
Hogs — it offers an oppor- 
tunity for greater 
profits! Write for 
details. 
WATERLOO MILLS CO. 
Manufacturers 


WATERLOO, IOWA 


Egg Production Sags 
During{Last Decade 


Over 300,000,000 fewer eggs and nearly 
13,000,000 fewer chickens were produced 
in 1939 than during the same period 10 
years ago, according to a recent report 
released by the U. S. Bureau of Census. 


The decline in egg production was fair- 
ly general throughout the country except 
in the northeast. The New England states 
showed a gain of almost 50% in this item 
as well as in the number of chickens 
raised, and the Middle Atlantic states also 
showed a slight gain. Production in the 
Pacific states dropped off over 20% and 
other sections showed corresponding de- 
creases. 


Minnesota Girl Flour 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 


Geel Sluggish? 


TAKE SOME MOLASSES AND 
SULPHUR 


Business Sluggish? 


Pick up these money-makers at our 
two wholesale warehouses 
Peat Moss, Buttermilk & Skimmilk Powder, 
Brewers Yeast, Beet Pulp, Peanut Meal, 


Dried Molasses, Calf Manna, Produlac, 
Lawn & Orchard Fertilizers, Blood Flour. 


FEED SUPPLIES. Inc. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


NEW 


Addresserette 


NOW 


Only 17° 


Write TODAY for Complete Details 


The Elliott 


Addressing Machine Co. 
143 Albany St. Cambridge, Mass. 


Wire, phone or write for prices 


Demon Steamed 
Rolled Oats and 


Other DEMON Products 
Steel Cut Oats 

Whole Oat Groats 
Feeding Oat Meal 
Reground Oat Feed 
Oat Groat Flour 
Pulverized Oats 


Des Moines Oat Products Co. 


Des Moines, Iowa 
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DEFEND 


Your Poultry Ration 


Against harmful lack of vitamins 
A and D with... 


DEVOLD'S "STANDARD” 


(Devold’s Vitamin A & D Feeding Oil 
“Standard’”’-100-USP A/100 AOAC D) 


—A Blend Containing Cod Liver Oil— 
—Biologically Tested— 


Write for information and prices. 


Peder Devold Oil Co., Inc. 


Affiliated with: 
Chas. L. Huisking & Co., Inc. 
147-P Varick St., New York, N. Y. 


While the number of persons living in 
this country increased about 7% durin 
the period from 1930 to 1940, the only 
major item of poultry production to show 
an increase greater than this was turkeys, 
The total number of turkeys raised was 
over 11,000,000 higher than the 1939 fig- 
ure of 16,794,485. All sections of the coun- 
try shared in this increase except the East 
South Central states which dropped ap- 
proximately 33%. 

To assure ample supplies for this coun- 
try and other nations which might receive 
food under the lease-lend bill, Secretary 
of Agriculture Claude R. Wickard is urg- 
ing farmers to increase egg production by 
at least 6%. This increase can be ac- 
complished, he believes by better feeding 
of poultry and producing at least 15% 
more chicks than were hatched last year. 


NEW FEEDING OILS 

Two new feeding oils are being intro- 
duced to the industry by the National Oi] 
Products Co., Harrison, N. J., according to 
an announcement by P. S. Brown, in 
charge of the company’s vitamin divisions, 

The new products will be known as 
“Nopco XX" and “Nopco X”. Although 
both are vitamin A and D feeding oils, the 
first supplies 400 A.O.A.C. vitamin D units 
and 3000 U.S.P. vitamin A units per gram, 
while the latter supplies 400 A.O.A.C. D 
units and 1,000 U.S.P. A units per gram, 
according to Mr. Brown. 

— 


@ ALBERT SOBOTTA FEED MILL, Arcadia, 
Wis., has installed new grinding equipment. 


DUTCH Fumigant 
Kills Insects 


For fumigation of flour, 
feeds, cereals, beans, 
rain, etc. Will not inter- 
ere with germination of 
grain or baking quality of 
flour. Kills both adult in- 
sects and larva. 


NON-INFLAMABLE 
NON-EXPLOSIVE 


Dutch Fumigant is a col- 
orless, volatile liquid. It 
is SAFE. Kills grain bee- 
tles, grain weevils, flour 
moths, carpet beetles, 
clothes moths and certain 
other insect pests. Com- 
plete directions are given 
on each package. 

WHITMOYER LABORATORIES, INC. 
Manufacturing Chemists, Box 14, Myerstown, Pa. 


Less 
RINTING 


435 N,. SECOND STREET 
MILWAUKEE, WISCONSIN 


FRrcadway 


We Specialize in 
High Grade Color Printing 
Catalogs and Trade Publications 
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Murphy Urges More 
Food on Farms 


In a talk over radio stations WLS and field -fresh 
WHO on April 26, James H. Murphy, pres- 
ident of the Murphy Products Co., Burling- ° 
ton, Wis., told farmers that it is impor- high carotene 


tant for them to co-operate with the gov- 
ernment in its plea for farmers to pro- 


duce more foodstuffs to feed democracies’ DEHYDR ATED 
hungry millions. 

“Meat, eggs and milk are highly impor- 
tant foods and very vital in the present ALF ALF A 
world struagle,” he said. “These foods are 
concentrated, highly nutritious, are easy to 
ship and pack a powerful lot of food val- ME AL 
ue into each pound.” 


The government's plea for more food- 
stuffs, said Mr. Murphy, has placed a re- 


sponsibility upon American farmers which and all grades of 
he is sure they will meet through good sun-cured meal 
planning and feeding. 


@ LEO PENN, Ashland, Wis., has rented 
the grocery and feed store on W. Sixth St. 


formerly operated by Harold Halverson. 


@ HARRY SHAW, Cedar Springs, Mich., 
has erected a new two-story addition to his 
elevator. The new building will be largely 


used for storage and display of farm ma- 

chinery, feed, fertilizer and other merchan- The Denver Alfalfa 
dise, Milling & Products Co. 
@ JOHN N. SCHREIBER and Miss Francis SAMAR, COG. 

Hinkley, Benton Harbor, Mich., have open- a 

ed a seed and supply store at 189 Pipe- 

stone St. 


& Company 


DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


a 


S TENNANT & HOYT Co. 


LAKE CITY, MINN. 


At 


4 


NO-MILK 


NO-MILK Calf Food has been a popular profit 
item with feed dealers for more than 55 years. 
More than 1100 dealers who now handle No-Milk 
Calf Food are helping their customers raise better 
calves and hogs. Write today for complete infor- 
mation and prices. 


National Calf Pellets Are Also Available 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Mer. 
FOND DU LAC WISCONSIN 


rep W 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
MEAL 


There is no 
substitute 


FOR 


QUALITY 


\\ L\ 
WILSON & 
W/ 
Kansas City - Chicago - Oklahoma City 
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Service department for our readers. Low 
Rates: 35c per line: minimum, four lines 
including heading. 


FEED MILL FOR SALE 
Large two-story mill on R. R. siding doing fine 
business; two 24” attrition mills; one ton ver- 
tical feed mixer, wheat cleaner and corn sheller. 
Write HEM-41, “% The Feed Bag, Milwaukee, Wis. 


AVOID COCCIDIOSIS 
and other chick diseases by adding 
UNIVERSAL YEAST 


to your starters and growers. Use our free 
formula service. 
RICE LABORATORIES, INC. DASSEL, MINN. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


EXCLUSIVE DISTRIBUTION 
Line Elevator Company with Minneapolis 
Terminal will consider exclusive N. W. distribu- 
tion on feed ingredients, dried molasses, min- 
erals' and vitamin carriers in connection with 
expansion program. 
Victoria Elevator Company, Minneapolis, Minn. 


ATTRITION MILL 
Certain communnities still want certain spe- 
cial types of grinding. If you are in attrition 
mill territory, we can offer some attractive 
bargains. Write PC-4109, “% The Feed Bag, Mil- 
waukee, Wis. 


FEED SALESMAN 
Central and northeastern Ohio. Opportunity 
for the right man with established dealer fol- 
lowing. Salary and expenses. Fast growing 
concern. Your application will be held in strict 
confidence. Give complete details. Holland 
Pioneer Mills, Piqua, Ohio. 


REPRESENTATIVES WANTED 

If you know the feed trade and custom mill- 
ers in your territory you know this line of feed 
grinders, feed mixers, corn-cutters and mill 
equipment. The line is open to experienced 
men in Eastern Penna., New Jersey, Tennessee, 
Kentucky, Oklahoma and Missouri, either on an 
exclusive basis or with non-competitive allied 
sidelines on an attractive commission arrange- 
ment. Full business experience and qualifica- 
tions in first letter, please. Write BW-541, % 
The Feed Bag, Milwaukee, Wis. 


ASSISTANT MANAGER WANTED 

ASSISTANT MANAGER — Experienced man 
preferably from Wisconsin, young to middle- 
aged, capable of handling job as assistant man- 
ager in retail, wholesale feed business doing 
over quarter million sales yearly. Must know 
feed, feeding practices, buying, selling and of- 
fice work. Eventually able to run place in own- 
er’s absence. WRITE giving full information 
in own handwriting and if satisfactory will ar- 
range for personal interview now or at time of 
Central Retail Feed Convention. Good wages 
and an investment opportunity in an A-l pay- 
ing business. Write RB-541, “% The Feed Bag, 
Milwaukee, Wis. 


CAMPBELL RETIRES 

J. N. Campbell, veteran secretary of 
the Nebraska Grain Dealers & Managers’ 
association, Omaha, Neb., has been com- 
pelled to resign his position because of 
ill health. 

Taken ill last February Mr. Campbell 
recently underwent an operation at an 
Omaha hospital. Although he is well on 
the road to recovery he has decided not 
to resume his secretarial duties. His suc- 
cessor is expected to be named at the 
association’s convention to be held in 
North Platte June 2-3. 


Indiana, Illinois and Wisconsin. 


confidence. 


WANTED 


EXPERIENCED, EXECUTIVE TYPE SALES REPRESENTATIVE acquainted 
with feed manufacturers and dealers in any one of these States Ohio, 


This is not a scheme nor a racket but an exceptional opportunity for 
the producer who appreciates representing a Company producing high 
quality products in territory that offers unlimited possibilities. 


To arrange a conference, send full information as to your “Background” 
and please mention reference connections. 


ADDRESS BOX NO. RAC 541, 


THE FEED BAG 


All will be held in strict 


«FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


OCcCIDENT 
MIXED FEED 
Aussel-Miller Millin 


Lo. Minneopolis, Minn. 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


inneapolis, Minn. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


HIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


GRAIN COMPANY 


MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchants | 
500 Corn Exchange Bldg. Minneapolis 


Dried Skim Milk 


Cc. W. BURCKHALTER, INC. 


156 FRANKLIN ST., NEW YORK, WN. Y. 


e Dried Buttermilk 


e 64 
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American Dry Milk Inst 16 
Arcady farms Milling Co 6 
Armour & Co 51 
Atkins & Durbrow, Inc 8 
Blatchford Calf Meal Co 42 
Borden Company 28 
Broadway Press 62 
Bunge Elevator Co 59 
Cc. W. Burckhalter, Inc 64 
Calcium Carbonate Co 46 
California Packing Corp 59 
Capital Flour Mills 62 
Cargill, Inc. .... 66 
Cereal Grading Co 62 
Classified Advertisements 64 
H. K. Clofine Co 5 
G. E. Conkey Co 39 
Corn Products Sales Co 57 
Denver Alfalfa Milling & Products Co........... 63 
Des Moines Oat Products Co.......ccesessseseeenee 62 
Deutsch & Sickert Co 50 
Peder Devold Oil Co. 62 
Doughboy Mills, Inc. 2 
Dreyer Commission Co 64 
Duplex Mill & Mfg. Co 60 
Dupont Delsterol 14 
Elliott Addressing Machine Co...........ccccsseue 62 
Feed Supplies, Inc 62 
Franke Grain Co 5 
Fredman Bag Co 65 
Fruen Milling Co 55 
General Biochemicals, Inc 
Hiawatha Grain Co 64 
Hotel Auditorium 65 
Hotel Lincoln 56 
Hotel Schroeder 44 
R, R. Howell Co 56 
S. Howes Co 5 
Hubbard Milling Co 10 
T. E. Ibberson Co 47 
Iowa Feed Company 64 
A. E. Jacobson Machine Works...............:c:c000 50 
Jersee Company 61 
Spencer Kellogg & Sons Co.......cceccecsceseeseeeee 43 
King Midas Flour Mills 68 
La Budde Feed & Grain Co 54 
Lapp Laboratories Inc 66 
Lloyd Larson Advertising Service.................... 20 
Leary Grain Co 64 
Limestone Products Co 32 


Maney Bros. Mill & Elevator 
Midland Hay & Feed Co... 
Mill Mutual Fire Prevention Bureau 
Morton Salt Co 
Murphy Products Co 
Napthole, Inc. 
National Distillers Products 
National Food Co 
National Molasses Co 
National Oil Products Co 
M. J. Neahr & Co 
New England By-Products Co 
Nitragin Company 


North East Feed Mill Co 64 
Northrup King & Co 40 
L. L. Olds Seed Co 52 
Oyster Shell Products Co 24 
Peat Moss Producers, Inc 34 


Pecos Valley Alfalfa Mill Co 


65 

Chas. Pfizer Co 60 
Prater Pulverizing Co 41 
Quaker Oats Co 36 
R. J. Roesling & Co 52 
Russell-Miller Milling Co 64 
Ryde & Co 65 
Dr. Salsbury’s Laboratories 22 
Sargent & Co 49 
crew Conveyor Co 61 
Sidney Grain Machinery Co........ccceccccsssssseeeeese 54 
Silmo Chemical Co 38 
E. R. Squibb & Sons 13 
A. L. Stanchfield Co 64 
Strong Scott Mfg. Co 3 
Sunset Feed & Grain Co 58 
Superior Packing Co 64 
Swift & Co 63 
Tennant & Hoyt Co..... 63 
Tobacco By-Products Co 30 
irginia Carolina Chemical 59 
Vy Lactos Laboratories 37 
Waterloo Mills Co 62 
Werthan Bag Corp 56 
ite Laboratories Inc 45 
Whitmoyer Laboratories Inc 62 
Wilson & Co 63 


Firms that spend money to build geet will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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TWO CALF FEEDS 


That are “TOPS” for— 


e QUALITY 
e ECONOMY 
e DEPENDABILITY 


CREAM CALF MEAL 


(For Wet Feeding) 


A prepared meal to replace 
milk. Is steam cooked and 
remilled for added quality. 
Satisfied users for over 25 
years means steady, consist- 
ent repeat sales. 


CREAM CALF FLAKES 


5 Pecos Valley Alfalfa Mill 
; Hagerman, N.M. - 


(For Dry Feeding) 
TRY OUR qt h 
specially prepared from the 
same quality ingredients as 
in the meal, only put up in 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


easily digested, crisp flake 


form. 
Co. 


5425 W. Roosevelt Rd. Chicago, III. 


MICHIGAN AVENUE 
WHERE 


CHICAGO 


@ The pulse of the city — Michigan Avenue. 


ESTABLISHED 1889 


Chicago works and plays to the tune of its 
thythmic hum. In the most convenient location 
on this famous thoroughfare, Hotel Auditorium 


provides spacious pleasant rooms, excellent 


service and superb cuisine, at re ble rates. 


WITH BATH From $950 WITHOUT BATH $450 
° FROM 


MICHIGAN AT CONGRESS GEO. H. MINK, Manager 


FREDMAN BAG co. 
MILWAUKEE, WIS. _ 
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FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


INCORPORATED 
MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


HYGENO 


POULTRY LITTER 


(Process Patent No. 2014900) 


— am Baby Chicks will be 


hatched this month. 
There is a profit for 


you in... 


‘| LAPP’S HYGENO 
|| POULTRY LITTER 


WRITE TODAY FOR 
SAMPLES AND PRICES 


WE SPECIALIZE: IN CONCENTRATES 
MINNEAPOLIS, MINN. NEVADA, IOWA 


e 66 @ 


[| MORTON'S SALT 


Highest Quality 


Prompt Service 


MorTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


DUST CAUSED 


...And 


dust control 
could have 
prevented it! 


Fire, dust explosion, or eer come . . some hidden 
defect is almost always the cause. Our trained, ex- 
perienced, engineering service can “X-ray” your plant 
and minimize the possibility of sudden death to your 
investment. 

-Let us prove our ability to analyze your protection 
problem. We've devoted a life-time to fire prevention in 
the mill and elevator field. 


MILL MUTUAL FIRE PREVENTION BUREAU 


400 West Macison Street © Chicago 


| 
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‘Ist PRIZE 
$1000 


Allis-Chalmers TRACTOR 


\ 3rd PRIZE 


$745 


‘Nash SEDAN 


Full Co-operation with Dealers . .. the year around! That’s why 
Murphy Products sell in profitable volume, whatever the season. 
Right now, when most feed dealers are facing seasonal declines, 
here comes MURPHY’S 5th ANNUAL RADIO PRIZE CONTEST 
to bring thousands of feed buyers into Murphy Dealers’ stores. 
150 Prizes Free: Values from $3 to $1,000—treasured things for 
Home, or Farm, or every member of the family. If you want to 


share in this profitable summer sales program—write, phone, or wire. 


MURPHY PRODUCTS CO., Burlington, Wisconsin 


ARE HELPING 


SUMMER SALES 


: 
| 
Advertised Over 
Radio 
Stations 
= 
Prize Contest will be ad- 
overt WLS, Chicago wHO, : 
Des Moines; WLW, Cincin- 
M A K nati; KMA, Shenandoah. 
MON | 
ITH Plurphy 
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THE GOLDEN TOUCH 
Emuched 


FLOUR 


“WORTH ALL IT COSTS" 


\y 


goal of good baking—the name 


that quality flour is essential 


From the selection of good wheat—through 
the milling of good flour—to the ultimate 


King Midas 


is a guarantee of quality straight down the 
line. We know that fine wheat is essential 


to fine flour, just as your customers know 


to quality 


ENRICHED with Vitamins 


BAKING 


Modern scientific milling methods together 
with unsurpassed facilities for securing and 
storing the best wheat make Enriched King 
Midas flour the finest obtainable for every 
baking need. 

Remember—King Midas quality pleases 
the housewife and King Midas policy always 
protects the dealer. 
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